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Make your pictures . 
perfect with our new 
image enhancement series 


InDesign Arrives! 
| Can Adobe’s new layout software 
really be better than XPress? 


| Filblishing ON YOUR CD 10 pages of 
| UJ THIS ISSUE... We ws ers 


to improve your own titles 


-eFLASH 4..... e PHOTOFX | 


Try your hand at web design for Rescue your photo disasters 
the 2Ist Century with this demo with your full software! 


e@PHOTOSHOP 5: © PLUS 
. Use the demo to follow our 5,000 clipart images, free fonts 
image enhancement tutorial and the very best DTP shareware 
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For superior skin tones, 
apply an EPSON Stylus Photo inkjet. 


The EPSON Stylus Photo 750 (up to A4, £199) and the 
Stylus Photo 1200 (up to A3+, £399) are Windows, Mac 
& iMac compatible and come with bonus media pack and 


Announcing a breakthrough in PhotoReal printing that 
could leave the competition red faced. 


Or certainly, green. It’s a case of ‘not seeing is believing’. 


With the addition of two new inks, light magenta and 
light cyan, EPSON have made their prints more life-like 
by rendering their dots invisible. What better way to 
Capture subtle skin tones than to use subtle colours. 
Combined with EPSON’s high speed Variable Sized 
Droplet Technology and resolving power of 1440 dpi the 
PhotoReal output is, well, unreal. 

In fact, it’s a Pretty good-looking package all round. 


EPSON. THERE’S NO COMPARIS 


a range of creative software. 

To get under the skin of photographic quality inkjet 
printing call 0800 220546, fax 01442 227271 or visit 
www.epson.co.uk 


EPSON 


i create better: 
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WHAT THIS MAGAZINE WILL DO FOR YOU 


to computer publishing 


WEE ecfore | tell you about 
: all the great stuff we 
Ml have in store for you 
this issue, | have some really 
great news for everyone! 
Since the magazine has been 
so successful in only its first 
few issues, we have decided 
that from now on we'll be 
producing it on a monthly 
basis. It might mean twice as 
much work for me, but it'll 
mean twice as many 
makeovers, tutorials, reviews, 
features, roundups and 
coverdiscs for you! We have 
some great things lined up for 
future issues, but the 
important date for you to 
make note of is 22nd 
November (that’s a Monday), 
when the first monthly issue 
goes on sale. 

But back to this month. 
Our designers have pulled 
out all the stops to bring you 
ten pages of makeovers, 
including one which is more 


Nick Veitch, the editor, welcomes you 
to our most exciting issue so far! 


of a media pack than 
anything else. You don’t have 
to send a newsletter to the 
makeover section, we'll 
happily look at posters, 
packaging, menus or 
whatever, so please keep 
sending your stuff in — it’s 


New tutorials this issue 
dealing with Flash 4 and 


Photoshop... 


really wonderful to see what 
our readers are creating. 

There are some new 
tutorials this issue, dealing 
with web design using Flash 4 
and image manipulation with 
Photoshop. Don’t worry if you 
don’t have the software 
mentioned — you'll find we 
have demo versions of Flash 4 
and Photoshop on the 
coverdisc this month, for both 
Mac and PC users. 

Probably the most eagerly 
awaited review that has 
appeared in Computer 
Publishing so far is that of 
Adobe /nDesign. There has 
been an awful lot of interest 
in this new layout software 
since the intention to launch it 
was announced by Adobe 
quite a while back. Well, now 
it's here, and you can find out 
what we thought of it by 
turning to page 65. 

Thanks to all of you who 
have been buying the 
magazine and turned it into 
the great success it is now. 
Please keep your comments 
and suggestions coming so 
we can make it even better! 
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contents 
WHAT’S IN THIS ISSUE 


Regulars 


News 
New range from Xerox, special magazine news, and the 
latest products, services and events. 


Makeovers 
Four newsletters and a magician receive some 
makeover, er, magic. Useful advice from our experts. 


Case Study 
We take a look at the success of A Love Supreme — the 
UK's best football fanzine bar none. 


Dealing with Readers 
They're lovely people really, and you need them if you 
want your publication to be a success. 


Tricks of the trade 


The tips and tricks behind being a successful sub-editor 
are revealed this month. 


Internet: shopping 

Is online shopping really as secure, convenient and easy 
as we are led to believe? 

The Letters Page 

Your thoughts and ruminations on both our work and 
your own — express yourselves in a literary manner. 
Subscribe today 


More convenience for a lot less cash — check out our 
fantastic subscribers’ offer! 


DTP Doctor 


The doctor solves your problems, including more aliens, 


and double sided printing with MS Publisher. 


Coverdisc 
Add some life to your designs with the biggest 
computer publishing coverdisc yet! 


Glossary 
Keep up to date with technical terminology, with our 
amazingly comprehensive and definitive glossary. 


Next Issue 
Whatever you do, don't forget to make a note of the 
new on sale dates! 
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Tutorials 
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Flash 4 


After mastering HTML you will probably want to adda 
little more zest to your homepage. It's easy with Flash 4. 
PagePlus 

We finally conclude our serialised guide to PagePlus 4, 
rounding things off with instructions for printing. 
PhotoFX 

You've got it free on the coverdisc, so here's a guide to 
using greenstreet’s sophisticated but simple enhancer. 
Basic Manipulation 

How exactly do professionals make those imperceptible 
improvements to their scans? Something like this... 
Technique: Bullets 

Clear, concise and a welcome adornment to any page 
with lists, we explain the finer points of bullets. 


InDesign 
Adobe's attempt to recapture the DTP market is on test 
— will it really change the face of publishing? 


Flash 4 

The demo's on the disc, the tutorial is on page 23, but if 
you want to know what our experts think, read our 
extensive review! 


MS Publisher 2000 
A cynical cash-in job or a valid upgrade? We give you 
the facts that matter about this popular layout ap. 


Catbase 
Save yourself time and trouble when converting 
catalogues for the web, with this unique software. 


Quickeys 4.0/1.0 


The Mac's favourite hotkey utility is now in a new 
version, and available on PC. Find out how it rates 


Roundup: Clipart 
Avoid the lemons and only pick the best clipart for your 
needs. A number of popular collections are on scrutiny. 


Learn how a real sub-editor pre, 
work for publication 


CC 


Shopping on the internet? John 
Kennedy airs his views. 


Readers — they're the key to the 
success of your publication! 


Bullets — find out how the top 
packages handle them. 
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success story. 


best PC clipart going 


86 Learn the Photoshop skills 
of the professionals with 
this tutorial. Demo version on the CD! 


Adobe's much hyped 
layout software is 
reviewed extensively inside. 


Various 


newsletters, a 
business magazine and a 


some makeover magic! 


get the most from your 
coverdisc software 
| with this step by step guide. 


greenstreet PhotoFX 1.01 

(PC only) 

This deceptively simple 
package will automatically 
configure all your TWAIN 
scanner settings and clean up 
all your problematic pics. 


ATWO. PAPE PPh. PP 


coment 


4 Enhance your pictures 
{with tts Fol package! 
4 


Photoshop5 Tryout 
Adobe's image package has 
long been the industry 


78 Our six-page roundup 
will help you find the 


magician get the benefit of 


"The sears ol 


ness. pps : 


the 
Lear A eeaking 


standard, which means that a 
new version doesn't make 
waves, more a tsunami. Here is 
your chance to try it, free. 


Flash 4 

The future of interactive web 
design is now upon us in the 
shape of Macromedia's latest 
multimedia authoring tool. 
Someday all web pages will 
be designed like this. 


TextSpresso (Mac only) 

This gorgeous piece of 
shareware takes away all the 
stress of moving text between 
applications, with 
comprehensive file format 
and hidden character filters. 


5000 images. Our regular 
selection of clipart images, all 
in the handy WMF format. 
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New document sharing and printing solutions from Xerox 


Cool tech from Xerox 


The DocuPrint C11 is the big brother of the entry 
level C8 inkjet. 


t's official: technology is cool. 
Apple got the ball rolling with 
their innovative iMac design 


and their latest offering — the fantastic 
G4 — looks beautiful enough to feature 
on the cover of Cosmopolitan. And as 
technology mirrors fashion in terms of 
design and performance, companies 
that produce the hardware and 
software increasingly act like well- 
marketed pop stars. 

Take Xerox, for instance. Now 
formerly known as ‘The Document 
Company’ (Prints and the TDC 
anyone?), this hard-hitting expansive 
company has been merging and 
acquiring left, right and centre over the 
last couple of years. Their elusive and 
mysterious persona, in keeping with 


The excellent home office colour printer range from Xerox now features the DocuPrint C8 
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the pop star analogy, means they've 
discreetly enhanced their position of 
power in various markets in search of 
that intangible number one. 

They currently enjoy the number 
two position in the office colour 
printing market (behind Hewlett 
Packard) but can claim to be top of the 
pops when it comes to user loyalty, 
according to a recent survey by market 
researcher, Infobead. The recent 
business deal with Tektronix — a global 
high-technology company specialising 
in colour printing, video and 
networking — means things are getting 
better and better for Xerox 
Corporation. They have bought the 
colour printing and imaging division of 
Tektronix for $950m (£589m) while 
establishing digressional links with 
British Telecom. 

BT will make use of unique 
scanning software developed by XES 
(Xerox Engineering Systems; a 
subsidiary of Xerox Corp.) to 
manipulate massive amounts of 
information to benefit consumers. Let's 
hope it takes a few quid off the phone 
bill next month. 

Merial Ltd. is a healthcare 
company dealing with pharmaceuticals 
for use by veterinarians, farmers and 
pet owners. Their latest business 


Magazine goes monthly, MX-1700 for 
Christmas, new version of Paintshop... 


208 


initiative was built on a solid 
foundation of Xerox technology. 
DocuShare enables a company to 
share documents using an Intranet site, 
saving money and more importantly, 
time. ‘We have fifty sales guys on the 
road in the States,’ says director of 
Technical Architecture, Terry Blow. 
‘Every month they need to access a 
centrally provided presentation. It takes 
about twenty minutes to download, but 
now we can just send them a link to 
the right document on the Intranet and 
they can have it up on screen in a 
minute.’ 

Finally, Xerox have released a 
new colour printer aimed at the home 
user looking to spend less than £100. 
The DocuPrint C8 manages five pages 
per minute in black and white (around 
two in colour) and prints at a resolution 
of 1200 x 600dpi on good paper, 600 
x 600 on plain. A great performance 
for a printer costing just £89. 

We think there are more surprises 
on the horizon from Xerox over the 
coming months, so watch this space 
for more details. 

For more information on the new 
Xerox printers shown here call 0800 
454197 or visit their web site at 
www.xerox.com. We'll have a review 
for you soon! 


Docushare enables a company 
to share documents, saving 
time and money 


hat's right, As you may have 

noticed from the editor's 

introduction to this issue, this 
is the very last of the bimonthly issues 
of Computer Publishing — because 
from the next issue we'll be appearing 
on the newsstands (or through your 
letterbox) every month. 

The move follows the great 
success of the magazine in its bi- 
monthly format. Launched in April this 
year, the magazine now has over 
20,000 regular readers, and thousands 
of subscribers in the UK and abroad. 
And the circulation is growing with 
every issue! 


Commenting on the move to a 
monthly slot, editor Nick Veitch had 
this to say:” We have been swamped 
under with requests for makeovers and 
suggestions for features and tutorials, 
so I'm pretty pleased we are going to 
be going out monthly from now on 
just so we can fit them all in. There 
have been some occasions when the 
bi-monthly format has been a bit 


The next issue of Computer Publishing (Christmas) will be on 
sale on Monday the 22nd November, with the January issue 
following on four weeks later. Make a note in your diary! 


limiting, so 
now we can 
have more up to 
date reviews, roundups 
and of course, all the 
latest DTP and web 
design news.” 


Omni bundle 


he Caere Corporation is a 
dab hand at producing quality 
OCR software and award- 


winning document management 
products. It comes as no surprise, then, 
that Caere has released yet another set 
of useful tools to turn your scanner 
into a powerful business partner. 

The OmniPage Pro Scanner Suite 
combines four leading-brand products 
designed to improve the flexibility of 
your hardware. The latest versions of 
Caere OmniPage Pro, Caere 
PageKeeper Pro, Adobe PhotoDeluxe 
Business Edition and 3M Post-it 
Software Notes are included, as well as 
a link to the new Caere My Yahoo! 
start page providing instant access to 
scanning and digital imaging 
information. 

‘We include the best-selling and 
most accurate OCR available and the 
new highly-acclaimed PageKeeper Pro 


document management application,’ 
says Caere’s Valorie Cook Carpenter. 
‘Caere is providing scanner owners 
with the best ways to digitise, manage 
and use their documents and photos. 
By offering instant access to the My 
Yahoo! start page, we're making it 
even easier to find the information you 
need to get the most out of your 
scanner.” 

OmniPage Pro 9.0 is regarded as 
one of the most accurate OCR 
software programs currently available 
and who are we to argue? Document 
management is a cinch using 
PageKeeper Pro 3.0 while Adobe 
PhotoDeluxe has long been regarded 
as a leading image manipulation 
program capable of producing very 
high quality results. The digital Post-it 
notes are a handy addition. 

The collaboration of Yahoo! 
and Caere will benefit scanner users 


Probably the most widely used OCR software in 
the world, OmniPage does the business! 


who need speedy access to 
information without having to call 
expensive help lines. Of course, the 
partnership goes both ways, so not 
only do you have access to all the 
Caere product information you want, 
you'll also be able to surf the Internet 
using the Yahoo! search engine. 


Ones Pro Saas Suite costs 
£149. Existing PageKeeper users and 
owners of the OmniPage Pro Edition 
can upgrade for £99 by calling 0870 
87080835. Further product info from 
Caere UK on 0171 2336677. 
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Snippets 


Maestro Please 

Guildsoft Ltd. (who you may remember 
as the distributors for Photo Album, as 
included on our coverdisc last issue) 


have come up with what they reckon is 
the perfect solution for document file 
management. An industrial shredder, 
perhaps? 

File Maestro takes a more optimistic 
point-of-view as it flexes its muscles to 
help you organise your files and 
directories without breaking into a 
heated sweat. 

You can compress documents, 
encrypt them, make back-ups and apply 
tight security with consummate ease. 
Files can also be split into more 
manageable parts, creating convenient 
small pockets of data that can be spread 
over as many disk areas as you want. Re- 
assembly is even simpler. 

File Maestro will be out soon, and 
will cost a reasonable £29.95. You can 
find more info on the Guildsoft website: 
www.guildsoft.co.uk 
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Quark announce XPress to XML conversion solution 


Explore new avenues 


pproximately two million 
QuarkXPress users will soon 
be able to convert their work 


into the increasingly popular XML 
format using Avenue.quark. 

According to the President of 
Extensibility, Inc. — the developer of the 
XML Authority graphical design tool — 
Quark’s initiative will impact greatly on 
the fortunes of XML ‘as a medium for 
information exchange.’ 

Not only will it improve Quark’s 
versatility and XMU's profile, it will also 
enhance your options when thinking 
about publishing your work online. 

‘Avenue.quark will give users a 
way to maximise the value of their 
content,’ says Mark Lemmons, Quark 
Internet Publishing Manager. ‘lt will] 
significantly reduce the cost and effort 
required to deploy that information in 
both print and online publications.’ 

Formal beta testing is currently 
underway, so expect Quark, Inc. to 
shout loudly about their new look 
QuarkXPress next spring. More 


MX1700 for Xmas 


luji are confident that their new 

MxX-1700 Zoom camera will be 
filling stockings everywhere this 
Christmas. With the new camera 
combining new technology with a 
stylish, fashionable upright case, they 
might have a point. Even more so 
when the model will go on sale with 
a price tag of £400. 

A 38-114mm zoom lens and a 
CCD capable of capturing images at 
1280x1024 make the proposition 
even more attractive. The upright 
case is based on the MX 700, but 
smaller and features a 2” TFT LCD. 
You can find out more from the Fuji 
website at www.fujifilm.co.uk 


The new MX-1700 combines style with some 
nifty technology, and should be available before 
Christmas for just £400! 
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QuarkXPress Passport (tm) 


Avenue.quark will introduce newcomers to the joys of QuarkXPress and the flexibility of XML (eXtensible 


Markup Language) 


information on future developments is 
available at www.quark.com while 
those companies interested in 


becoming a development partner 
should contact Quark at 
internetpublishing@quark.com. 


Stop Bu 


f you are worrying about 
what the Millennium Bug has 
in store for you, fear not 


because the top Bug-busting team 
Action 2000 has a couple of tricks up 
its sleeve. And just in time, we say. 
Small to medium businesses are 
being asked to join sessions to 
brainstorm potential problems and 
come up with solutions. More than 
6,000 firms are taking part in the 
scheme that thankfully doesn’t cost a 
penny to join. If you aren’t up for that, 
you should at least read through 
Action 2000's Last Chance Guide, 
which is being mailed to the UK’s 1.3 
million businesses. Find out more 
about the scheme by calling 0870 


ging Me 


1662000. The Action 2000 web site is 
www.bug2000.co.uk. 


Handsome chap, isn’t he? He will do untold 
damage to your business if you're not careful. 
Forward planning is the solution. 


WITH UMAX'S LATEST ASTRA 2400S YOU CAN BE A BILLIONAIRE - IN COLOURS. 


Who The Astra 2400s is your passport to lively scans at a massive 42 bits, offering billions of colours. 

Wa nts Compared to other scanners, this will give you more detail in very dark and bright areas, something you'll 

t if) need if you want a good scan from a 5" x 4" trannie. You'll also appreciate the 600 x 2400 optical resolution, 
it e a the easy to use software and the fact that you don't need to be a billionaire to own one. From only £299. 


BILLIONAIRE? 


Y f= > Y 


a’ 


Your chance to become a BILLIONAIRE (in colours a. . j 


Visit our website www.umax.co.uk and you could a UMAX scanner. 


[Flatbed Design] 

Not just for scanning trannies! 

Scan any original that will fit on the 
generous A4+ glass. 


[Cold Cathode Lamp] 

Lasts up to 10 times longer than 
fluorescent and gives 

"dust free" optics. 


[42 Bit] 

The 42 Bit engine gives billions of 
colours and lets you scan difficult 
originals with no hassle. 


se a [Optional Trannie Adapter] 


Great for 5" x 4" trannies and 
even 35mm. 


bal 


[UMAX Badge] 
Made by the world's largest scanner 


manufacturer. 
You can count on our scans and 


build quality. Many millions have! 


A 
22 Y®poy 


See 


[BET] 

UMAX' exclusive Bit Enhancement 
Technology improves image 
highlights and shadows. 


fSpeaa 

High performance scanning 
mechanism and SCSI-2. 
interface gives fast scans. 


Contact your local UMAX reseller or call the UMAX Info line on 01344 


PROFESSIONAL 
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Prontaprint revitalise image with new stores and services 


Three steps to global 
recognition 


hink of a high street printing 
service and 87 per cent of UK 
shoppers will think of 


Prontaprint. It comes as no surprise 
that Prontaprint have achieved a strong 
national identity based on the quality 
of their expertise and reputation for 
good customer service. It /s a surprise 
to discover that people erroneously 
think of them as film developers; 
somewhere to take your holiday snaps 
after two weeks in Bournemouth! 
Prontaprint are now keen to point 
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out the changes being made to the 
company’s image to reflect their 
forward-thinking ideals. Of these ideas, 
perhaps their move to increase the 
potential of small to medium-sized 
businesses via web site design is their 
award winner. 

Still in its infancy, the web design 
initiative should improve the 
company’s profile in the digital 
publishing arena and finally put to 
death their film-processing image. 
Customers are able to choose from 


Analysts 
estimate that 
the internet is 


worth £2000m_ 
per annum 


Prontaprint’s new look stores (left) will be coming 
to a High St. near you, but they will still offer the 


same quality printing service (above). 


three web site packages to aid their 
small business plans: A simple one- 
page advert, up to three pages using 
animation to enhance your company’s 
profile and finally, up to six pages 
using state-of-the-art web technology. 
Business advice is also on hand to help 
with e-commerce solutions. 

Prontaprint Limited’s managing 
director, Alan Barnett, says: ‘Analysts 
estimate that Internet business is worth 
an estimated £2billion per annum. This 
will increase 1000 per cent over the 
next three years. A web site means 
that company details and product 
offering can be viewed by more than 
100million Internet users, at any time 
of the day or night, 365 days a year.’ 

Put like that, it’s no surprise that 
competitors are beginning to shift in 
their comfortable seats. Prontaprint 
have the benefit of 30 years’ worth of 
publishing experience and the head 
start of having a strong recognisable 
brand name to accompany their plans. 
But with all this talk about business-to- 
business product placement and 
financial rewards, it’s easy to forget the 
fact that Prontaprint have served the 
high street customer for many a year 
and will continue to do so from their 
230 stores Nation-wide. The facelift to 
improve the company’s digital image 
has meant a new logo design, new- 
look shop layouts and a fresh 
perspective on how the publishing 
industry can benefit from the Internet. 
The aim is to remarket the company, 
and reassess what people need from a 
printing/publishing service. We'll bring 
you more details on Prontaprint's 
innovative web design service as soon 
as we have them. 


Pro Editing 


he newest version of Ulead 

Systems’ Photo/mpact has hit 

the shelves just in time for the 
Christmas software rush. 

The latest offering (the fifth 
edition) will again produce outstanding 
web content using a variety of creative 
tools. Lighting effects are made easy, 
as are vector-based 2D and 3D 
graphics and wraparound text, while 
web designers interested in creating 
more advanced effects will no doubt 


be pleased with the Java Assistant. 

The highly rated GIF Animator 3 
is also included, making the design of 
buttons, simple graphics and 
backgrounds simple and dynamic. The 
Component Designer will help you 
create and collate all of the effects you 
want to put into use on your web 
page. The whole lot is expected to 
retail at around £116. For more 
information regarding Photo/mpact 5, 
visit www.ulead.com. 


he pressure sensitive world of 
graphic tablets has a new 
baby to announce. Top 
graphic tablet designer Wacom has 
unleashed the Graphire Mouse & Pen 
Set as a USB cross-platform tool and a 
PC serial port version. The mouse and 
pen are both cordless and require no 
batteries, instead using clever 
electromagnetic resonance technology 
to get around your monitor display. A 
The Graphire isn’t as large as some tablets, but it 


should be easier to use thanks to cordless mouse 
and pen tools. 


New Pro on the scene 


f you're quick off the mark you 
may already have the brilliant 


new version of Paint Shop Pro in 
your anxious mitts. The energetic 
folk at Jasc Software have been 
busy improving what is already 
regarded as an image-editing force 
to be reckoned with. Version 6 now 


handles Vector drawing as well as 
digital watermarking and a host of 
other improvements. 

Of course, the Animation Shop 
is also enhanced so expect lots of 
excellent integration between the 
two programs. And despite it being 
a leading contender for most 


PhotoImpact 5 will make sure your photographs 
are ready for the web or for printing out as high 
quality reproductions 


& Pen Set 


low radio signal is used to locate tools 
on the tablet surface and to adjust to 

varying pressure placed on the tablet 

by the pen. 

The Aé size means it’s not the 
biggest graphics tablet on the market 
but it’s certainly one of the more 

functional. The price tag is a modest 
| sized £84.99 from Computers 
Unlimited (0181 3585857). 
For more information on Graphire 
or Wacom’s Intuos range of tablets visit 
www.wacom.de 


popular and user-friendly editing 
suite ever, the price is still relatively 
low. The suggested list price is 
£84.95 but watch out for special 
introductory offers to compete 
against Adobe PhotoShop LE. 
Hopefully we'll bring you a review 
and demo next issue! 
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Nova Development UK is pleased to 
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Welcome to the new 
makeover department of 
computer publishing. It's 
been so popular, we now 
have five makeovers for 
you. | hope you find it just 
as useful! 


Yes! 
This businesswoman-oriented mag 
needs a more professional spin. 


Barrotarian 
This rotary club magazine wants a 
whole new look. 


Let’s Talk 


A mobile phone company need help 
with their internal communications. 


Highfield Féte 


This school needs an eyecatching flyer 
to promote their féte 


Robert Cox 


This magician needs to work some 
magic on his brochure. 


Wanna free makeover? 


s your publication in need of a 
bit of rejuvenation? It doesn’t 


matter what it's about (it could be 
a menu, a poster, a magazine or 
whatever), what production 
restrictions you have, whether it’s 


commercial or not — we'll 
consider anything. We have a 
wide range of design experts keen 
to tackle any job! 
Simply send an example of your 

| work to us at: Makeovers, 


computer publishing, 
30 Monmouth Street, Bath BAI 
2BW. Please include a letter 


explaining the background to your 


publication and why you think 
you need a makeover. 
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About the designer 
Jenny Cook is art editor of 
What DVD magazine 


The brief 


ES! magazine is a new 

launch aimed at 
businesswomen. Sue Hayward 
produced a one-off local 
services magazine last year, 
which sold over 4,000 copies. 
This has whetted her appetite 
to produce another magazine, 
this time aimed at local 
businesswomen. Her 
experiences of the one-off 
title have given her 
something to work from, but 
she contacted us because she 
wanted to make sure that the 
magazine was as good as 
possible prior to launch! 


makeover 
YES! MAGAZINE | 


This new launch needs to =°Preem 


at buisinesswomen 


be pe rfect sounds like it could be a 


Makeover 1: YES! magazine 


winner, but it needs 


, i ; , more professional polish 
Launching a magazine can be a difficult process, especially without if it Hike on a the 


feedback ds a helping hand. eye of potential readers 
and subscribers. 


MENTOR OF THE MONTH: ROSEMARY CONLEY 
The different magazine 
you'll want to say 


Work to be happy 
and let the financial rewards be the 
bi-product of your success! 


BY: Susan Hayward 


1m hosptal and thoroughly depressad, he to ores chiding Ha 
mad took called Powe for ‘st 
Ls Nog wit ftenily 
som es Hard work and careful 


Tam not driven 
by money but | 


am driven by the | ##= 


appreciation of 


the people I help 


and the reward of ™ 


For Enterprising Women who know what they want... 
[01] 


seeing those 


people become 


new people 


sremg thom poopie beams 
Will it be your turn next? 


Maroorough Business Cerne, Suit S, 98 George Lane, South Woodtor, 
“Te C7010 209 139/0183-424 9139 Px: 0181-262 9104 


annotations 


front cover 


Looks like something you get sent in the internal mail at work, not like a magazine 
people would buy [01] Not very punchy and quite weak in this application 
[02] Gimmicky logo not very strong and leaves awkward spaces between letters 
[03] No eye contact 
[04] No coverlines to draw people’s attention and make them interested enough to open the 
magazine 


spread 


Page is uninteresting with nothing that would make you want to read it 

[05] All text is too large. It wastes space and increases paper costs 

[06] Very fussy logo, draws your eye away from information on the page 

[07] Should be the same as the cover if it’s presented like a cover 

[08] Column width far too great — maximum number of words per line shouldn't really exceed 12 
[09] Everything is in the same font which makes the overall appearance flat 

[10] Centred heading with a ragged left-hand edge to the text doesn’t really work 

[11] There shouldn't be a tab on the first line of a new section 

[12] Picture has been squashed and looks strange 

[13] Good to have a callout, but it’s a little large and there’s too much space in it 

[14] Again, all text is too large which is a waste of space. It can be made smaller which makes room 
for additional information and pictures 
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makeover 


YES! MAGAZINE 


How the 
cover could 
look... 


Ly enny has 

Medi introduced a 
few of the magazine 
designer's standard 
tricks for making a 
cover more 
noticeable. Corner 
flashes, some eye 
contact on the cover 
and benefit driven 
coverlines help make 
the magazine more 
noticeable and more 
likely to be picked 


up. 


front cover 


Contrasting colours make the new flash 
stand out. 

Strong name style with presence on the 
Page. 

More smaller ‘hits’ with short punchy 
headlines and back-up text and tick boxes to 
add perceived value. 

Win blob to add value to content. 


Main story given prominence on page with 


large cut out picture and bold text with quote 
to catch the readers interest. 

Smart, everyday looking woman on white 
background gives a clean, fresh look to the 
cover. 

This is aided by the use of one font and its 
variants — syntax, with a clear look and quite 
large x-height. 

Cut out adds interest to boxed text. 

Additional ‘hit’ on dark box bleeding off 
on opposite corner to logo box gives the cover 
balance. 


computer publishing 


FOR ENTERPRISING WOMB 


AUTUMN/WINTER 1999 £1 


Much more than 


financial gain 


How the city changed one 
readers life p32 


Change your 
outlook 


Ten tips for career success p15 


Working from home 
It is possible! p45 


“The secret of my: 
business success "532 


=” Rosemary 
: Conley 


Learn the art 
of public speaking 


Ten tips for success with your next p15 


november/december 1999 


After: 


The features 


he internal design of the magazine design 


has been tweaked as well. Jenny has 


managed to cram in more information, and yet 


kept the design quite open. The pages don't 


look like they are densely packed with text, but 


there's a lot more in their. Graphic elements 


makeover 
YES! MAGAZINE 


~ Rosema 
- Conley af 


Work to be happy and let the financial rewards 
be the bi-product of your success! 


BY ROSEMARY CONLEY 
Name te ley Occupation: Dietician, fitnes business persor 
ery few successful business without a lot of hard work. “It is wrong to 
women actually plan to become —_ think that we can run and develop a 
so. For many this happens business from an idea without careful 
because of some changes inflicted planning, getting professional advice and 
upon them, often by accident. For Rosemary developing business skills as well as working 


have been added to help draw the readers into 
the features. 


[03] 


There are three reasons why people have to 
speak in public: For business, for money or 
because they are sadomasochists 


Conley, her gall bladder problems became 
her catalyst 

Change your outlook 

Whilst in hospital and thoroughly 
depressed, she read a book called Power for 
Living, Identifying with it she became a 
committed Christian and foun“? * 
outlook on life changed and it 

words “Suddenly I felt as if lh [os] 
Chairman of the Board of Life . «ng...» 
with gall stones she had to foll —* 
in fat and quite by accident the 

away from her hips and thighs [os] 
to write the 2 million selling Fp =... 
Diet and, with her husband. 


Willpower helps 

Rosemary admits that she couldn't resist 
having a chip if out were sitting in front of 
her eating them but she could resist eating 
more than one though. She also admits to 
having to work hard at staying slim- 

she comes from a family that loves their 
food, Learning from others Her father ran 
his own hosiery wholesale business, Her 
mother invented a ruched nylon beauty cap 
with lace netting to cover hair rollers which 
she then sold to stores including Harrods, so 
perhaps an entrepreneurial streak runs in 
the family. Hard work and careful planning, 
Rosemary's success however didn't come 


Find out more. 


very long hours’, she admits. For many, 
being successful means a great deal more 
money, but for many more it just means 
being happy and being able to pay the bills. 
Rosemary is the first to admit that she isn’t 
driven by money, but she says“ I am not 
driven by money but | am driven by the 
appreciation of the people I help and the 
reward of seeing those people become new 
people’: 


Will it be your turn next? 
We are also receiving a great deal of help! 
advice and information from people who 
feel our magazine is going to be of great 
benefit to our readers. We are sure therefore, 
that our pages will help 

you develop the 

attitude and skills 

you need to be 

successfully happy. 

We look forward 

to perhaps writing 

about you too one 

day! At long last 

after more than fifty 

years of wearing labels 

and being put in 

various 

pigeonholes, | 

have torn. 


+= => speech for business 
pur ss will have 
pre [04] e topic and you will 
hav neingly on that 
theme. It could be financial ideas for the 
future or any other company related topic 
about which you have the minimum of 
knowledge and the maximum of bluffing 
experience, Business speeches are 
notoriously difficult to get out of espec 


will be scated on the front row expects 
you to earn every last penny and proviae 


as those people who're paying your sak [o6] ly of drinks will be 


BY MOLLY LIGHTOWLER 


a great source of embarrassment both to the 
ker and to the audience, so be warned! 
Their use can be excessive in which case 
your talk will not match the displays on 
screen (or minimal fiddle with the 
equipment, feign a breakdown, call the AA 
or try to mend the thing yourself) After 
dinner speaking is another area which may 
help to keep the bank a manager off your 
‘The meal will be free and a plentit 


iding you with the distinct advanta, 
naving an inebriated audience who will 


Company presentations can be awesome but with 


practice they will provide you with a wealth of 
confidence and be the product of your success! 


evidence of your expertise for which they 
pay you. In view of this you must accept 
that eventually you will have to deliver an 
informative and interesting talk — whether 
your company supplies posing pouches to 
the Olympic Team, sell Blackpool send to 
Arabia, or manufacturers specialised books 
on dislegsca/dyslexia, Bear in mind that 
your future with that company may depend 
on you giving your best otherwise a P45 
may be dropped on your desk when you are 
not looking 

Company presentations can be awesome 
but with practice and one or two successes 
under your belt they will provide you with 
time away from those insoluble problems 


sitting in the In Tray. The Visual Aids can be 


12 AUTUMN/WINTER 


shout“ More!” when you try to sit down, 
even though they haven't heard one word 
you have said 

The main suppliers of After Dinner 
Speeches are politicians, authors, people 
who have assumed they're famous because [ 
they have appeared on television, retired 
people who no longer survive on sponsors’ 
handouts, actors who are “resting” and 
people who have bankrupted countless 
small business and not have to know much 
about anything to be a good After Dinner 
Speaker. 

First decide on your topic. Bear in mind 
that it is no use giving a lecture on icing 
sugar decorations to a group of diabetics or 
discussing the merits of contraceptives with 


mother and baby groups. Choose a 
subject, which you know something about 
Failing that formulate your talk round a 
topic about which you know absolutely 
nothing. Write the script adding subject- 
related jokes or facts until it fills the 
required time allotted for your speech. 
Rehearse into a tape recorder then play it 
back to appraise your delivery style, content 
ctistic flair- aim for 10s from your 


n the house, [06] ace. Stand in front of a full-length 


r to give a good idea how silly you will 
reet when standing up to deliver your speech 
to 200 people. This may also draw your 
attention to that diet sheet stashed 
somewhere in the kitchen drawer. Always 
keep the tilts in mind while enduring snide 
or unkind remarks from your fellowman — 
it will be your bank balance printed in black 
and theris in red and you will be laughing 
all the way to the nearest bank 

You must strive to give the impression 
that you have specific knowledge on your 
chosen subject so you must speak with the 


Find out more... 

First decide on your topic. Bear in mind that it 
15 no use giving a lecture on icing sugar 
decorations to a group of diabetics or 
discussing the merits of contraceptives with 
mother and baby groups. Choose a subject, 
which you know something about. Failing that 
formulate your talk round a topic about which 
you know absolutely nothing. 


* Public Speaking by Harold Zip 
Subject-related jokes or facts until it fills the 
required time allotted for your speech. 
Speaking in Public by Jenny Corel Subject 
related jokes or facts until it fills the required 
time allotted for your speech. 

Find your confidence by Claris Mortar 
Subject-refated jokes or facts until i tills the 
jokes or facts until it fills the required 
required time allotted for your speech. 

Public Speaking by Harold Zip 
Subject-retated jokes or facts until it fills the 
required time allotted for your speech, 
Speaking in Public by Jenny Corel Subject 
related jokes or facts until it fils the required 
time allotted for your speech, 

Find your confidence by Claris Mortar 
Subject-related jokes or facts until it fills the 
required time allotted for your speech. 


First decide on your topic. Bear in mind that it is no use giving a 
lecture on icing sugar decorations to a group of diabetics or 
discussing the merits of contraceptives with mother and baby 
groups. Choose a subject, which you know something about. 
Failing that formulate your talk round a topic about which you 
know absolutely nothing. 


* Public Speaking by Harold Zip 
Subject-related jokes or facts until 
it fills the required lime allotted 
for your speech 

+ Speaking in Public by Jenny 
Corel Subject-related jokes or tacts 
until it fills the required time allotted 
for your speech - 


r Jain 14 
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annotations 


[01] Corner tabs to help with identification of section as a quick reference. Heading reversed out of 
block to continue the magazines style. 

[02] Keywords pulled out from header with use of size. 

[03] Relevant graphics added for interest. 

[04] Drop cap to draw your eye to start of the text. 

[05] Reversed out text can provide more ‘colour’ and interest to a page. 

[06] Three columns for quite a business-like feel to pages. 

[07] Extension of corner tab design to pull this feature out. 

[08] Contrasting serif font chosen to compliment sans serif subheads to break up text. 
[09] Cutout in bottom corner adds balance to top pic and adds interest. 

[10] Extra information adds value- pulled out in a keyline box. 
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makeover 
THE BARROTARIAN 


Makeover 2: The Barrotarian 


Revamp our 


Rotary newsletter 


The nearest we could get to a rotarian was cycling mag design 


guru 


Before: The Barrotarian now... 


his issue of the 


, Who volunteered to give it a spin. 


lacks is a theme and 


The brief 


on Duxbury is the 

Membership Services 
Committee Chairman for 
his local Rotary Club in 
Barrow-in-Furness. The club 
produce a regular magazine 
for their members, which 
has recently undergone a 
few changes. It is now 
output four colour and 
includes a lot more images 
and clipart, but Ron can't 
help but feel that it lacks a 
certain strength of identity 
and purpose (which seems 
to be reflected in the 
sometimes erratic use of 


Barrotarian was a re- 
launch , new-look affair, and a 


consistency throughout, which ae pss 
will present a better image of i seer 

: You can see more of Dave 
the club and its newsletter. 


typefaces). The brief is 
pretty much open here — 
just make it better! 


rather good effort too. What it 


Y V elcome to the 


new look Barrotanan 
Traditionally the Bar 
rotarian has been a 
source of informa 
tion for all 
members, giving 
the President, 
and committee 
chairmen, a 
chance to put 
pen to paper 
with their news and 
views. 


I trust this will con- 
tinue, but I would 
like to build on this 
firm foundation, and 
see this magazine be- 
come a true focus for 
each and every mem- 


ber. 


You might have a 
story of Rotary in 


The magazine for members of the 


July 1999 


Rotary Club of Barrow-in-Furness 


New look for Barrotarian 


days gone by, or ideas for 
the future. 


In addition to being a 
club which gives service at 
home and abroad, we also 
pride ourselves on our 
sense of fun, so if 
you have an amus- 
ing tale or a car 
toon, please sub 
mit those too. 


Want to get some- 
thing off your chest, then 
why not wnte a letter for 
publication? 


Photographs, past or re- 
cent, are also welcome. 


Everything is welcome, 
because this magazine will 
only be as good as the 
material submitted, so 
please, don’t just think 
about it — do it! 


RTD 


computer publishing | 


november/december 1999 


‘The Barrotanan ts published by the Membership Services Committee 
of the Rotary Club of Barrowin-Fumess. Views expressed are those 

of the author, and not necessarily those of the club. Items for publi 

cation should be submitted to the Chairman, Membership Services 

Committee, Rotary Club of Barrow-in-Fumess, c/o Lisdoonie Hotel, 


Abbey Road, Barrow-in-Furness Cumbna LA13 9JR. 
[04] 


Annual Cricket Challenge 


The President's Barbecue 
Sunday 22nd August 1999 


[LOS] | wort 


Ulverston 


v 


Time to be advised 
Rotary Club of Furness i 7 ges 


Friday 20th August 1999 


BR: 


Lindal Moor Gricket Club 
From 6.00 p.m. 
Spectators welcome 


Players even more welcome! 


Please contact Bob Fawcett 


Leave of absence 


Members are reminded that leave of absence automatically runs out 
at the end of each Rotary year. Hopefully you will be able to resume 
attendance, but if you wish to renew your leave of abseuce, please 
wnite to the Secretary as soon as possible 


annotations 


[01] The colour scheme reflects the logo and is 
fine, but it’s underused inside the magazine. The 
vertical logo on the cover doesn’t stand out 
particularly well, even though it’s in a coloured bar. 
[02] Clipart is a little overused and inconsistent — 
sticking to a single style gives better results. More 
photography would give the magazine a more 
personal feel. 


Atkinson’s work in Cycling Plus 


The President’s Piece 


or 


‘John’s Jottings’ 


as Vice President but here 

we are, another year on, 
and Jam newly embarked on my 
term as President of our great 
Club. I am very conscious of the 
privilege you have bestowed 
upon me in this special year that 
spans the change from the sec 
ond to the third millennium and 
I hope between us all, we can 


make it a memorable one. 


t hardly seems any time 
since I took over from Alan 


At our Club Assembly on the 22 
June 1999, the incoming Chair- 
men of our Service Commmnttees 
outhned their programmes for 
the coming 12 months. [am sure 
with your help and support they 
will ail be successful in enhanc 
ing the life of our community, 
and also in raising funds for Ro- 
tary and local charites. It 1s 
equally important however that 
in our efforts to serve others, we 
should also have fun and fellow. 


ship, which will not only enrich 
our own lives, but also provide 
the incentive to achieve still 
more 


Over and above our normal 
fund raising, 1 would alo hope 
that we might be able to mark 
the new millennium by contrib- 
uting something tangible and 
useful to our town, With all the 
problems Barrow has expen 
enced over the last few years with 
the cut backs in the 

shipyard, and other 

industries, the chal 

lenge of regeneration 

will be ongoing for 

some time to come, to creute new 
employment opportunities and 
revitalise the town, Whilst this is 
all coming to fruition, 1 think 
the main victims will be the 
young people, and I would like 
us to consider how we might 
make a special contribution to 
help them in this Rotary yeat, as 


[03] Leading and type size are erratic, but there’s 
not enough variety in the actual typefaces. The 
whole magazine needs tightening up — the pages 
don’t seem to be tied to a common grid, which 
would help give the magazine a consistent style 
and help readers find their way around. 

[04] Boxouts are used, but not to good effect — 
the style isn’t very attention-grabbing. Some of the 
longer pieces would benefit from callouts to break 
up the copy. 


After: how it 
could look... 


uite simply, Dave has 

imposed a 
consistency of style on 
the publication, and 
introduced some pictures 
to give a more friendly 
face to what is after all, a 
club all about people. It’s 
clean, readable and very 
recognisable — and not 
too fiddly to lay out! 


annotations 


[01] To add impact to the logo, it’s much heavier 
and on a tight track. The Rotary logo is used at a 
larger size, and in the background. The dot of the 
‘’ mimics the ‘O’ in ‘Rotary’, which helps to tie the 
two together. 

[02] The design uses less white space, especially in 
the margins, reducing the magazine to 12 pages 
from 16. Type size and leading are consistent 
throughout. Two typefaces are used: the Meta 
family for headlines and boxouts and the Minion 
family for body text. Design is straightforward 
with a single headline style, a single boxout style 
and repeated use of a four-point rule. 

[03] The grid is seven columns, which is more 
complex but very versatile for a magazine which 
comprises articles of widely varying lengths. 
Longer articles use two text columns, each three 
grid columns wide. Every article has a picture of 
the author, and the spare column is used to 
accommodate this, along with picture captions. 
Other, smaller items can be fitted in where 
necessary, as the grid dictates. 

[04] Callouts are added to longer features in 
order to break up the copy and make the articles 
more accessible. The seventh column allows 
callouts to break out of the main body text, giving 
them more impact. 

[05] Continuation arrows and endstops help 
readers to follow longer pieces that run over more 
than one page. 

[06] Clipart is still used, but the style and size are 
more consistent now, appearing more like icons 
than illustrations. 

[07] There are page numbers throughout and a 
contents list on the cover to make navigation 
much easier for readers. 


New look 


for Barrotarian 


Y 


Ron Duxbury. 
‘Membership 
Services 
Comittee 
Chairman 


[03] 


elcome to the new 
look Barrotarian, 
Traditionally the 


Barrotarian has been a source of 
information for all members, giving 
the President, and committee 
chairman, a chance to put pen to 
paper with their news and views. 

I trust this will continue, but I 
would like to build on this firm 
foundation, and see this magazine 
become a true focus for each and 
every member 

You might have a story of Rotary in 
days gone by or ideas for the future. 

In addition to being a club which 
gives service at home and abroad, we 
also pride ourselves on our sense of 
fun, so if you have an amusing tale or 
a cartoon, please submit those too. 

Want to get something off your 
chest, then why not write a letter for 
publication? 

Photographs, past or recent, are 
also welcome. 

Everything is welcome, because this 
magazine will only be as good as the 
material submitted, so please, don't 
just think about it - do it! @ 


Contents 


4 Atleast the goalposts 


makeover 
THE BARROTARIAN 


President, 


larch special year that spans the change provide 
Furness from the second to the third satiahiy 

Rotary Club millennium and I hope between us which v 

all, we can make it a memorable one. lives, bu 

At our Club Assembly on the 22 achieve 

Over 4 

Ea silalte, 

|! would like us to consider a special might b 

contribution to help the young millenn 


people as our millennium project. somethi 


June 1999, the incoming Chairman of 


our Service Committees outlined years wi 
The golf their programmes for the coming 12 Shipyar 
tournament challen 


months, I am sure with you help and 
support they will all be successful in 


(below) was a 
great success 


The “callout” device used here is just a quote from the main body of text. It 
helps to break up the text, and draw in readers. 


The President’s Piece 
or ‘John’s Jottings’ 


Joho Morris 
President, 
Barrow-in- 
Furness 
Rotary Club 


[04] 


5 


t hardly seems any time since | 
| took over from Alan as Vice 
President but here we are, another 

year on, and | am newly embarked on 
my term as President of our great 
Club. I am conscious of the privilege 
you have bestowed upon me in this 
special year that spans the chang} 
from the second to the third [o2 
millennium and I hope between 0 
all, we can make it a memorable one. 

At our Club Assembly on the 22 


1! would like us to consider a special 
contribution to help the young 
people as our millennium project. 


June 1999, the incoming Chairman of 
our Service Committees outlined 


their programmes for the coming 12 
months. I am sure with you help and 
support they will all be successful in 


enhancing the life of our community, 
and also in raising funds for Rotary 
and local charities. It is equally 
important however that in our efforts 
to serve others, we should also have 
fun and fellowship, which will not 
only enrich our own lives, but also 
bvide the incentive to achieve still 


re. 
ich will not only enrich our own 
lives, but also provide the incentive to 
achieve still more. 

Over and above our normal fund 
raising, I would also hope that we 
might be able to mark the new 
millennium by contributing 
something tangible and useful to or 
town, With all the problems Barrow 
has experienced over the last few 
years with the cut backs in the 
shipyard, and other industries the 
challenge of regeneration will be 
ongoing for some time to come, to 
create new employment opportunities 
and revitalise the town. Whilst this is 
all coming to fruition, I think the 
main victims will be the young 
people, and I would like us to 
consider how we might make a 
special contribution to help them in 
this Rotary year, as our millennium 
project. Whatever we do, need not be 
exclusively for young people though 
We could possibly look at a joint 
venture with our daughter Chub of 


Furness, and if necessary by pd 
our resources with other p» 


What’s on 
this month 


Things you may not know { —_— (0 
about our President Sunday 22nd August 1999 
© He was born in Shooters Hill, I Southwold 


tos] 


‘south-east London 16 Woodland Road 
@ His wife Sheila wos head girl at Ulverston 
@ He has reso ‘brother in Time to be advised. 
Canada, and a younger sister, 
who's a physiotherapist. 
Sap oly reephtae gala Annual Cricket Challenge 
© He is President of Ba vs Rotary Club of Furness 
papeioespalst Sead Egintie Friday 20th August 1999 
of St.Andrews Pipe Bond, Lindal Moor Cricket Club 
@ He topped the batting averages From: 6.00 p.m. 
pie 1974. st Bee Spectators welcome 


Players even more 
welcome! Please 
contact Bob Fawcett 


organisations, we might provide 
assistance such as manpower or 
materials, in addition to help. This 
obviously is something that needs 
careful thought and planning, so that 
whatever we choose is both 


if you are organising any events for September, please 
let Bob Fawcett know before 22 August, otherwise we 
won't be able to print them in the magazine 


meaningful and achievable, as well as 
being useful and beneficial. I should 
be grateful if you could all give this 
some thought and if you have any 
ideas perhaps you would pass them 
on to me, or a member of the Club 
Council. ! am sure with your help the 
year ahead will be one of challenge 
and change- I hope it will be one of 
activity and achievement- and I trust 
it will be one of fun and fellowship. 


november/december 1999 | 


computer publishing | 


17 


makeover 
LET'S: TAEK 


Makeover 3: Let’s Talk 


More Colour! 


Let's Talk is the staff newsletter for Martin Dawes Ltd. Although it has 


a lot of things going for it, our expert/David Eachus réckons it could 


be better presented to attract more readers and more contributions. 


Before: 
The problem 


his title has a great 

emphasis on people. It 
also has a very fun feel to it 
with quizzes, and loads of 
contributions from readers. 
Although it is printed in 
colour, it lacks colourful 


The brief 


L et's Talk is the staff 
newsletter for Martin 
Dawes Ltd, who produce 100 
copies per month, with an 
average of 16 pages per issue. 
The editorial team consists of 
two, and the newsletter has 
been running for nearly two 
years. The idea is good, but it 
needs some tightening up 
design-wise. 


Martin Dawes Group 


tan Lamb ~ 
Training / Development 
Convuttant 


The above amount is the prize for the location that wins the 
1998/99 Quiz league. But more to the point you get to keep 
the“Challenge Shield” for the next 12 months. 

Hopefully all the locations who joined half way through this 
years quiz and the ones who didn’t take part will join in the 


images or pictures of 


Training/ Development 


[02] ave to make 
yy to Jemma 


ine rust Room. In 


last months issue 


I spelt her name wrong by mistake 
and F said | would mention her in 
this months newsleuer, You never 
know | might even print a photo. 
graph in next months issue, Would 
you like that Jemma Dave Ed. 


Does anyone out there have any 
interesting hobbies or pastimes, that 
may be suitable for a new section in 
the newsletter ? We can include any 
pictures you may have or we can call 
down and take some photo's. If you 
wish to take part please contact 
either myself or Paul at the usual 
address Dave 


fun when the 1999/2000 quiz league begins in August. 


Cricket Match [03] 


Well | have not 
heard If anyone is 
interested in a 
Cricket match and 
having a BBQ 
Afterwards. | would have thought 
someone would have given me a call 
about arranging a match 
When we had the matches last time 
we all had a few games of cricket 
But more to the point we had a good 
food, good beer and a good laugh 
Lets try to arrange something be- 
cause the sight of John Burgess and 
Andrew Foster hitting the ball all 
over the ground is a sight to behold. 
The look of determination on the 
faces of the bowlers as they tried to 
remove these sporting giants, was 
also worth a look 
So come on give me a call - Dave 
(VX Wigan). 


people. Some of the more 
serious information is 
treated in a rather text- 
heavy fashion. 


Elvis Pelvis 


[04 the Singing Faginerr 


Comattant 

Jane is the semgbit of 7 

Her hobbies are rightclabbinn: 
‘ra nightclubs 


cw 
Crorcemt = OS) 


annotations 


[01] There's also a definite lack of grid design and 
consistency. For example, one page may look 
completely different from another, in as much as a 
change of column width for text, the alignment of 
copy from centred to ranged left and so on. 

[02] 

[03] Sometimes the copy simply runs out before the 
bottom of the page. 

[04] There's colour to a degree but it’s muted and 
doesn’t grab the reader’s attention. 

[05] The cartoons are used well, but there is virtually 
no other form of artwork, and cartoons are 
inappropriate for the more serious sections. 

[06] No page furniture like headers footers and so on 
which can help build identity of the mag. There aren't 
even any page numbers! 


annotations 


[01] Although the newsletter relies heavily on contributions from employers, it really lacks 
colour and pictures. 

[02] Many of the graphics are in a cartoon style but there seems to be a large gap on the more 
serious and informative issues which I’m sure would be of interest and equal importance in a 
newsletter that’s primarily for the staff of Dawes. 

[03] Typography needs to be looked at, and the uncoordinated use of space. 


About the 
designer 

David Eachus is art editor 
of Classic CD magazine. 
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After: 
How it could look... 


avid opted for a tabloid style, and a smaller 

format (A5) to make the newsletter more 
compact, and create a faster pace inside. 
Pictures have also been added. 


Issue 10 Volume 2 Winter 98 


NNARTIN DAWES 
AWARD? 


INSIDE 


Paul Smith gets promoted...p.3 


What your tear has to offer..p.9 


The News 


News, views, talk and sport,.p.12 


HAVING A LAUGH? 


Are you being taken seriously in 
your office? Full report inside p.8 


Is office bullying happening in 
your division? deal with it...p.15 


Paul Murray visits Wales ?..p.17 


Our monthly tale from you...p. 20 


ACCURATE? 


finds 


Do you know your training department? Find out whos’ who on p.18 


A MARTIN DAWES LTD PUBLICATION INCORPORATING 'PRESSGANG‘' A VSION X PUBLICATION 


annotations 


[01] The cover is intentionally crowded but has an obvious lead story as a focal point. 

[02] There’s also a contents panel on the page as this is only a 16-page publication and a whole page would 
be unnecessary. 

[03] I’ve introduced more photographs into the newsletter too, but have maintained the cartoons as an 
element of fun. 

[04] There's definitely an element of employee interest to the cover and each page number is clearly 
marked. I've also put a twist on the headlines to entice readers to turn the page . 


makeover 
LET'S TALK 


system called SIPS - Surve| 


fundamental to the succes 


SNIPPETS 
There have 
been 78 dorys 
off due to 


iMess iv 1998 


modern q 
becomes 
cheaper, 
advantag 


only be g These callouts are quite small, but stand out 


because of the box around them, which breaks out 


exploiting the environme 
. of the margin. 


THIS MONTH @ Special 

Report: Careers update 

@ The Dawes Business 

women of the year 

@ Fantasy football results 
SPECIAL REPORT...SPECIAL REPORT, .SPECIAL REPORT...SPECIAL 


HOUSE | 


Young achievers 


Our latest team of young achievers 


ho’s having a laugh? 


re you being taken seriously in your office. Read this. 


annotations 


[01] I've used two fonts, Helvetica and Garamond. Helvetica is a very versatile font with many members 
in its family, and I’ve chosen Helvetica Compressed for headlines and the logo. The body copy is in 
Garamond which, as serif faces go, is extremely legible, even in small print. There's an additional font as 
an option only, and that’s Carlyshand. It’s in a hand-written style and adds a bit of humour, as well as the 
human touch. This has been used mainly in captions and for special headers. 

[02] Inside, I've mocked up a news page which I feel sums up the content of the overall look of the 
newsletter. Strong borders are used to separate articles and to help confine the amount of short stories. 
As well as humour, quizzes, football results and so on, I've used this mock up to put an emphasis on the 
more newsworthy side of the employer for which the readers work. | think this will make for a more 
urgent read and will give the publication a larger kudos and importance. 

[03] The usual page furniture is there, such as page folios and box headers where applicable. 

[04] Again, all the articles are fairly short and shouldn't make the busy worker plough through in-depth 
text. Lots of pictures of people will help to make readers feel the newsletter is personalised and really 
for them. 

[05] I’ve purposely uncomplicated the design by using minimal fonts and colours. The main colours are 
warm red and black — in some boxes a tint of 20% of each colour has been used to add pace. 

[06] There are some small boxes called SNIPPETS’ which should appear throughout the magazine, acting 
as focal points for facts about the company. If nothing else on the page interests the reader, hopefully 
these will and they won't be too demanding a read. 

[07] The odd curve to the corners of boxes gives it a less formal feel. 
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makeover 
REDESIGNING A FLYER 


The brief 


fter several years with 

more or less the same 
visual theme, Mike Smith of 
Heathfield Lower School PTA 
decided the programme for 
the annual summer féte 
needed sprucing up. Out of 
time for 1999, he asked if we 
could produce a new layout 
for the millennial event. 


About the 
designer | 


Chris Crookes is art 
editor of PC Answers 
magazine. 


After 


[01] The cover uses a strong, bold and 
striking image of a football being kicked to 
visually emphasise the subject matter of 
the pamphlet. The image is a black and 
white bitmapped tiff which will be easily 
reproduced on a photocopier. The same 
image has been made into a greyscale tiff, 
given motion blur in Photoshop and then 
converted to a halftone bitmap and placed 
as a 20% grey tint behind the main image 
to give a feeling of movement and add 
some dynamism. The main focus is now on 
the footballing image, and the main 
emphasis is on the event, ie. ‘Summer Féte’. 
[02] The words ‘Football Tournament’ are 
reversed out of the black ball shape so that 
the two main headings do not compete 
with each other. Only two typefaces are 
used: Block — a chunky sans serif — for the 
main headings, and Bell — a lighter, more 
condensed sans serif font. 

[03] The logo is given less prominence by 
putting it with the school name as a 
masthead at the top of the page. 


computer publishing 


Makeover 4: Heathfield School Féte 


Get it noticed 


The trick to flyers is to make them so noticeable that people just have 
to read them. ds some design magic to this 
everyday school féte flyer. 


Before 


AF feew monde from your organisers, 
leathfield Lower School PTA and Football Club 
Jwould like to extend a warm welcome to you for 


» Raffle « 


Have you got you" Prize Draw bexets 
ye? 


Heathfield Lower School 


tending the annual Fete and 6-#-side Football is or ht r mi 
Football Club/PTA Tounmeat We bapa pen saRhave'aa scbetie tay joste texteniees [03] There are too many 
presents for) Sate os vomit pd ate romeetonents ond Drtw ef te pce ne different typefaces throughout. 
attractions. Thank you for your kind support and we 


Jook forward to veeing you at other fund raising The subject matter is a fun 


events through the year. 


, 
Find these events! ae [st Prige cheeks event, yet the pamphlet doesn’t 
[03] Gestation (nctudes Rome, Pei, Madi, Barestona reflect that. There are no 
we, 1 ‘Nice, Dusseldorf end Munich) 


images, no clear border widths, 
the text is often difficult to 
read because the lines are too 
long — they go across the width 
of the page — and there is 


2nd Prize 


Two tickets to the 1889 Royal Tournament at Earls Court 


3rd Prize 


A meal for two at Pigathaki Greek Tavera 


We are grateful to the Happy 


a Shopper, Caddington [Janine nothing visually to suggest that 
a hae, “ a_i — v hocscratind pe this has anything to do with a 


football club. 


Before 


[01] The cover’s main problem is its visual priorities. More is made of the school logo than the event the 
pamphlet is advertising. The logo and school name should be given less visual impact and the selling of 
the school féte and football tournament should be louder. 

[02] The logo looks as though it’s a reproduction of a reproduction, hence the tonal detail is starting to 
become lost and the outline is beginning to look ragged. 


Summer Fete 
and 
6-a-Side Football Tournament 
Saturday 12th June 1999 

20p 


Chris felt that the design needed to reflect the nature of the event. He 
used strong tonal contrasts in the imagery for clarity after photocopying. 


goathticg, 


Heathfield Lower School 
«gs Football Club/PTA 1031 


hy 


A FEW WORDS FROM YOUR ORGANIZERS. 


We are grateful to the 
Happy Shopper, Caddington 
Uanine and Simi) for donating the 
Heathfield Tournament Trophy. 


presents 


Summer 
Fete 


The line-up of events: \ 


hess ac napa! Have you got your Prize 
Draw tickets yet? 
Pepa an tilly ethemrombenelatrl pa 
re ‘of complimentary retumn tlights to any Debonair 
par 
destination (includes Rome, Pars; Maca, Barcelona, 
‘Nice, Dusseldort and Munich) 
‘2nd Prize 
Tags aes Ron 0 fet xara We Eafe 


Ord Prize 
‘A meal fat two at Pigathaki 


for | 
and 
[16-a-side 

zero) Mall Tournament 


Saturday 12th June 1999 
20p 


Again, the intro is reversed out of black for some tonal contrast and the footballing 
theme is continued. [04] The list of events are presented as a football team line-up, and 
they're laid out on a six-a-side football pitch — simply created using 25% tinted lines. [05] 
The raffle prizes have been printed on a tinted version of the motion blur cover image. 
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The brief 


|, Sane Cox is an 
entertainer, and he 
thought his 
presentation pack 
lacked a little sparkle 
to go with his magical 
image. He may 
upgrade to colour 
printing, and he wants 
to convey a more adult 
tone, as most of his 
work is corporate 
work for business 
parties and events. 


After 


[01] Script font provides a friendly entry 
point but also has a smarter, 

more professional appearance. A wacky 
font for headlines is more modern than the 
original and also helps to make it appear 
more fun. 

[02] The page is much easier to read now 
that it’s broken down into 

defined areas and the font size has been 
varied. Boxouts have been used to 
highlight certain points. 

[03] Use of relevant illustrations add an 
element of fun and instantly 

identify his profession. 

[04] Illustrations lead the eye down the 
page to the all-important 

contact number at the bottom. 

[05] Photography lends a personal touch. 
Relevant photos can be used on 

the separate sheets to illustrate each area 
of his work. 

[06] Using customers’ testimonials within 
the promotional pack instead of on a 
separate sheet at the end means they 
won't be missed or ignored by readers. 


The design still 
works well in 
mono, if printing 
in full colour 
proves too 


: = expensive for 
| «Robert. 


makeover 
REDESIGNING A NEWSLETTER 


Makeover 5: Robert Cox — magician 


Make it more professional 


Need to appear professional to clients while still expressing the fun 
side of your work? 


it 
i 
fis 

itt 


ie 
ral 


ows how it can be done. 


Before 

[01] ‘Comic’ text used for the headline 
and drop cap make the whole thing look 
slightly amateur from the outset. It needs 
to look more professional to enhance his 
image as a corporate entertainer. 

[02] It’s quite a nice idea to use an 
illustration but this doesn’t 
communicate ‘magical humourist’ to the 
reader — the illustrations need 

to be more relevant. 

[03] Old-fashioned font for headlines. 
[04] All body text is the same size and 
presented in the same way — a change of 
pace is needed to make it easier to read 
and more dynamic. Overall, the current 
design is unimaginative. 


About the designer 
Tanya Myall is the 
Marketing Designer for 
Future’s Sports & 
Entertainment division. 


The current presentation pack is friendly, but lacks the professional edge 
needed to get more corporate work. The new design works in mono too! 


Tou 
5 introduction to... 


|, ROBERT Gox 
gs the magical humourist 


ost people's image of a magician is of an CRDRRET 
elderly, jovial uncle pulling a rabbit out of in Rob's stand-up act the 


a hat to the delight of the assembled children. But 


sn 
ens there is much more to Rob's magic than simply and wudience participation. 
= or [o2] come thick and fast as 
° Le entertaining youngsters. through his reper- 
ff ba ted Tiohinns P i Toire displaying his unique 
“ [02] ]1t was in February 1987, after a highly is Oe ae 


Jucessful 3-week run on the Edinburgh Festival 
Fringe, that Rob gave up his job as Deputy 
headteacher fo a large Comprehensive School to 
become a full-time comedy entertainer. He is now 
a member of the magic Circle and of the actors’ CLosE-vP 
union, Equity. He has performed in Europe and the Rob i itt the forefront of the 
Middle East as well as all over this country and move to make “Close-up” 

his skills are in great demaind by private, magic more accessible. At for- 
corporate and business concerns alike. 


when you least expect i, he 
hits you between the eyes 
with yet another magical 
impossibility! 


Summarised here are the main areas of 
Rob's work. More details are available on 
request but remember - Rob's activities are 
-limited only by the imagination! 


‘a magical ‘watkabout't This ts 
intimate entertainment of the 


it onder. 
[lost peecge eas 


For some time now, astute 
business peuple have beet 
using entertainers to sell their 


close up magic from. . . 


e) ROBERT Gox 
the magical humourtst 


aul Daniels and other TV magicians have 
b cnt e re DINNERS 
rought magic into our homes. In particular Poe dhe more formal functions 
audiences have been introduced to magic with ~~ wedding receptions, 
S small objects - coins, keys, rings, etc. But even the barmitavaly, ire onians 
@-je zoom lens of the camera cannot bring the thrill of perdi table 


| ed experiencing this unique form of entertainment - hetween courses and during 


live! coffer. 
mmm 

Rob is in the forefront of the move to make this pUFFaTS & 

‘close-up’ magic more accessible. When he 

performs, the closer you watch - the less you see. Rob's clove-up magic be 

You hold the items, but still they vanish, reappear, Shui Mclgue 
change colour... _‘wallbout « mlngllng wth 
The impossible the guests, introducing, 


happens in your 
own hands! 


It’s baffling! ee ec ath el 
It's fun! It's Hitachi are just a few of the 
different! It's the names for whom Rob has 
close-up magic of aii an 
Robert Cox. BUSINESS 
FUNCTIONS 
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tutorials 
DTP MADE EASY 


pi THE EASY WAY TO BETTER DTP 


Welcome to one of 
the most important 
parts of computer 
publishing: here in 
Our tutorials section, 
we have lots of tips, 
ideas and advice to 
get you designing 
quickly and easily! 


Ql 


What do you 
really want to know? 


These tutorials are designed to help you, 
so what we really want to know is what 
subjects you would like to see tutorials 
on. Get in ec The email address is 
can write to computer publishing 

30 Monmouth Street, Bath BA] 2BW. We 
can't promise a reply, but we will consider 
every request we receive. 
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40 


Flash 4 


if The first part of our more advanced 


web authoring tutorial introduces you 
to the very latest version of 
Macromedia's excellent authoring 
utility (see the review on page 68 if 
you don't believe us). You don't even 
need to own Flash 4— there's a demo 
on the CD! 


PagePlus 4 

In the final part of our longest 
running tutorial, we'll see how to get 
the best out of PagePlus — literally - 
in this summary of outputting 
documents. You'll also find a handy 
guide to printing double-sided, 
folded documents. 


Image Enhancement 
Find out how to use this issue's full 
package coverdisc software to make 
the most of your pictures and clipart. 
We also find out how to prepare 
images for photocopying. 


Image Manipulation 
Sometimes your photos just aren't 
good enough, or you need a more 
artistic effect. Our image 
manipulation series starts off with 
some great Photoshop tips! 


Photoshop5 Tryout is on the CD! 


Technique: 
Bullets 


These convenient and often 
overlooked list separators are given 
the Ed Brown once-over in this 
instalment of Technique! 
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i 
$ 


Peete 
pa 
bb 
onal 
as 


La 


New version, new tutorial — Flash 4 uncovered! 


Normal 


[Sie (00 le 


ESSSsS55" 


List separators given the once over in Technique, page 40. 


a 
, 


= 


ae 


Authoring in Flash 4 


Gettin 
in Flash 4 


S 


If you want low-bandwidth streaming multimedia content 


for your website, Flash 4 is the way to go. 
brings you a step-by-step guide to getting started. 


ou know how it goes 

— you've worked out 

the overall look and 
feel for your website, and 
designed a basic interface to 
match. But it’s lacking that 
certain something — 
something that static GIFs 
and JPEGs just don’t seem 
able to provide. So you've 
tried tacking on a bit of 
JavaScript to add some 
dynamic content to your 
page, but there’s still 
something missing. What 
your site really needs is 


ele abs eat [emma ae SLT 


interactive multimedia content. 


Now, of course, you could 
code it all up in JavaScript (or 
code a Java applet, if you 
were so inclined), with lots of 
lovely graphic images. But 
there are number of 
disadvantages to this 
approach. Firstly, you really 
need to have a bit of 
programming experience to 
do anything nice. And 
secondly, by the time you've 
added the fiftieth animGIF, 
your site’s going to take 
longer to download than the 


the Timeline. Have a bit of a play around with the drawing tools — 
some will work exactly as you expect, and some will be somewhat 
strange. The large blank rectangle window is called the Stage — most 


of your work will be done here. 


Starting up Flash 4 for the first time, you'll see some 
windows that look familiar from other graphics programs — 
such as the toolbar palette — and some that aren't so familiar — like 


attention span of even the 
most interested of potential 
visitors to your site. 

So, what's the answer? 
Well, given the title of this 
tutorial, | don’t think there’s 
much point in dragging it out 
any further — the answer is 
Flash 4, from Macromedia. 
Flash 4 allows you to create 
impressive multimedia 
content, with all the animation 
and interactivity you could 
ever want. And the fact it uses 
vector graphics to do so 
means that the size of the 


Take a closer look at the toolbar palette. The section at the 
bottom of the toolbar changes depending on what icon 
you've selected — this is the Tool Modifier section. Select the Pencil 
tool (note: if you're not sure which icon is which, a tool tip will pop up 
to identify it if you place the cursor over an icon without clicking). 
You'll see the Pencil tool modifiers, which let you define the line’s 
colour and size, and which degree of auto-straightening to apply. 


GETTING STARTED IN FLASH 4 


started 


Flash movie you generate is 
surprisingly small. Another 
advantage of Flash over the 
likes of JavaScript is that its 
movies are virtually 
independent of the visitor's 
web browser — no more 
mucking about having to 


tutorials 


pe ~2) On the CD 

XO o-) A demo version of 

\ Flash 4 is on this 
month's CD. For full installation 
details, please turn to page 88. | 


write separate bits of code for 


Internet Explorer and 
Netscape Navigator. 


This month, we're taking a 
look at the basics of Flash 4 — 


from getting started with the 


drawing tools, to publishing 
your first Flash movie. 
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03) Let’s get started. Userthe Pencil tool to draw a triangle in the 
Stage window. If you selected the Straighten modifier, it’s 
easy to draw perfectly straight lines. Select Smooth instead to draw 
curves. Now click on the arrow-shaped Select tool. Click near the 
centre of each line of the triangle, and drag inward — look how easy 
it is to change the lines to curves. Now select the Paint Bucket tool, 
and fill the shape with a nice, bright colour. 
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tutorials 
GETTING STARTED IN FLASH 4 


¢ Flash 4 - test_triangle-fla 


(04) In the Timeline window, you'll see a list of any layers used. 
Click on the Layer 1 icon, and give it a more meaningful 
name, like Triangle. Now click on the solid dot — a Keyframe — and 
drag it across to underneath the number 25. Now choose Frame from 
the Insert menu — this defines the length of our movie. Don't worry, 
you can change this later if you want a longer movie (and you will!) 


Most animation in Flash 4 works on Symbols — you can 

define Symbols from anything you draw — and multiple uses 
of the same Symbol don’t have any impact on the size of the finished 
movie — much more efficient than drawing the same sort of image 
lots of times. Click on your triangle shape with the Select tool, and 
then select Convert To Symbol from the Insert menu. You'll see your 
new Symbol appear in the Library window. 


(07) Add another layer (select Layer from the Insert menu). Add a 
Keyframe at about Frame 3 and draw, for example, a circle. 
Convert it to a Symbol. Now add another Keyframe around Frame 10. 
Click on the circle in Frame 3. Select Instance from the Modify menu, 
choose the Color Effect tab, and set the Alpha percentage to zero. 
Bring up the Tweening palette, as before, and select Motion. Play 
your animation and watch the circle fade in. 


Select the Triangle layer again — click on the triangle 
somewhere towards the end of the frame. Select Instance 


from the Modify menu, but this time choose Special from the Color 


Effect tab. Now use the sliders to change the colour of the triangle. 


When you play your animation, you can see it smoothly change 
colour as well as position. 


I} test_triangle fla:1 


i) Add another layer. Insert a Keyframe around Frame 10, say. 
Draw a fairly regular shape, and fill it with a colour. Add 
another Keyframe a bit later in the movie. This time, don’t convert it 
to a Symbol. Use the Select tool to wildly distort the shape at the 
second Keyframe — move it as well, if you like. Bring up the Tweening 


palette, and this time select Shape. Now your animation morphs the 
shape as it plays. 


As well as nice animations, you can add sound content to 

your Flash Movie. The first step is to import any sounds you 
want to use to Flash’s library. Select Import from the File menu — this 
will bring up a standard file request box — add any audio files that 


you want to use as part of your movie. You'll see each added audio 
clip appear in the Library window. 
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list representing your sound file, and then just click on the little Play 
icon at the top-right of the Library window. 


— sar ponte pa 


Let’s do an animation. Click towards the end of the Triangle 

layer (around Frame 20), and choose Keyframe from the 
Insert menu. You'll see the new frame inherits your triangle shape 
from Frame 1. Drag it to the other side of the Stage. Now, double- 
click anywhere in the frame between the two Keyframes, select the 


Tweening tab, and choose Motion. Now hit the Enter key. Hey, look — 
your first animation! 


E jenn : 
09 Choose Motion Guide from the Insert menu. You'll see a new 
guide layer. Choose a frame towards the end of the 
animation. Use the Pencil tool to draw a circle inside the triangle. 
Now drag the triangle in this frame until it snaps to the start of the 
path. Add another Keyframe a couple of frames to the right, and snap 
the triangle there to the end of the path. Play the animation to see 
the triangle loop at the end of it’s path. 


naa *a*”,* 8 a ae ee ee eT 
ee a ee a * 


Once you have imported your sound files to Flash, you can 
Preview them at any time — select the entry in the Library 


(3) You can add a sound clip to any Keyframe in your movie. In 
this example, let’s try adding a sound as the red circle 

appears. Add a new layer, and rename it something like Audio. Add a 
Keyframe at the same point as your first Keyframe in the circle layer. 
Double-click on the new Keyframe, and then on the Sound tab — you 


can now add any of the audio clips that you imported to your Flash 
library to the layer. 


gf ap 


Click Properties in the Scene Inspector to rename your two 

scenes — something like Go Button and Main Animation; 
make sure Go Button is the first in the list. Drag the button you 
created from the Library to the first frame of your Go Button scene. 
Select Frame from the Modify menu; click the Actions tab, then click 
on the Plus sign and select Stop as the action starts. This way, the 
movie won't just automatically play the Main Animation scene. 


19) Because your button is a Symbol, you can re-use it as many 
times as you like, performing different functions on each 
occasion. For instance, you might want to provide a link from your 
Flash movie to a new URL. Select your Main Animation scene from 
the Scene Inspector. Add a new layer with a Keyframe right at the 


end of the frame. Drag a copy of your button from the library to the 
centre of the screen. 
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GETTING STARTED IN FLASH 4 


14) Time for some interactivity. Select New Symbol from the 
Options menu at the Library window — rename it, and click 
Button Behaviour. You'll now see the button-editing window. Draw a 
simple rectangle, with some text in it. The Timeline now has four 
states shown: Up, Over, Down, and Hit — relating to mouse actions on 


the button. You can draw different images for each state. 


Set buttons to inactive (Enable Buttons from the Control 

menu). Now select your button and choose Instance from the 
Modify menu. Add an On MouseEvent action, and check Release; add 
GoTo and select Main Animation from the scene’s pull-down menu. 
Enter ‘1’ as the frame number, and check GoTo and Play. Now enable 
buttons and play your animation to see what happens. You should 
see your button, and the rest of the animation when you click it. 


Plex Soe | Loup 


Double-click on the button to bring up the Instance 


Properties box, and click on the Actions tab (remember to 
disable buttons). This time, add a Get URL action — note that Flash 
automatically adds the On(Release) event for you. Add the URL in the 
dialogue box provided. Next time you run your movie, a button will 
appear after the animation — clicking on it jumps to your URL. 
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Ld) Choose Scene from the Insert menu to create a new ‘scene’ in 
which to place our new button. As the name suggests, scenes 
are sub-components of the overall movie — you can have as many as 
you like without affecting the file size. Bring up the Scene Inspector 
(Inspectors from the Window menu) — this lets you move easily 
between the scenes in your movie. Now it’s time to link our two 
scenes together. 
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You can also add sounds to buttons — either when the button 
is clicked or, as in this example, when you move the mouse 


pointer over the button. Bring up the Frame Properties Inspector by 
double-clicking in the Over frame of any of the layers in your button. 
Select the Sound tab, as before, and select your desifed audio file. 
Now when you play your animation, you'll get an attention-grabbing 
sound when the user moves their pointer over the button. 


As well as checking your animation by hitting the Enter key, 

you can get a full preview, along with an analysis of the 
bandwidth required by your movie. First, make sure Bandwidth 
Profiler and Streaming Graph are selected from the View menu. Next, 
select Test Movie from the Control menu. You can see your movie 
play, along with a chart of how your movie will download. In our 
example, we've created all this in just under 2Kb! 
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The last thing to do is to fire up your favourite browser, and 

actually see the fruits of your labour in action. Either open 
up the file from your local hard drive copy, or be a devil and upload 
it straightaway to your site, and play it from there (actually a better 
test, if you're using a modem). All being well, you'll see the animation 
as before, and due to the compact nature of .SWF files, there 
shouldn’t be any download delays. 
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Once you're happy with your movie, all that’s left to do is 23) Flash also automatically generates all the HTML code you 
publish it. Select Publish from the File menu. Flash will need to include the Flash movie on your web page — the code 
generate the final .SWF file which you will need to upload to your is compatible with both the Explorer and Navigator browsers. And, 
website. If you're like me, each time you have a look at the resulting since the actual Flash plug-ins for all platforms will play the same 
file, you'll be amazed at how much you were able to cram into sucha —_ SWF files, your compatibility worries are over — even the colours 
small file size — perfect if you're aiming your site at modem users. you've used have been from a web-safe palette from the start. 


About the author 
Darren Irvine works for an ISP 
and writes freelance to fund 
his hobby of crashing expensive 
motorbikes. 
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That's about it for this part 
of our guide to Flash 4. It is a 
complicated piece of software, 
but as you've seen, it’s 
actually quite easy just to get 
stuck in and get some sort of 
results from Flash. If you've 
followed the tutorial steps, 
you should have developed a 
decent feel for the basics 
involved in putting a Flash 4 
movie together, and you're 
probably beginning to realise 
just what sort of potential it 


offers for impressive website 
design. Its great interactivity, 
great-looking graphics and 
animation, and very small file 
sizes are what's needed to 
bring the web to life. 

Of course, to get results 
that will be worthwhile and 
professional-looking enough 
to put on your website, you'll 
need to put quite a bit more 
effort into every part of the 
process than we've had space 
to go into here. From drawing 


your images, to using the 
movie analysis features to 
optimise your file sizes and 
download times will take a fair 
amount of practise. 

If you need more in-depth 
information about any of the 
topics covered in this part of 
the tutorial, Flash 4's built-in 
help is actually very good. It 
comes with a number of 
helpful interactive tutorials, 
covering everything we've 
looked at here in greater 


Anatomy of a Flash project 
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detail. There are also a 
selection of sample movies — 
taking these apart to find out 
what makes them tick is a 
great way of mastering some 
of Flash’s secrets. 

Next time, we'll be taking 
a look at mastering some of 
the more arcane aspects of 
Flash 4 — from looping sound 
files and optimising file sizes, 
to interactive pop-up menus 
and more complicated 
programming features. “p>” 
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Outputting from PagePlus 


Outputting 
from PagePlu 


How you plan to reproduce your publication affects its 


production. 


es you through the 


outputting process in this step-by-step guide. 


etting the best 
quality output in an 
appropriate and cost- 


effective manner is what most 
people want from a desktop 
publishing program. PagePlus 
offers you a wide range of 
options when it comes to 
printing, whether you're 
printing a few copies on a 
desktop printer or having 
several thousand copies 
printed commercially. 

It's important to decide 
early on how your finished 
publication will be printed 


Start here: outputting from PagePlus 


JEPSON Stylus COLOR 600 


since this will affect things like 
the use of colour, pictures and 
typefaces. You can print a few 
colour copies on a desktop 
inkjet printer, but this will be 
slow (probably several minutes 
per page) and cost a fortune 
in ink and paper. For larger 
numbers of full-colour copies, 
consider using the services of 
a commercial printer. 
Probably the most usual 
way of making multiple 
copies for things like church 
or school newsletters is to 
make one master copy on an 


inkjet or laser printer and 
photocopy it. This brings its 
own problems. Photocopiers 
do not usually cope well with 
subtle greyscales (such as are 
found in photographs) or 
large areas of solid colour, 
and if the copier isn’t well- 
maintained these problems 
are more likely to show up. 
Even putting the master copy 
at a slight angle on the bed 
of the copier can cause 
trouble. This means that you 
have to think carefully about 
the design and layout to 
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ensure that you use objects 
which will reproduce well, 
such as line drawings. In 
general, it’s best to avoid 
photographs and tinted 
frames — a nice, solid yellow 
on screen will become pale 
grey on photocopied output. 
If you want effects like 
colour which bleeds off the 
page or full-colour leaflets by 
the thousand, then you'll need 
to use a commercial printer. 
Few printers can handle 
PagePlus files directly, but 
most PC-based firms can 
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(02) Click on Options to access a set of PagePlus-specific print To print a booklet, enable Print as Booklet in the Options 
options. Check the appropriate box or choose an option dialogue. Booklets must contain a multiple of four pages. To 
button to make an option active. The Color Separate button will be print correctly, your physical paper size must be large enough to hold 
unavailable if the Color Separate box isn’t checked. The options two pages side by side. For an A5 booklet with tall pages, you need to 
which you specify in this dialogue will ‘stick’ until they're cleared or set the printer to A4 landscape. The paper has to be printed on both 
until new options are chosen — even if PagePlus has been closed and sides; shuffling the paper for the second pass is the most difficult part. 
reopened. Always review them before printing! 


PagePlus’ print options are controlled from the Print 
dialogue, opened either by choosing Print from the File 
menu, clicking the printer icon or using the short cut Ctrl+P. In the 
dialogue, you can specify the printer, number of copies to print, the 
range of pages to print and the order to print them in. You can 
choose to send output to a file, and access Printer Setup and 
PagePlus’ own print options. 
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The Tile option lets you print a big design, like a poster, on 
several sheets, which you can then tape together. For 
example, the maximum page size in PagePlus 4 is 558x558mm, but you 

could print a design this size using a standard desktop printer on A4 


pages. The overlap size lets you specify how much of the design 
prints twice on adjacent sheets. 


Sart PagaPave 40.0 1906 Beet ne 
AL Rigs Reserved 


amar crepmarns op. Pagn: + 
(2 Soyemder 1999 0929-18 


07) To speed up printing, or to leave a keyline for a printer to 
manually strip in a photo later, check the Suppress Pictures 
option. Check the Print Crop Marks option to include printer's crop 
marks. The Print File Information option prints details about the file 
next to the crop marks. To print file information and crop marks, the 
page design must leave a blank border of at least 25mm on all four 
edges of the paper. 


10 Y Click on the Print dialogue’s Properties button to access 

I” printer properties. It’s very important to get all these 
settings right, especially if making a PostScript file for a service 
bureau or commercial printer. Check exactly which settings they 
need and use them. This will help avoid expensive problems at final 
output: A4 film costs £15 per sheet. Of course, it’s just as important 
(if slightly less cost-critical) to set up your desktop printer correctly. 


| [= * 
Normally you will print with the scale set to 100%, but you 
can proof A3 pages on A4 paper by setting the scale to 70%, 
or blow up an AS page to A4 by entering 141%. Reduce To Fit 
automatically scales the design to fit on your printer’s paper. 
Thumbnails are useful for printing miniatures to check orientation. 


Add Printer Acrobat —_ Acrobat 


Distiller PDF Writer 
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EPSON Color General Lexmark 
Stylus C 0 Optra pl 


AGFA AccuSet 800-4 
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Optra R plus ColorSeapt 


You can create a PostScript print file even if you don’t have a 

PostScript printer. Just install a suitable printer driver, 
connected to File rather than a port. Printer drivers set up to print to 
file show up in the Printers section of the Windows Control Panel 
with a disk icon next to their icons. Select that printer in the Print 
dialogue, check Print To File, and click OK. 


™ 


you're using really can make a difference to the results you achieve. 
This is because most printers spray different amounts of ink at the 
page depending on the material being used — less for OHP film or 
glossy paper, more for plain paper. Too much ink on glossy paper will 
make your printout vulnerable to smearing. 


E =e Ss 
If you're using a desktop inkjet printer, choosing the right 
options in the printer driver to match the type of paper 
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printed as thumbnails 
on one A4 wide page 


The Thumbnails option lets you print several miniature pages 

on one sheet of paper. It’s especially handy to get an 
impression of how the page sequence looks, and some combinations 
— like nine landscape A4 pages printed as thumbnails on an A4 sheet 
— work well to create tickets or invitations. 


When printing to file, you'll be prompted to enter a filename 

for the output, using a standard Windows filing dialogue. If 
you don’t enter a file extension, Windows adds .PRN, but if you add 
-PS it's obvious that it’s a PostScript file. If you're producing colour 
separations, check the box at the bottom of the dialogue to send the 
data for each separation to its own file. 


Before you even start to design your publication you should 

print the file printest.ppp from the serif \pp40\samples 
folder. This publication has been deliberately designed so that the 
black border extends into the unprintable area around the edge of 
the page. Print it, and measure the white area between the edge of 
the sheet and the border at the top, bottom, right and left. Make 
your page margins larger than this. 


Hint 
‘Thr opto chechs for obyects that wort ft onto the 
A _ortable area ofthe ern paper 


Ry) Thorough checking and proofreading is an essential final step 
before output. PagePlus provides tools to help with this — 
the Layout Checker, Spelling Checker Wizard and Proof Reader 
Wizard — and you should use them. However, you shouldn't trust 
them alone. If you can, get someone else to check a printout. This 
isn’t so important if you're printing one copy yourself; if you're 
having hundreds done, it’s essential. 


The Color Separation Settings dialogue allows you to change 

certain technical settings associated with offset colour 
printing. Just because you can fiddle with the settings, doesn’t mean 
that you should! Never change these settings unless asked to do so by 
your printer or a magazine production department (if supplying film 
for an advertisement). The default settings are perfectly adequate 
for most purposes. Meddling can cause expensive mistakes. 
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If you start to print with your printer’s paper orientation 

setting different to that of the publication, PagePlus will 
detect it and offer to change the orientation automatically. It’s 
generally safe to answer Yes to this question. Answering No will 
usually cause your printouts to be chopped off at the knees and is 
not recommended. The only exception is when you have enabled the 
Reduce to Fit scaling option. 


PagePlus can print spot colour separations to any printer. For 

spot colour offset printing, good laser printer output may be 
adequate as camera-ready copy. Each colour used in the publication 
appears in the list — if you don’t want a separation to print, click on it 
to deselect it. PagePlus cannot spot separate bitmaps: unless you've 
applied a colour to a bitmap, it will come out on the black separation. 


i 
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If you're taking a PPP file for output at a bureau or from 

another PC, you must make sure that all fonts and pictures 
used in the document are available on the ‘other’ system. Use the 
Fonts and Pictures manager to check which files you need to copy in 
addition to the PPP file (you should only copy files for which you 
have the relevant permission). EPS graphics will only print ona 
PostScript printer. 


TTT 


20) During printing, PagePlus displays an information box to tell 

you that it’s printing. A progress bar in the Hint Line tells you 
how much of the print job has been sent to the printer. Note that 
when the file has been printed from PagePlus, the printer still has to 
process the data and, depending on your system and printer, it might 
be some time before your printer begins to print. 
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Process colour separations can only be printed to a 

PostScript printer or imagesetter, or a print file. Usually you 
print cyan, yellow magenta and black separations, but if you're are 
using a Pantone colour, you can print it on its own separation. If 
Pantone colours are converted to CMYK, they won't be as bright. You 
can select other options, like paper type, and access further colour 
settings from this dialogue. 


PagePlus can use print schemes, which are predefined sets of 

print options. Schemes for Process and Spot colour printing 
are provided, and can be selected from the drop-down list. You can 
define your own scheme by setting the options, then clicking on Save 
As. Enter a name for the scheme and then click on OK. This saves the 
Scheme and you will be able to select it from the list. 


If you have Adobe Acrobat installed on your system, you can 

make a PDF file of your publication for distribution on disk 
or to use on a web page. If you use the PDFWriter printer driver, you 
will not need to go through the intermediate stage of making a 
PostScript file and running it through Acrobat Distiller. Getting the 
settings correct in Acrobat is outside the scope of this tutorial. 
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ay handle a PostScript file. 

If you're making a 
PostScript file, then you'll be 
able to make many more fine 
adjustments, and it will also be 
possible to make the 
separations required for 
process colour printing. Take 
your print firm or service 
bureau's advice on the settings 
needed: after all, it’s in their 
interests to help you get it right 
since it will make their life 
easier and increase their chance 
of getting repeat business! 


Printing booklets 


Booklet printing can be a 


real headache because of the 
need to print on both sides of 
the paper. You will also need to 
bear in mind that booklets 
must have a multiple of four 
pages, and that your design 
page must be half the size of 
the paper in the printer. So, to 
print an A5 design page you'll 
need to load your printer with 
A4 paper. 

The paper handling isn’t too 
bad with inkjet printers, where 
you can get at the paper feed 
fairly easily. But with most laser 
printers, the paper is in a feed 
tray which isn’t readily 
accessible while the printer is 


And finally... 


Now youre ready to go. Carefully 
following the steps of this tutorial should 
enable you to create finished output 


which looks good and impresses anyone 
who sees it. If you're careful, you can get 
results which are indistinguishable from 
those produced in an expensive package 
like Quark Xpress. After all, readers won't 
care which software you've used as long 
as the results stand up to scrutiny. 


About the author 
Richard Hunt runs a training and 
consultancy business. He can be 
contacted at rhunt@calcaria.co.uk 
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The one thing which really needs to 
be emphasised is that you should check 
everything before you print, and then 
check it again. Mistakes are always 
embarrassing, but it’s far worse if your 
bloomers are being displayed to the entire 
readership of a publication. 

If youre making PostScript files for a 
service bureau or commercial printer, then 
it really is worth getting the printer driver 


actually printing. 

The easiest thing to do is to 
work out how many sheets of 
Paper are needed (four for a 
16-page booklet), and load only 
that much paper. After it’s 
finished the first sides, the 
printer will complain about 
being out of paper. Put the 
same paper in the other way 
up to print the other side. 

The rule to follow is that the 
page numbers of facing pages 
should add up to one more 
than the total number of pages 
in the booklet. The diagram 
above shows which pairs of 


Pages get printed on each pass. 


Pornua Tee £xAcT 
NUMBER OF SHEETS 
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Putting paper through a 
laser printer twice is not 
recommended by the 
manufacturers, and for good 
reason. There is a fair risk that, 
on the second pass, sheets will 
misfeed or jam, possibly 
damaging the mechanism. 

If you need to produce a lot 
of booklets, you're better off 
photocopying and collating 
them, or even puchasing a 
printer with a duplexer option, 
which will print both sides of 
the paper automatically. Such a 
printer will not be cheap, but it'll 
save you a huge amount of 
time and effort. \o 


settings correct. A simple error can mean 
your nicely formatted text coming out 
wrongly, or the pictures not printing. 
Errors with film output can be very 
expensive — four separations a page, at £15 
a go, soon adds up! 

Don't plunge straight into process 
printing expecting perfect results. Start on 
a small project, like a poster printed on a 
desktop printer, then get more ambitious. 


Image enhancement 


Get started 


with PhotoFX 


Our full coverdisc software this month will hel 
correct a host of image problems. 


you a step-by-step guide to getting better results. 


etting images into 

your documents can 

be a little more 
problematic than just loading 
them in. More often than not 
you'll find there’s something 
not quite right about them, 
and you have to go off and 
load them into an image 
editing program to fix. 

PhotoFX, which is on this 

issue's coverdisc, is an 
alternative to large image 


manipulation software. If all 
you want to do is flip an 
image, adjust the contrast or 
convert it to a greyscale, why 
bother loading up a big, 
bulky slow piece of software 
when PhotoFX can do the job 
with the minimum of fuss 
and bother. 

You won't be able to make 
clipping paths, cutouts or 
apply advanced filter effects 
with this software, but you will 


be able to sort out basic 
problems with images. 

If most of your images 
come from a scanner or 
digital camera, you can also 
use the TWAIN driver to scan 
directly into PhotoFX, allowing 
you to sort out all sorts of 
problems before they begin. 

The following tutorial will 
take you on a tour of all the 
things that PhotoFX can do 
for you, and then we'll round 
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off with a demonstration of 
how its simple tools can be 
very effective. 

We know from the letters 
we receive that many of you 
use a photocopier to 
inexpensively duplicate your 
work, but also that your 
pictures often come out dark 
and unrecogniseable. PhotoFX 
can change your images into 
a dithered bitmap which will 
copy perfectly, so lets go! 


Start here: Getting started with PhotoFX 


PhotoFX is a very straight forward image processing program. 

It is straight forward to use, and if you do make any 
mistakes, you can easily undo them using the Undo button, or you 
can reload your image. This is what the program will look like when 
you start it up. It shows the default image of a flamingo, but 
obviously you'll want to load in your own image. You can even scan 
images directly into the software. 


Open up the picture you want to improve using the File 

menu. PhotoFX can understand most common file formats, 
so any existing image you have should be fine. When the picture 
loads you will see that the text in the top panel shows information 
about the format, and the main part of the screen displays two 
identical images. The one on the left is your original for reference, 


the one on the right is the edited image, or will be! 
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fo Q) On the CD 
og Your full version of 
PhotoFX is on this 
acti CD. For full installation 
details, please turn to page 88. 


The first tab in the control bar on the top part of the screen 

is labelled Crop. Unsurprisingly, this is where you can crop 
into your images. Use the scissor tool to draw out a rectangle over 
your image. You can drag the sides or corners to change the shape of 
the enveloped area, and you can move it around by clicking and 
dragging. The view on the right changes to show the cropped area. 
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The next tab along is Brightness and Contrast, which is handy 
for changing, well, the brightness and contrast of the image. 
sliders control the effect, and again you can see the result 
on the right. Adjusting the contrast to extremes reduces what's called 


The two 


the ‘dynamic range’ of colours, and the results can be heavily 


posterised — ie. made to have fewer colours in the image. This can be 


a handy effect with some pictures. 


You can also alter the amount of rotation by smaller 

amounts, simply by clicking in the box and typing a value 
between 0 and 360 degrees (or adjusting up and down with the 
arrows to the right of the box). Flipping the image simply mirrors it. 
Again, this can be handy if you've accidentally scanned the wrong 


side of a transparency, or simply to get the shape of image that you 
want for a particular purpose. 
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05 I The effect of the Focus and Texture sliders, which you'll find 

under the next tab along, may be difficult to see easily in thi 

picture, but you'll be able to make them out on screen. Adjusting the 
sharpness can help slightly blurred images. Softening the image can 

also be particularly useful for detailed images which you want to use 


as a backdrop. The texture slider is only useful if you want to adda 
grainy effect to a picture. 
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The Flip and Rotate tab will reveal a slightly different sort of 
panel. Here there are some handy preset rotations, which are 
very useful if you are dealing with scanned images (I know, | always 
get them upside down on the scanning bed!). The image will be 
recalculated, and although the square area will be the same physical 
size, the dpi resolution increases to prevent a loss of quality (though 
rotating an image to 45 degrees will involve some resampling). 
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The Size tab reveals a very important area of the software. 
This is where you can alter the physical dimensions of the 


os 


picture, and also change its resolution. If you uncheck the Keep 
Image Proportions box, you can stretch the image to fit any shape, 
but for most purposes you'll want to change the image in proportion. 
The image size can be specified in centimetres or inches. 
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09 i A very important feature of the Sizing panel is that you can 
os change the actual pixel resolution, by clicking on the pixel 
button. Any adjustments you make to this WILL NOT change the 
physical dimensions of the image. Instead you will alter only the 
pixel resolution, changing the actual dots per inch resolution of the 
image. Obviously, if you increase the resolution, pixels are added to 
make the image bigger, though it may not look any better. 
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10 Pp The Colour tab adjusts the colour levels of your image 
i through True colour (24-bit), High colour(12-bit) 256 colour 
(8-bit), 16 colour (4-bit) and two colour (1 bit) images. PhotoFX will 
automatically apply fixed dithering routines to give the appearance 
that the image uses more colours than are actually available. Usually, 
for colour images, you are better keeping them in 24-bit mode and 
letting your design software handle any dithering required. 
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nN i In the same way that you adjusted the colours, clicking on 
the Black and White button will discard the colour 
information and allow you to set levels of grey. You can have 256 
shades of grey, or 16 levels of grey. Again these will be dithered to 
give the impression that more shades are actually in use. Large areas 
of the same tone may print or reproduce badly, but photo images 
should be okay (but not if you are photocopying the output!) 
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n fi The last option is to reduce the image to complete black and 
white. The result will be a 1-bit image which is very small 
compared to the original. The advantage of this sort of image is that 
if you are printing out pages and using a photocopier to duplicate 
with, you can get clearer results — providing you have processed the 
image properly, which is what we are going to show you next. 


STORY HEADLINE 


3) , Imagine this is your newsletter, and you want to use a bit of 
” clipart from our CD, as shown. No problem, but if you are 
outputting on a mono printer and duplicating pages with a 
photocopier, what you'll end up with is a bit of a mess. Fortunately, 
there is a way around it. First postion and size the image exactly as 
you want it to appear. Then take a precise note of the physical 
dimensions of the box it’s in. 


16 | . Once the picture is safely stowed away somewhere, we can 

start adjusting the image. With clipart, it can be useful to use 
the Soft/Sharp adjustment to enhance the edges. Using the soft 
setting will normally result in a better image, making the outlines 
fatter and filling in any gaps which might be unsightly when we drop 
the image down to black and white. If your picture is a different sort 
of image (a photo, for example), you might want to sharpen it. 


9) Right, now for the easy bit. Go to the Colour tab and click on 

Black and White. Now adjust the bar all the way down to the 
left to get a 1-bit image. In all probability, the picture will now appear 
as an unpleasant mess. Don't worry. Part of the reason is that the 
patterns used to create the image are based on the resolution you 
selected earlier on, whereas the screen display is about 72dpi. It'll 
look better when it’s printed! 


Now run the greenstreet PhotoFX software and call up the 

image browser. You'll need to use the Explorer-style window 
on the right to navigate to the directory where your image is stored. 
Incidentally, the image we have chosen is g0205815.wmf, and you will 
find it in the Bizness folder on the CD, but you can use the browser 
with any clipart or images. The browser recognises TIFF, PCX, GIF, 
JPEG, TARGA, BMP and Photoshop files among others. 


7] , The next step is to adjust the physical dimensions of the 

' graphic. | hope you wrote down the dimensions earlier like | 
told you to, because this is where we need them. Type in the exact 
values in either centimetres or inches, and the image will be prepared 
for the next phase. If you stretched the image on your layout, you 
may have to uncheck the Preserve Image Proportions box to get the 
dimensions exact (it’s important). 


Now for some magic. Go to the Brightness/Contrast tab and 

adjust the Contrast setting. You'll see that the dot patterns 
used change, because PhotoFX still has the original in memory. 
Effectively, you can change the dot patterns used to represent the 
colours in the original. For a start, you'll probably find it best to 
adjust the contrast to the maximum, which will make the dark 
colours appear as areas of solid black. 
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J] 
. To load the clipart image into the PhotoFX software, you can 
simply click on the thumbnail or filename in the browser and 
drag it onto the PhotoFX screen. Actually, this trick works for all 
kinds of other software, which allows you to load image files, too. 
Once the file is loaded, it is probably a good idea to save it in a 
different location, under a more useful name, just to make it 
easier to find later on. 


Now you need to switch to pixel size, and start increasing or 
decreasing the size until the information bar displays the 


cr 
correct dpi setting. What is the correct setting? Well, it depends on 
how good your photocopier is. You will have to experiment with a 
few settings here to get the best results. | recommend you start with 
a value of 150dpi and take it from there. If the image comes out 
muddy, try adjusting to a lower dpi value. 


EL . You can also change the dot patterns by adjusting the 
Brightness bar. Having adjusted the Contrast to maximum, 
you may well find that the image is generally quite dark. A good rule 
of thumb is to adjust the Brightness down until just before white 
dots begin to appear in the areas of the image that you want to be 


black (the outlines, chair and the woman's hair in this example). 


»» 
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Now you can save out the converted image. It may be best to [23 Now you can go back to your layout software and load in the 
image, replacing the colour version. It is important to make 
sure it occupies the same box etc, because it will look very weird if 
you now re-scale it. The dot pattern is, if you like, optimised for the 
specific size of the box, and enlarging, reducing or distorting the 


save it under a different name again, and in a file type that 
can be imported into your layout software. Whatever you do, don’t 
save it as a JPEG! Choose a bitmap file format like TIFF, TARGA or 
Windows Bitmap (BMP), otherwise you'll probably screw up all the 


nice patterns you have created. 


On the CD 

@ A demo version of 
7. _/ PhotoFX2is on this 
month’s CD. For full installation 
details, please turn to page 88. 
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If you zoom in, you should actually be able to see a better 

representation of the dot pattern created (about 200% should 
do it). The result, when printed out, may not look as nice as a 
greyscale image, but at least it will photocopy resonably well, and 
people may even be able to work out what it is! 


image will probably mean that it won't print out or photocopy 
very well at all. 


You shouldn’t have any 
real difficulty in getting to 
grips with the features of 
PhotoFX, but | hope that the 
last little stretch of our 
walkthrough has shown you 
that it is still a very useful tool. 

You will also find that 
there is a demo version of 
PhotoFX2 on the CD. This 
later version concentrates 
more on photographs and 
includes plenty of new 
features to correct things like 
red-eye, overexposure due to 
flash guns and so on. 


Should you enjoy using the 
trial version of the PhotoFX2 
software, then turn to page 
95. There you'll find a special 
upgrade offer for readers of 
Computer Publishing. 

That's about all you need 
to know about PhotoFX, but if 
you'd like to explore the 
world of image manipulation 
in a little bit more detail, then 
stay with us for the next 
tutorial — image manipulation 
with Photoshop (there's a 
demo on the CD) starts on 
the next page! 


Using Picture Browser 
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towards photographs than clipart. 


PANT WME 


PhotoFX2 includes more effects and controls, and is more geared 
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DIRECTORY. 
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Getting to grips with the basics of Photoshop 


Image manipulation 


You won't believe what you can do to a digitised 


image in Photoshop. 


uides you 


through your early fumblings in our tutuorial. 


triking images can 

considerably 

enhance material 
you're publishing, whether 
for print or the web, and 
Photoshop is an excellent 
piece of software to use for 
preparing your images. As 
well as being able to correct 
colour balance and brighten 
or darken your pictures, it 
can get rid of dust and 
scratches and remove 
blemishes. Photoshop can 
also offer you a host of 
creative effects once you've 
done all your correction 
work. Here we're going to 
show you how to use many 
of these tools. 


Even though you can 
remove most blemishes, it’s 
much easier to wipe dust off 
a photograph or trannie 
before you scan it, rather 
than relying on the Dust and 
Scratches filter to remove it. 
Also, do your best to fix and 
clean up any older, battered 
photographs you want to use 
before scanning. 

Before you start, the first 
thing to consider is what 
resolution your picture will 
need to be at. If you're going 
to publish it on the internet 
or in an onscreen 
presentation, the resolution 
only needs to be 72 dots per 
inch (dpi). For printed images 


the resolution you'll need will 
vary. For printing on a laser 
printer your images will need 
to have a resolution of 
somewhere between 100 
and150dpi. Do some tests to 
work out what is the lowest 
resolution you can reasonably 
get away with. 

The resolution for 
professional printing using a 
litho press needs to be 130- 
170dpi for newspapers, and 
240-300dpi for leaflets and 
brochures. You can check 
with your repro house or 
printer, but when you're 
speaking to them don’t get 
confused by ‘screen ruling’ or 
‘Ipi’ (ines per inch) which 


they use. Lines per inch is not 
the same as dots per inch, 
but luckily you can calculate 
the dpi from the Ipi figure. 
You simply double the Ipi 
value to arrive at the 
resolution you'll need for 
your image measured in dpi. 
For example, for a job being 
printed at 15Olpi, your 
pictures will need to have a 
resolution of 300dpi. Bear in 
mind that although it's 
possible to increase the 
resolution of an image using 
Photoshop, the quality will be 
very poor and the image 
often looks blurred. 

Now we're ready to take 
a look at the tutorial... 


Start Here: Basic image manipulation 


‘Girt aid dog in street @ 1. (CMYK 


(orp Now you need to check that your image is in the right colour 


check it in Photoshop. Open your image, go to the Image 
menu and select Image Size. You'll see that the dialogue box gives 
you a reading for the resolution in pixels per inch (which is the same 
as dpi). If you need to reduce the resolution, check the Resample 
Image box and type in the new amount. 


mode. If the picture is destined for the internet or to be used 
onscreen, it needs to be in RGB colour mode. If it’s going to the 
printers, it needs to be in CMYK. It’s easy to change the colour mode. 
Go to the Image menu, select Mode and choose either RGB or CMYK 
from the list. 


needs it. To select the Crop tool, click on the Marquee tool 
(top left) and slide along to the Crop tool that pops out. Click and 
drag from the top left of your image down to the bottom right. Then 
use the drag handles that appear until the box defines the area of 
image you want to keep. 
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(04 If your image is slightly skewed, click and drag outside the 
box (your cursor should change to a curved, double-headed 
arrow) and you should find you can rotate the box. Turn it until it’s 
aligned with the edges of your image. To complete the crop, press 
Return (or press Escape if you want to start again). Everything outside 
the box will be deleted and the picture will be turned so it's straight. 


@ file Edit Image Layer Select filter View Window Help 


Pca a girl and dog in street @ 100% (CMYK) 


Preview 


Sharpening increases the contrast around the edges of your 

picture, bringing out the detail. Go to the Filter menu, select 
Sharpen and Unsharp Mask. You can generally achieve a good effect 
by moving the Amount slider to between 50% and 100%, but also try 
adjusting the radius of pixels, which increases the effect. Check and 
uncheck the Preview box to judge how it will look, and click OK once 
you're happy with the results. 


Tile tat image layer Select filter View Window Help 
GO  girtand dog in street @ 316% (OMVK) _ 


ced 
10 be The Dust and Scratches filter is an easy way to remove tiny 
dots of dust or thin scratches. Since the filter achieves its 
effect by blurring, it’s most effective to minimise its range by 
selecting the area you want to affect. Use the Lasso tool to click and 
drag around the area of dots or the scratch until you have a line of 


marching ants surrounding it. 


computer publishing | 


If you make a mistake, you can go to Edit and use Undo. 

You'll always be able to undo at least one step, and possibly 
more depending on the amount of RAM you've allocated to 
Photoshop. The History palette can be displayed by selecting it under 
the Window menu. It lists the previous steps Photoshop has stored 
and you can go to any one by clicking on it in the palette’s list. 


& file Edit image Layer Select filter View Window Help 


Channel| OK = 
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To begin enhancing an image, the first step is to check the 


To easily change the colour balance, go to the Image menu, 

select Adjust and then Variations. You'll be presented with 
thumbnails showing how your image will look with more yellow, 
cyan, blue, etc. Two thumbnails at the top show you the original 
image (on the left) and the altered image (right). Click the 
appropriate thumbnail to add more of a colour and click OK once 
you're satisfied with the image. 


Check the Preview box and adjust the radius of pixels until 


the dust and/or scratch has gone. Remember to keep the radius as 
small as possible to minimise the blur. Click OK once you're happy. 
Another tool you'll find invaluable is the Rubber Stamp tool. This 
allows you to paint or ‘clone’ pixels from one part of your image 
onto another. 
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Levels. Go to the Image menu, then down to Adjust and 
select Levels. This dialogue box appears and you should find that just 
clicking the Auto button improves your image. Make sure the Preview 
button is checked so you can see the effect. It often helps to slightly 
move the middle arrow to improve the brightness. 


@ file Edit Image layer Select filter View Window _Help 


Much of the work you'll carry out in Photoshop requires a 

high degree of accuracy, so you need to be able to magnify 
the area you're working on. Go to the Window menu and choose 
Show Navigator. The palette has a slider to increase or decrease the 
magnification. You can drag the red box in the Preview to display a 
different portion of the image. 


Display 
Color Channes in Color (Use Diftusion Dither 
use system Patette Video LUT Animation 


he Brushes 
palette. It’s much easier to use this tool if you change the 
cursor so it displays the size of the brush. Go to the File menu, 
choose Preferences and Display and Cursors. Under Painting cursors, 
check the Brush Size box and click OK. Now the cursor appears as a 
circle that’s the same size as the brush area. 


You need to define the area you're going to clone pixels 

from. Move the cursor to the area you want to clone, hold 
down the Alt or Option key and click and release. Then click and drag 
the mouse over the area you want to paint with the cloned pixels. A 
crosshair runs parallel to the line you’re painting, showing you where 
you're cloning pixels from. 


Color Range... 


Feather. 
Modity 


Grow 
Similar 


Transtorm Selection 


y You can control the range of pixels that’s included in the 
___!” selection by adjusting the tolerance, which is a setting that 
appears in the Options palette when you double-click on the Magic 
Wand tool. Reduce the tolerance to reduce the area being selected, 
and vice versa to increase the selection. To select everything but the 
background, go to Select and choose Inverse. 


Tie Eat Wage tayer tele Titer view Window 


17 (OVD 


To select an oval section of a picture, use the Marquee tool. 
To create the selection from the centre outwards, hold down 
the Option /Alt key and click and drag. Here we're going to feather 
the selection by going to Select and Feather and typing in 20 pixels. 
When we copy and paste this into another image, you can see how it 
has made the edges fade outwards. 
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The secret to using this tool effectively is to continually 

redefine the point where you're cloning the pixels from. As 
well as removing blemishes, you could also use it to enhance 
photographs by removing items such as the telegraph wires in this 
picture. For very fine, detailed work, you may find it easier if you 
press Caps Lock since your cursor will change to a crosshair. 


7 » The Lasso tool is ideal for selecting irregularly shaped areas. 
Select the Magnetic Lasso tool to create a rough selection 
first (find it in the strip that pops out from the Lasso tool). Move the 
mouse over to the edge of the shape and click and release to create 
your first point. Then drag the mouse around the shape, adding more 
points as necessary. You'll see the line defining the selection 
snapping into place. 


Tayer Select filter View Window Welp 
____Untitied=1 2 66.7% (Layer RGB) 


20) We're now ready to create a montage from all the different 
selections we've made. After copying each selected area, 
we're going to paste them onto this background. You'll find each 
object pasted in goes onto a separate layer (see the Layers palette). 
You can control the order of the objects by changing the order of 
layers. Click and drag a layer up or down the palette to change its 
relative position. 
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Before you can start to apply more creative effects, you 

need to know how to select the areas of pixels you want to 
change. Each of the selection tools (Marquee, Lasso and Magic Wand) 
is useful for selecting pixels in different circumstances. The Magic 
Wand tool is useful if you want to select something sitting on a plain 
background. Select the Magic Wand tool and click on the background 
(it needs to be an area of similarly coloured pixels). 


You'll reli need to tidy the selection up. Select the 

Lasso tool (without the magnet) and remove an area by 
holding down the Option/Alt key, clicking outside and dragging 
around the area you want removed. Make sure you enclose the whole 
area and return to where you started. To add to the selection, hold 
down the Shift key, start inside the selection and make sure you 
finish where you started. 


H 
c| 
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To move the contents of a layer, make sure the layer is 
selected (by clicking on it) and choose the Move tool from 
the toolbar. Click and drag your object. You can scale or rotate the 
contents of a layer you've selected. Go to the Edit menu, choose 
Transform and select the kind of transformation you want to make. 
Click and drag the handles that appear and press Return to confirm 


the transformation. 
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22) Try out some of the filters to add some other interesting 
effects to your montage. To soften the impact of the filters 
once you've applied them, use the Fade Filter command at the top of 
the Filter menu, By reducing the opacity and changing the blend 
mode, you can make the effect much more subtle. Here we're fading 
the Sprayed Strokes filter. 


Carrying out the kind of steps 
we've gone through here in 
Photoshop requires your 
machine to have plenty of 
memory (RAM) and lots of 
space on the ‘scratch disc’ (a 
hard drive) which Photoshop 
uses as a form of temporary 
RAM. Photoshop requires 
about 10Mb of space on the 
scratch disc for every 1Mb of 
image you're working on. To 
redefine which hard drive 
Photoshop is using as its 
scratch disc, go to the File 


IMAGE MANIPULATION IN PHOTOSHOP 


Use the Opacity slider in the top-right corn 

opacity of each layer. You can also use the Blend modes to 
the left of the Opacity slider to create some interesting effects. The 
Blend modes control how the pixels from one layer blend with the 
pixels from another. Using both the Blend modes and Opacity, you 
can meld the elements of your montage together more effectively. 


menu, select Preferences and 
choose Plug-ins and Scratch 
discs. Select a new first, 
second and, if necessary, third 
scratch disc from the pop-up 
menu and relaunch Photoshop 
for the changes to take effect. 
If you run into memory 
problems while you're 
working on an image, try 
Purging (under the Edit menu) 
the Clipboard. This will delete 
the item you've cut or copied, 
the Undo or even the History. 
Once you've mastered 


Jargon buster 


Colour mode 

The colour of each pixel can 
be defined as RGB (a mixture 
of red, green and blue), or as 
CMYK (a mixture of cyan, 
magenta, yellow and black). 


Resolution 

Every digital image is made 
out of pixels, which are 
rectangles of colour. You can 
see them by increasing the 
magnification in Photoshop. 
The resolution of an image 
measures how dense the pixels 
are (how many pixels there 

are per inch). Generally, the 
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higher the resolution, the 
better the quality. 


Image manipulation 

The process by which digital 
images are altered to improve 
or just change their 
appearance. The technology 
works by analysing the 
numerical values assigned to 
each pixel of an image to pick 
out features like edges, 
shadows and backgrounds. 
Such features can then be 
enhanced — by, for example, 
increasing levels of contrast — 
or have special effects added. 


4 


selecting objects and using 
the layers in Photoshop you'll 
be away. It’s worth going 
through and trying out each 
of the filters so you've an idea 
of what effect each one 
creates. It's easiest to do this 
using an RGB image since 
many of the filters won’t work 
on CMYK images. 

Bear in mind that many 
RGB colours can’t be displayed 
in CMYK, particularly brighter 
colours. If you're preparing 
pictures to be printed in 


foo is 
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[24 Finally, once you've finished, you usually need to save one 
copy with the layers intact and the other with them 
flattened. Go to the File menu and select Save As. With the layers in 
place you can only save in the Photoshop file format (.psd). Save your 
file and then choose Save a Copy from the File menu. Choose the 
format you want to use, give the file a name and click Save. 


CMYK, it’s best to stick to that 
mode so that you aren't 
disappointed by the relative 
drabness of colours when you 
convert from RGB to CMYK 
once you've finished a job. 
Using the techniques 
we've covered here you'll 
find there’s a wide variety 
of creative effects you can 
produce. You can also expect 
to have a lot of fun at the 
same time as producing 
some stunning pictures for 
your publications. 


Images using the CMYK colour model have four channels, one for each of the 
component colours: cyan, magenta, yellow and black. 
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‘e— technique: 


Ed Brown looks at those useful little 


blobs that make our publications 
more accessible and discusses how 


the popular DTP packages use them. 


he most typical use of bullets 
is to introduce lists of items 
that have no hierarchy. In fact, 


most word processing programs 
combine bullets with numbered lists to 
provide hierarchical and non- 
hierarchical lists in the same dialogue. 
But this is far from the only use of 
bullets; we see them all the time in 
different contexts where they are used 
as iconic symbols. Examples of this 
type of use can be found in Computer 
Publishing where contact details are 
introduced by the use of bullets to 
show telephone, fax, computer, CD- 
ROM and website details. This 
symbolic use of bullets blends into the 
background and assists in the primary 
aim, which is to communicate 
information quickly and efficiently. 


Bullets serve their purpose best 
when they blend into the design of a 
document and assist in 
communication, but they're also used 
as graphical elements to make items 
stand out from the crowd. Again, we 
use bullets in this fashion for various 
items in Computer Publishing such as 
warnings, CD logos and emphasised 
items within boxouts. Bullets are an 
integral part of the structure of a 
document and they convey messages. 
As such, they are as much the domain 


of copyeditors as they are layout artists. 


The thing that separates a true 
bullet from any other use of a symbol 
character is the way it can be used as 
part of the formatting of a paragraph. 
Bullets combine seamlessly with 
paragraph styles to provide a way of 
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formatting text which is both appealing 
and does not require manual setting at 
every stage. With this sort of power, it’s 
a simple task for a copyeditor to mark 
bullets and the layout artist only needs 
to worry about their appearance, and 
not how many bullets there are or 
where they should be placed. 

Bullets are supported by many 
applications including the lowly 
WordPad, so it was a great surprise to 
find that neither Quark Xpress nor 
Adobe /nDesign had any bullet 
features. Both these packages are 
featured in the summary table for the 
sake of completeness, but if you could 
benefit from bullets, then you'll need 
to look somewhere else, and in the 
next few pages you'll see what the 
other packages have to offer. 


‘Our bullets’ 


This illustration was 
constructed from some of 
the more commonly used 
bullet symbols in various 
publications. All of these 
ones have come from the 
Zapf Dingbats font, which is 
probably the best source of 


| obscure symbols. 
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Microsoft Publisher 98 


icrosoft Publisher 
provides bullet 
capabilities at both 


the paragraph style level and 
the text override level. The 
capabilities are similar to those 
offered in Microsoft Word and 
a range of different bullet 
types can be used. One 
particularly nice feature is the 
list of Most Recently Used 
bullets that appears when 
inserting a bullet. This list 
allows you to quickly use the 
last few bullets that were set 
up, while still providing easy 
access to the Bullets and Lists 
dialogue box. 

Within the dialogue there 
is limited control over the 
formatting of the bullet, but 
any typeface can be used and 
a new bullet can be created 
simply by selecting the New 


Serif 


erif PagePlus is 
similar to Microsoft 
Publisher in that it 


provides access to bullets 
through the Bullets and 
Numbering dialogue. As 
with Microsoft Publisher, this 
method will be familiar to 
users of word processors, but 
the bullets can be applied at 
either the paragraph style or 
override level. Serif PagePlus 
crams all the functionality of 
bullets into one cramped 
and unwieldy dialogue box. 
While the basics of selecting 
a typeface and size are easily 
achieved, the typefaces are 
limited to fonts classified as 
symbol fonts, which can be 
limiting if you wish to use 
special character sets. 

The actual process of 


Bullet button, which takes you 
to the bullet selection 
dialogue. Here, any typeface 
can be selected, as can the 
appropriate character from the 
table of possibilities. It’s 
possible in the main dialogue 
to set the size of the bullet 
character from 0.5 of a point 
(the smallest of all the 
packages) to 999.99 point. 
The text can also be offset 
from the bullet by between 0 
and 22 inches, and the indent 
controlled for all the lines in 
the paragraph, or none of the 
lines (to create a bullet with a 
wraparound like a drop 
character). 

There is no way to control 
the horizontal and vertical 
spacing of the bullet or to 
adjust the colour or outline of 
the bullet. 


New Bullet 


a BOOSE= 


PagePlus 5.0 


selecting the specific bullet is 
made unduly complicated by 
the dialogue box only 
showing one character at a 


Bullets and Numbering 


time. If you are not sure of 
the font of the character you 
want, you could have a long 
— and, possibly, ultimately 
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fruitless — search on your 
hands. The task is made 
doubly difficult because 
PagePlus has no facility to 


PagePlus’ bullet 
dialogue is a bit 
cramped, but it 
features a live 
preview of the 
selected character. 
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MSPs Most Recently Used bullets list 
(above), character selection table (left) 
and main bullet dialogue. 
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enter a character code for 
the selected symbol. All in 
all, finding your bullet would 
be a challenge to anyone. 
One particularly attractive 
feature of the dialogue, 
though, is the live preview of 
the character at the size 
you've selected, which 
makes it easy to see the 
effect you are going to 
create when you do 
eventually find that elusive 
character. This preview can 
save a lot of time and is 
something that other 
packages would do well to 
take note of for the future. 
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GSP PowerPublisher 


ike the previous 
two packages, GSP 
PowerPublisher can 


set bullets at either the 
paragraph level or as 
overrides, giving the best of 
both worlds. Again, access to 
bullets is via a dialogue that 
includes numbering options, 
and there are little icons to 
show you the different 
settings. In the bullets 
section, it’s possible to 
specify the typeface to be 
used, and a handy option 
allows you to limit the fonts 
shown to those classed as 
symbol fonts, or to display 
them all. This provides the 
benefit of limiting the 
typefaces available in most 
situations, but allowing full 
access when it’s needed. The 


he first impression of 
PageMaker 6.5 Plus 
is that there is no 


bullet facility at all, and this is, 
in some respects, true. The 
bullet capability for 
PageMaker is provided by a 
plug-in, and is accessed via 
the Plug-in menu as the Bullet 
and Numbering option. This 
provides a simplistic dialogue 
box with a very crude 
appearance. From here you 
can select the range of 
paragraphs to be affected by 
the application of the bullet. 
The most useful option allows 
you to specify all paragraphs 
that use a particular style, but 
do not be overly impressed 
by this. PageMaker cannot 
apply bullets to styles, it 
simply uses the style name to 
determine whether a bullet 


| 


bullet character itself can be 
selected from a scrolling 
table, which minimises the 
screen space required while 
still providing some context 
to the character being 
considered, and this seems a 
useful compromise. 

As well as selecting the 
typeface, it’s possible to 
provide a custom colour for 
the character to be used as 
the bullet. Choosing this 
option opens up a secondary 
dialogue where RGB, 
CMYK, HLS or Pantone 
colours can be selected. 

In marked contrast to the 
flexibility in colour selection, 
there is no way to control 
the bullet size, position, or 
offset from the text, and it’s 
very much a case of you get 


override is to be applied to 
the paragraph. Unlike a true 
bullet, it will quickly disappear 
when you start editing, and 
doesn’t disappear if you apply 
a different paragraph style. 
Clicking the Edit button 
allows you to select the 
typeface and size of bullet, 
and the table of characters 
makes it easy to select which 
character you want. But here 
the flexibility ends. The sizes 
are restricted to predefined 
sizes between 6 and 72 point; 
and there is no way to select 
colour, position, text offset, or 
indents. Once all selections 
are made, the plug-in applies 
bullets as overrides to the 
range of paragraphs you 
specified. This process is very 
similar to the process 
described in issue 2 for drop 
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The Bullet and Editing 
accessed from the Plug- 


dialogue allows you to 
edit the bullet (below). |, 


what you are given. 
Although previews are given 
in other parts of the 
package, there are no 
previews here which leaves 
you working in the dark. 


‘S 01480 496575 
© wwwgspltd.co.uk 
@ £49.95 


dialogue (right) is 


in menu. A secondary 


capitals and suffers from the 
same drawback — if the 
paragraph is edited, it’s very 
easy to lose the bullet. This 
doesn't happen with a true 
bullet facility which retains the 
bullet with the style definition 
of the paragraph. 


Override Paragraph Style 


PowerPublisher's bullet dialogue (above) allows you to select a character froma 
scrolling table. Defining its colour is achieved from a secondary dialogue (left). 


S 0131 458 6842 
= wwwadobe.co.uk 
@ £329 


Range: 
C For next: paragraphs 
© Aa tone wth se [Honing dest 3 


© Every paragraph in story 


© Only selected paragraph: 
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BULLETS 


orel Ventura Publisher 8.433 


orel Ventura 

Publisher can apply 

bullets to both 
paragraph styles and as 
overrides, and both are 
applied through the 
Paragraph Properties Effects 
dialogue. If the style isn’t 
updated, then the change 
only applies to the current 
' paragraph but can be used to 
update the style at a later 
date, if required. The dialogue 
has two mode presets; one 
provides four example 
settings for bullets, the other 
gives access to an armoury of 
bullet features. 

Any typeface can be 
selected, but there’s no way to 
limit the range from which 
selections are made. However, 
selection is assisted by a live 
preview of the typefaces as 
you scroll through the list. Any 


size from 1 to 2,000 point can 
be selected, and if the 
typeface supports different 
styles — such as italic — these 
will also be available. The 
bullet character itself can be 
selected either by keying in 
the character code or by using 
the drop-down scrolling 
dialogue to select from a table. 
The vertical and horizontal 
positioning of the bullet can 
be controlled, as can the 
indent and offset from the 
following text. All these values 
can be adjusted to plus or 
minus 150 feet in steps as 
small as a micron. This may 
seem impossibly large, and 
small, but it does open up the 
possibility of producing large 
posters while retaining fine 
control over even the most 
demanding of tasks. In 
addition, it’s possible to 


You can define a 
bullet from CVPs 
detailed effects 
screen (right) or 
use one of the 
four example 
settings (below). 
The Properties 
screen (far right) 
allows advanced 
fills and outlines. 


choose which system of 
measurement you wish to use 
from inches, centimetres, 
picas, points and ciceros. 

It's also possible, from a 
simple drop-down palette, to 
control the colour of the bullet 
character's fill, outline and 
background independently. 
Colours can be drawn from a 
range of industry standards 


How they compare 


Apply to style/tag 

Set typeface 

Set fill colour 

Set bullet background colour 

Chars in bullet 
Indent/outdent control 


No lines to indent 


MSP98 SPP5 

Vv v 

any only symbols 
x x 

x x 

1 1 

x 56.5cm 

all or none all or none 


like Pantone, Hexachrome, 
Focaltone, RGB, CMYK and 
HLS, as well as premixed and 
user-definable palettes. In 
addition, the object's 
Properties allows you to use 
the full range of fills and 
outlines such as fractal fills, 
bitmap fills, postscript fills and 
linear, radial, square, and 
conical fountains fills. 


01753 708406 
www.corel.com 
m £289 


GSPPP PM6.5+ QXxP4 CVP8 ID 
v no n/a v n/a 
BERG ac vcs cle cbt aoe MMR Oates uN louie eran 

x v n/a any n/a 
v note 2 x n/a v notes 3&4 n/a 
x x n/a VY notes 3&4 n/a 
1 ] n/a ] n/a 
x x n/a +-150' note 5 n/a 
none none n/a lorall n/a 


1) PageMaker sets bullets via a plug-in which has predefined size settings ranging from 6 to 72 point. 
2) PowerPublisher provides solid colours from RGB, HSB, CMYK and Pantone. 
3) Ventura Publisher provides 20 different colour palettes Pantone (coated and uncoated), Hexachrome, Europress, Focaltone, CMYK and user-defined palettes. 
4) Ventura Publisher provides a range of special effects such as fountains, fractals and PostScript which can be used as either fills, backgrounds or outlines. 

5) Ventura Publisher can set values up to 150 feet (the maximum page size). 
6) Underlining using character tags, strikethroughs and overscores can be applied, but are of little use. 
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technique 
TRACKING AND KERNING 


To summarise... 


ee Bullets are one of the design basics, and 


tracking and kerning, but 
neither of these comparisons 
included Adobe /nDesign 
since it hadn't been released 
at that time. Neither did the 
drop capitals comparison 
include GSP PowerPublisher, 
which was also added to our 
group of Technique 
packages later — in issue 3, 


are essential for many documents. They 
are available in even the most basic of 
word processors, so it will dismay many to 
find one of the basic features of any 
package to be missing from Quark Xpress 
and Adobe /nDesign. Not far behind in 
the lack-of-basics stakes is PageMaker, as 
the plug-in provided really fails to make 
the grade. Microsoft Publisher, Serif 
PagePlus, and GSP PowerPublisher all 
have usable implementations of bullets, 
though each has drawbacks and each has 


some nifty features. PowerPublisher is let 
down by the lack of control over size and 
positioning, but benefits from its ability to 
handle colour. MS Publisher and Serif 
PagePlus are more or less equivalent in 
terms of their relative features, but 
PagePlus' cramped dialogue does the 
package no favours. 

The clear winner, in terms of features 
and their ease of use, is Corel Ventura 
Publisher, which provides all the facilities 
of the other packages and much more 
besides. Many features such as vertical 


Updates to comparisons 
in previous issues 


positioning of the bullet are only available 
in Ventura Publisher, and the fine control 
over spacing and positioning is matched 
by the ease with which these can be 
selected and viewed onscreen. The 
control over the appearance of bullets is 
astounding. It’s a straightforward matter to 
select basic colours, the more advanced 
features — such as fractal and fountain fills 
— are more difficult to master. All in all, 
none of the other packages comes close 
to the flexibility of Ventura Publisher's 
handling of bullets. \@ 


to be precise — due to 
popular demand. 

In the little space we have 
remaining, we'll highlight 
some of the significant 
aspects of how these two 
packages handle these 
particular features. 

The drop caps handling 
in PowerPublisher is, in fact, 
very similar to that of Adobe 
InDesign. There is limited 
control over the formatting 


capable of precise typographical control, including kerning to .0001 of an em. 
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and positioning of the drop 
capital itself, and neither 
package allows the typeface 
for the drop capital to be 
selected. Adobe /nDesign 
can, however, set drop caps 
for more lines and characters 
than PowerPublisher, but 
does not have the 
predefined drop capital 
styles or raised capitals of 
PowerPublisher. Both fall 
short of MS Publisher and 
Serif PagePlus, but are not as 
poor as Quark Xpress, while 
Corel Ventura Publisher still 
stays ahead of the pack as 
far as these particular 
features are concerned. 
Adobe /nDesign provides 
good manual and automatic 
tracking and kerning controls 
for both paragraph styles 
and overridden text, and 
there are useful short cuts 
available for both features. 
Unlike Quark Xpress and 
PageMaker, InDesign does 
not allow the editing of 
kerning tables or tracking 
tables for fine-tuning the 
spacing, but instead relies on 


bullet character itself can. 
be selected from a scrolling} 
table, which minimises the 
screen space peauired whilet 
a 
| 


ike the previous two 
packages, GSP 
PowerPublisher/ can 


set bullets at either the 
Paragraph level or as 
overrides, giving the best of 


a aa2s4 


still providing ==} 


and there are little icons 


to show you the different provia 


settings. In the bul 


PowerPublisher and Microsoft Publisher 98. 


kerning tables in fonts and 
the addition of a further 
automation feature called 
optical kerning. This 
innovative feature attempts 
to optically align characters 
to provide a more even look 
and feel. While the feature 
works reasonably well, there 
is no control over the look 
and feel of the optical 
kerning, which means you 
are limited to whatever the 
programmers decided was 


char. 


right. Optical kerning will be 
great for quick and dirty 
fixes, but anyone interested 
in quality typography will 
miss the ability to edit 
tracking and kerning tables 
for use with any document. 
InDesign’s tracking and 
kerning falls short of Corel 
Ventura Publisher due to the 
lack of control over settings, 
but is ahead of both 
PageMaker and Quark 
Xpress by a narrow margin. 


www.t3.co.uk 
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At 1st Byte we specialise in short run 
full colour printing, from just 1 upwards. 
We understand the pressures of tight 
deadlines and because we don’t use 
films or plates, your printing will be 
both time and cost effective. So if you 
want short run printing, within 24 hrs, 
take five and call 1st Byte! 


indigo 


call Lawrence on 0207 841 4300 


Ast BYTE ist house baker’s yard 
baker’s row london ecir 3dd 

[t] 0207 841 4300 [f] 0207 841 4301 
[isdn] 0207 278 2044 
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case study 


THE STORY OF A FOOTBALL FANZINE 


A Love Suprem 


From pub-talk to publication, we ask Sunderland 


fans Martyn McFadden and Peter Daykin 
what makes an award-winning football fanzine. 


eside the beautifully named 
Sheepfolds Industrial Estate 
on the banks of the River 


Wear, Sunderland Football Club have 
built a stunning new stadium. In a city 
without a cathedral, it has become an 
almost spiritual symbol of regional 
identity and culture to a people 
obsessed with football. In its shadow 
stands a café — Joan’s café — and 
around the corner there is a little shop, 
the business end of Sunderland 
fanzine A Love Supreme. This is the 
HQ of one of the country’s most 
successful football fanzines, and it was 
there that we caught up with ALS 
editor Martyn McFadden. 

“| always knew that I'd end up 
doing something a little special for a 
job, but | didn’t know what. My first 


It’s always a good idea to get a recognisable image 
on the front cover. Issue 80 featured Peter Reid. 


choice was to play football for 
Sunderland, as captain, but amazingly 
enough, this never happened. To get 
over this setback, | turned my attention 
to unrealistic occupation number two — 
pop star. Undeterred by the fact that | 
couldn't really sing or play the guitar 
properly, | packed in my job at a local 
engineering firm. Though it wasn’t the 
Rock-’n’-Roll dream I'd hoped for, 
travelling around in a band was 
exciting, if financially unrewarding. 


The birth of a fanzine 


“At the tender age of nineteen, | 
was convinced by my despairing 
granddad, who worked for BR, to get a 
‘proper job’ as a train driver — another 
ridiculous occupation. It was around 
about this time that | met fellow 


dreamer and Sunderland fan, Jeremy 
Robinson. We hit it off straight away. 
Sunderland were in the old Third 
Division at the time, and we spent our 
time and money travelling around the 
country in my old VW watching the 
Lads waltz into Division Two; hardly 
glamorous, but therapy at the time. 
“The whole fanzine scene was really 
beginning to kick off in a big way at 
this stage, and Jez was well into it. He 
started going on and on about us 
starting off our own, but, to tell you 
the truth, | wasn’t really into them, and 
certainly had no intentions of getting 
involved with one. | wasn’t so sure 
about having to stop going to the pub 
before games to stand outside various 
football grounds around the country 
selling magazines. Not to mention the 


A professional and organised approach is imperative if you want to produce a publication which you hope 
will one day make you a living. Simon is laying out in a well-designed and uncluttered environment. 
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A LOVE 


SUPREME 


OUR TEAM, OUR MAGAZINE. 


= 


Issue One of ALS didn’t include the classy design 
and reproduction features the readers now expect. 


Some Frequently Asked Questions 


Why bother with the design company 
now desktop publishing has become 
so easy? 
In the case of website design, it’s really 
not that hard to knock together a fairly 
professional-looking site, and with the 
power of modern computers, the same 
is true of print 
journalism. But 
there's more to 
producing 
magazines than 
design. With 
the internet, 
quality is often 
sacrificed to 
save 
downloading 
time; with 
print, the 
scans of the 
pictures have 
to be cock- 


A Love Supreme 
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>» rain, the sub-zero temperatures, 
the threats of violence from 
opposing fans and hassle off the police. 
“In a moment of weakness, 
however, Jez managed to convince me 
that Sunderland fans needed a truly 
independent publication in which to air 
their opinions, both positive and 
negative, and after much thought, Issue 
One went on sale on 21st March, 
1989 when Chelsea visited Roker Park.” 


The teenage years 


Football fanzines developed from 
pop music — where fans started writing 
about gigs and bands in small 
photocopied pamphlets — and became 
popular in the late 1980s. They exist to 
mobilise the fans, to give them a voice 
in a conversation dominated by a rich 
minority, and they are produced by the 
fans themselves, completely 
independently of the football clubs. In 
the case of A Love Supreme, anyone 
who supports Sunderland can 
contribute. The magazine is a blend of 
fans’ articles and letters, information, 
gossip, debate and interviews — usual 
fanzine fare. But where ALS differs 
from many others is in its presentation. 

“You see,” Martyn told us, “because 
fanzines are written by people who 


on, and films and plates must be 
created before you can go to print. This 
means expensive hardware that only 
design companies can afford. They also 
have a host of handy extras like typists, 
ISDN (for sending photographs 
electronically) and photography 
studios. At the end of the day, you get 
what you pay for, and if you do decide 
to invest in decent design, the 
difference is plain to see. It's important, 
though, to make sure that the designers 
are working to your specifications and 
not the other way round. Know what 
you want, and make sure you get it. 
Were lucky like that with Rufus because 
they're used to what we like and avoid 
our little pet hates. 


Has anyone ever taken exception to 
anything you have written? 

All the time. The cliché states that 
football is all about opinions, and that's 
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“People expect a certain 
level of professionalism 
from any magazine they buy” 


feel deeply about their subject matter, 
the writing tends to be more partisan 
than the regular press, and much more 
Passionate. In the eyes of our 
contributors, players are either 
completely brilliant or utter rubbish, 
rarely will anyone sit on the fence, and 
we are forever printing articles from 
contradicting viewpoints. As individual 
fans we're powerless, but if we can 
present our many and varied opinions 
in a well-argued way, then the people 
who pay for football can start to have 
some influence in the game. 
“Obviously, the more people that 
contribute to and read a fanzine, the 
more power the fans have. And for 
that reason, we have always attached a 
great deal of importance to the 
presentation of ALS. Since computers 
revolutionised printed media, people 
expect a certain level of 
professionalism from 


true. The problem is that 
people's opinions tend to 
be contradictory, and all 
are strongly held. No matter 
what you say, you're probably 
going to offend somebody. As 
long as you're not being unfair, 
though, you just have to put up 
with the complaints. We try to 
avoid articles slagging players off for 
the sake of it. We won't print ‘so-and-so 
is crap’ unless they can go on to tell us 
why he's crap. Similarly, Sunderland fans 
are far from a homogeneous group of 
like-minded individuals, but sometimes 
you have to have the courage of your 
convictions and stick your neck out. If 
people disagree, they can always have a 
pop in the next issue. The only thing to 
watch out for is libel. Make sure you 
can support your facts and let people 
know what is a personal opinion — 
we've been faced with legal action 


any magazine they buy, and the better 
you can make it look, the more people 
will take you seriously. What you say is 
the most important thing, but unless 
you make it look attractive, people just 
won't bother reading it. 

“Right from the start, we decided 
that if we wanted it to look good, we 
would need help from an outside 
designer. A Love Supreme started off 
as a hobby. Everyone involved in the 
magazine had full-time jobs that were 
nothing to do with football or 
journalism, and while we knew how 
we wanted the magazine to look, we 
had neither the time nor the 
knowledge to achieve the end result. 
Luckily for us, at the same time that 

we were starting 


before and it's 
not much fun. 


Do you have a website? 

We do, you can find it at 
wwwaals.sunderland.com and it's a good way 
for people to find out information 
about us and the club. As well as being 
an advert for the magazine, it’s a fun 
diversion. You can do things on the 
internet that you can't do on paper. But, 
again, if you're going to have one, 
you've got to make it good. Ours is 
professionally designed, and it’s 
maintained by an enthusiastic bunch of 
Sunderland fans from St. Aidan’s School 


~ + 


Jn G 


‘Peter Reid 


off, one of our mates was setting up 
Infinite, a design company in 

Newcastle, and gave us a good price 
as a window for their design talents.” 


And then a sibling 

Luckily, A Love Supreme has been 
welcomed by Sunderland fans, and in 
the ten years since its inception, its 
circulation has rocketed. “You've always 
got to keep making the magazine 


bigger, better, more professional. If you 
are prepared to let it grow slowly, as a 
business, everything sort of snowballs. 
A couple of years ago | was able to 
jack in my job in sales and go full-time 
on the magazine. When Sunderland 
moved grounds, we started to rent a 
shop by the new stadium and use it to 
sell our range of merchandise. It also 
provides a handy headquarters for 

| people to drop in articles, letters and 


“You can do things on the net 
that you can't do on paper’ 


in Sunderland, which is great because 
we haven't got enough time to do it 
properly ourselves. One thing | would 
say, though, email is a godsend. Over 
the past year or so, the total volume of 
contributions we have received has 
risen immeasurably as a result of email. 
Most of the time it’s a handy way for 
people who are bored at work to while 
away a few minutes, and at the same 
time make it look like they're grafting 
dead hard. If there's a good football 
joke going around town, you hear 
about it straightaway and it makes 
getting in contact so easy for everyone. 


Which is the most popular part of 
the magazine? 

As well as talking to other Sunderland 
fans in pubs, on the street and in the 
shop, we run an end-of-season poll 
each year. We always ask our readers 


what they like and dislike about ALS. 
Generally speaking, the letters section 
is very popular — a healthy mix of love, 
bile and piss-take — and we're quite 
strong on interviews. The players 
generally respond well to our 
questions — they seem to 
talk a little more freely with 
us and we try to have a bit 
of a laugh with them. It's 
also interesting that a 
good number of 
people mention the 
presentation, which 
just goes to show 
that the time and 
money invested 
making the 
magazine easy- 
on-the-eye 

has been 

well spent. 
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Shap 
Happy 


Au 


photographs, and from which to run 
coach travel to take the Red Army to 
away games. 

“ALS started off as a sixteen-page, 
black-and-white affair, using red on the 
front cover only, and over the course 
of the last decade we have gradually 
improved. Just over two years ago now 
we changed our design firm and went 
full-colour throughout at the same 
| time. Infinite had pretty much 

outgrown us, and it was becoming 
| more of a hassle to use a company 
| based fifteen miles from Sunderland. 
We switched to Rufus in nearby 
| Seaham and haven't regretted it. 
| Infinite were great for us, but it makes 
| such a difference to be where we are 
now. Everyone from the Managing 
Director to the tea-boy at Rufus is 
| crackers about Sunderland, and they 
bend over backwards to accommodate 
us because they're all really into it. 
“The magazine now contains forty- 
eight glossy, full-colour pages, and at 
| the beginning of last season we 
| reached the stage where we simply 
had too many contributions for a 
monthly magazine. 
People were sending in 
some really good stuff, 
but we couldn't use it all, 
so we decided to set up a 
sister publication for A Love 
Supreme called Sex & 
Chocolate aren’t as good as 
7 football. Peter Daykin, who had 
already been working on A 
Love Supreme for six or seven 
years, came in full-time to edit it, 
and although by sharing the 
workload we can both now make a 
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ALS involves its readers by dealing with issues they 
care about (above left) and encouraging them to 
interact with the magazine (above). 


Sex & Chocolate 


s good as football 
na a9 


: 6 
(SR From the Makers of, als 


Sex & Chocolate was designed to reflect the feel 
of early fanzines. Issue One’s front cover has more 
than a reverberation of the first cover of ALS. 
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Face-to-face with your hero: Derek tries to get 
Peter Reid's hair colour to match his own. 


be living out of it, we still need a 
lot of help from some seriously 
dedicated volunteers.” 

The new magazine has been an 
instant success, too. While ALS has 
hauled in a fanzine-of-the-year award 
five times in the last seven years, S&C 
was nominated in the country’s top ten 
fanzines in only its first year, an 
achievement Martyn and Peter are 
especially proud of. Peter told us: “Sex 
& Chocolate is essentially similar to 
ALS, but it’s smaller (32 pages) and 
less colourful. The idea was to make it 
cheaper and more like an old-school 
fanzine, with less emphasis on flash 
design; a budget fanzine maintaining a 


What's in a name? 


“Britain's best football fanzine could 
easily have been called ‘The Bovril 
Briefings’, ‘Flying the Red Flag’, ‘Red 
and White Delight’ ‘Mackem Mail’, or 
any one of a hundred suggestions. 
Ironically, A Love Supreme was 
probably the least popular title among 
my Sunderland-supporting mates. 
They said it just didn’t have a football 
fanzine ring about it — and standing 
outside Roker Park trying to sell the 
250 photocopies that were Issue One, 
| was beginning to think they had a 
point. Especially when we registered 
with the Post Office for a PO Box 
address and were briefly investigated 
by the Vice Squad who assumed we 
were peddling pornography! 

“But | liked the name a lot. It was a 
straight lift from the John Coltrane 
album, and those three little words 
summed up exactly what Sunderland 
AFC meant to me and the people | 
went to matches with. Take 
immediate family out of the equation, 
and nothing else arouses people's 
passions in the same way, swallows 
such a huge chunk of their disposable 
income and free time — and keeps 
them coming back for more.” 

Jeremy Robinson, co-creator of ALS 
and now full-time football and music 
journalist with the Sunday Sun. 


“There was no shortage of 
contributions from Sunderland fans, 
so once we decided to create a sister 
publication for A Love Supreme, the 
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hard part was giving it a name. Since 
we sell the vast majority of our 
copies on the street outside of 
matches, we needed something that 
would instantly grab attention and 
stand out from the other publications 
that sprung up once Sunderland 
started to do well. By naming it Sex & 
Chocolate aren't as good as football, 
we received immediate recognition, 
and as an added bonus, we can now 
approach young ladies on the street 
and legally offer them sex and 
chocolate for a pound.” 

Peter Daykin, Editor of 

Sex & Chocolate. 


a 


His Pies are Bigger than his Belly 


An appropriate name and a well-designed logo 
help a publication establish a presence in the 
consciousness of its potential audience. 
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“We both know we're lucky 
because we've experienced 
normal life and don't like it” 


high quality of presentation and 
content. We come out monthly, in 
between copies of ALS, so that, as a 
team, we are producing Sunderland- 
related football literature fortnightly 
during the football season. 

“Originally we were just going to 
make it two-colour (red and black on 
white paper), but we've introduced a 
full-colour section now, largely so that 
we can have a more attractive front 
cover. Two years ago, A Love Supreme 
was the only fanzine consistently on 
the Sunderland scene, but since the 
renaissance at Sunderland Football 
Club, countless others have been set 
up. A full-colour cover allows S&C to 
compete on the street — people expect 
it — and a further seven pages inside 
give the magazine some aesthetic 
variation and flexibility.” 


A job to do 


But do the two Sunderland fanzines 
actually do any good, or are they 
merely a sounding board through 
which fans can work out their 
frustrations and idolise their heroes? 
Peter thinks they’re worth their weight 
in gold. “On a practical, day-to-day 
level, the fanzines do have a 
substantial influence. Sunderland fans 
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are quick to pick up where things can 
be improved at the club, and often 
ALS and S&C are a useful way of 
drawing the club’s attention to a 
problem they might otherwise miss. 
“Also, whenever something 
controversial happens at Sunderland, 
we provide useful and tangible media 
access to the fans’ viewpoint, and we're 
constantly being asked to comment 
about this or that on behalf of the 
supporters. We do try to temper our 
own opinions with a more 
representative line, but generally we're 
not that far off the mark and over the 
years we like to think that our 
influence has been for the good of the 
club from the perspective of the fans. 
We've done a lot of stuff against 
racism, voiced discontent with the odd 
underperforming manager, and 
generally been a pain in the neck 
when things aren't fair or right. What 
can | say? Our job’s a right laugh.” 
And this is really the point. The 
development of A Love Supreme has 
provided the means to turn a passion 
into a career for Martyn and Peter. As 
Martyn explained: “We both know that 
we're lucky, because we've both 
experienced ‘normal’ life and don’t like 
it. People think it must be great to sit 


A good spread should include graphics, images and text which appeal to the readers’ sensibilities. This spread’s 
headline might mean nothing to a cricket fan from Surrey, but on Wearside it carries a clear message. 


Martyn McFadden (left) and Peter Daykin, editors of ALS and S&C respectively, flaunt their wares outside 
the organisation’s headquarters, handily situated just around the corner from Sunderland’s Stadium of Light. 


The entire staff at Rufus, the design house 
responsible for ALS and S&C, are Sunderland fans. 


around all day arguing about 
Sunderland's greatest ever centre-half, 
but the reality is a lot of hard work. It’s 
got its good and bad jobs — we'd all 
prefer to be doing player interviews 
than enveloping in excess of a 
thousand magazines for our 
subscribers — and with the selling on 
match days, you end up working at 
least a six-day week. But we don’t 
mind that. We get paid to watch 
Sunderland play football and have 
nobody to answer to or give us the 
sack. As well as all this, the magazine 
has been a doorway to a number of 
other areas — we've had records in the 
charts, been commissioned to write 
numerous articles and been involved 
in all sorts of fun things that we would 
otherwise have missed out on. And 
whenever our lasses give us grief for 
going to watch the footy, we've 
always got the ultimate excuse: 

‘Sorry pet, it’s work.” @ 


case study 


THE STORY OF A FOOTBALL FANZINE 


Selling the thing 


co: 


Both fanzines are distributed mainly by street vendors. “It’s a good way for younger people to see 
away games they might otherwise miss,’ says Martyn McFadden, editor of ALS. 


ne way in which fanzines differ 
from regular magazines is in 

their distribution. Traditionally sold 
on the streets outside of the match, 
most fanzines benefit from not losing 
too much money in newsagents’ cuts, 
keeping the price down for the fans. 
Although more and more copies of 
ALS and S&C are being shifted 
through the shops, the vast majority 
are still sold out of little brown boxes 
on the pavements. 

“For home games we have about 
30 sellers who help us sell our two 
publications and the mechanics of it 
are fairly simple. We aim to position 
enough sellers of both magazines in 
key locations so that every one of the 
forty thousand Sunderland fans who 
regularly attend matches has to walk 
past at least one copy of ALS and 
S&C. If you can do that then sellers 
need only two things — the self- 
confidence to shout like mad, and 
strong arms to keep the magazines 
visible. A lot of the people involved 
in our sales are into the magazine 
generally, and most contribute 
creatively in some way. Surprisingly, 
there's no shortage of lads and lasses 
wanting to give us a hand — we all 
have a bit of a laugh and we let our 
sellers travel free to away games on 
our buses in return for their work. It's 
a good way for younger people to see 
away games they might otherwise 
miss,” according to Martyn. 

“We think it’s important to be on 
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the streets to sell the fanzine, and we 
have made a point of selling at every 
match — home and away — for longer 
than we care to remember, We want 
Sunderland fans to know that, 
wherever the Lads play, they will be 
able to get a copy of ALS or S&C 
before the match, It gives you 
credibility in their eyes — because you 
are seen at every game, people know 
youre committed and enthusiastic. It’s 
important to keep up this kind of 
presence and we even sell at pre- 
season friendlies and reserve games. 
You don't make much money, but it’s 
worth turning up to low-profile 
games in Ireland or Denmark with a 
box of mags just to freak people out.” 
“The most important edge that 
selling on the street gives you, 
though, is in terms of feedback. 
Waving magazines around outside of 
matches means that you are easily 
accessible and identifiable to 
Sunderland fans who, as a group of 
people, are certainly not shy. You get 
lads that turn up to the game straight 
from the pub, and if you've printed 
something unrepresentative or 
offensive, you tend to hear about it in 
no uncertain terms. While fans will 
cross the road to give you a piece of 
their mind, most won't to let you 
know about an article they enjoyed, 
but occasionally it happens. You get a 
real buzz off that sort of feedback, 
and if you're having a bad day, it can 
really cheer you up and drive you on.” 
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s if pleasing your boss, 
avoiding being duped by 
your duplicators, selling your 


soul to advertisers and cajoling 
reluctant writers wasn’t enough, there 
are yet more troublemakers you'll 
need to deal with effectively if you 
want your publication to thrive. They 
are the one group of people no 


publication can do without — they are 
your readers. 


You can’t get by without readers, so how do These are the individuals who you 
: : > want to buy your magazine, buy your 

you go about getting and keeping them: advertisers’ products or just listen to 

Nick Veitch does his best. eA what you want to tell them. But if you 


aren't talking to them, how can you 
possibly expect them to listen? To talk 
to them properly, you have to know 
who they are. 
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Identifying with your 
readers 


As an editor, writer or layout artist (or 
any combination thereof), you really 
need to be able to identify with your 
readers. This doesn’t mean that you 
have to be the same sort of person as 
your reader, although obviously a great 
affinity with the subject you are 
producing a publication about is an 
advantage. What it does mean is you 
have to know your readers well 
enough so that you can tailor your 
publication to suit them, to understand 
their needs so that you can satisfy them. 
Here, fanzines are at an obvious 
advantage, because they usually are 
created by the very same sort of 


people as their intended readership. 
Our Case Study this issue on A Love 
Supreme is a case in point — a 
magazine written by Sunderland fans 
for other Sunderland fans. 

But, as | said, it doesn’t have to be 
that way. People have produced 
thoroughly adequate and relevant titles 
relating to all sorts of hobbies they 
aren't specifically interested in, because 
they knew what the people who were 
interested in such things wanted to 
read about. 

There are advantages and 
disadvantages in both cases. It may be 
that the ardent fly fisherman producing 
a quarterly newsletter for his local 
angling club actually includes too 
much stuff specifically about his own 


dealing with... 
READERS 


interests, and neglects to think of, for 
example, people just starting out with 
the hobby. The tendency to create 
precisely the sort of magazine you 
would like to read can be a strong 
one, and one that even hardened 
professionals can succumb to. 

To edit and design magazines, 
newsletters or even corporate 
brochures with readers in mind, you 
have to try and see everything from 
their perspective. On the planning side, 
think about the articles you have 
included, and whether your readers 
really want to read them. If they will, 
what angle should you take — from 
what perspective should the story be 
presented. Design is also important. 
There's no point in creating a clubby, 
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friendly little newsletter and then 
making it look like a self-assessment 
tax form or the manual for some piece 
of industrial equipment. 

Hopefully, you'll now agree that 
you should at least try harder to bear 
your readers in mind, but how on 
earth are you supposed to know what 
they want? 


Reader interaction 

Well, unless you have all their names 
and telephone numbers, and a lot 
more time on your hands than most, 
the direct method of discovering what 
your readers really want is out of the 
question (although, if you do have a 
database of subscribers, a few quick 
phone calls can be very enlightening). 

The easiest way to get ideas about 
which parts of your publication your 
readers are really interested in is to 
speak to them and listen to what they 
have to say. You could just take the 
time to read their letters! 

Although you will get a slightly 
skewed idea of your readership by just 
reading letters they send (because you 
are only hearing from those who are 

interested enough in 
your publication in 
the first place), it 
should be 
Possible to 
identify 
trends, 
particularly 
of things 
you are 
missing out 
on. The 
results will 
be more 
unreliable if 
you don’t explicitly 
ask for reader 
feedback — it’s surprising 
how many major 
magazines and newspapers 
make it very hard to find out the 
address to write to if you have 
any comments or queries. 
Even some promotional 
literature, brochures 
and catalogues 
often fall into 


er 
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the trap of not giving a prominent 
address to write to. Signpost your 
letters page, make it easy to find, and 
put the address in an obvious place. If 
you look through this magazine, you'll 
find our address all over the place! 


Reader surveys 

One step up from simply reading your 
letters and answering the phone is to 
explicitly seek the opinion of your 
readers. Usually such surveys can 
evoke thoughts of tedious people 
standing on street corners, but you can 
actually do your own survey with little 
effort or expense. One of the best 
ideas | have ever seen in a magazine is 
a little rating form in the popular 
comic, 2000AD. They used to feature 
a little coupon asking people to rate 
their top five stories and include it with 
any correspondence with the title. | 
don’t know what they did with this 
information, but it certainly is an 
excellent idea. 

A simple reader survey might ask 
people how they rated an issue out of 
ten, the three things they liked best 
and the three they liked least. You 
could enter the results in a simple 
spreadsheet to average out which are 
the best- and least-liked features. From 
this it would be possible to adjust the 
amount of space given to different 
types of article or feature. For example, 
after our first issue of Computer 
Publishing it transpired that, according 
to the survey we did and the number 
of letters we received, the Makeover 
section of the magazine was really 
popular. In subsequent issues we have 
increased the amount of space for the 
makeovers accordingly. 


The dark path 


There are some occasions when you 
might not want to foster a 
community attitude in your 
title, where the title itself 
is to be seen as the 
authoritative tome on 
whatever, and the readers 
are supposed to obey 
what it tells them to do, 
instead of actively 
participating. In such 
cases, the effect can 
usually be accomplished by 
simply doing the reverse of 


everything we have done here. Don't 
show any of the readers, or perhaps 
any of the writers either. Don’t byline 
features or articles, and don't ask for 
readers’ views. It's tricky though. 

For a start, you'll get much less in the 
way of feedback, so it will be harder 
to determine who your readers are. 
Secondly, instead of making your 
readers blindly obey, you may just 
give them the impression that your 
magazine is run by arrogant people 
who simply don’t care about what 
anyone else thinks. 


Interestingly, we also moved the 
Makeover section towards the front of 
the magazine. This wasn’t just because 
it was popular; it also gave us the 
chance to use more pictures of people 
earlier in the magazine, reinforcing the 
idea that Computer Publishing is a very 
people-oriented publication. 

If you're interested in generating 
advertising revenue from your title (see 
last issue’s Dealing with Advertisers 
feature!), then having some details 
about your readers (average age, 
income etc.) can really help to convince 
advertisers that your publication is 
reaching their target customers. 


Knowing what to 
ignore 


However, beware of changing too 
much too often. Readers are fickle 
creatures. They may respond to your 
survey or write a letter, but not actually 
be regular readers of your magazine. 
And, of course, the majority of readers 
won't respond no matter how much 
you bribe or threaten them. And yet, 
these are the bulk of your readers. Just 
because they are lazy, apathetic 
scumbags who would never lift a 
finger to help you even in your darkest 
hour doesn’t mean they don’t deserve 
to be considered. And even though 
they can’t be bothered to help you 
create a better publication for their 
own benefit, they'll be quick enough to 
stop reading it if it ceases to be 
relevant to them. 

Being in charge of the content of a 
publication means, more than anything, 
using your own judgement. Just 
because a section of your title doesn’t 


attract many letters and never rates 
highly in surveys doesn’t mean you 
should necessarily drop it. On occasion 
you only find out how popular things 
are after you've dropped them, and 
people write in to complain. 


Dealing with 
complaints 


One imagines Moses, struggling down 
the mountain with his tablets of law 
only to be met by muttering about 
whether they were in order of 
importance, whether lying was such a 
bad thing and how could ‘Thou must 
take thy turn doing the washing-up’ 
possibly have been left off. Nobody is 
ever really completely happy with 
everything, and the best you can hope 
for is that people will simply forget 
‘about the bits they don't like and skip to 
the next page. Sometimes they won't. 

| once worked on an Amiga 
magazine which covermounted a 
floppy disk every issue. One month an 
irate chap rang up to complain that the 
disk didn’t work at all — on his 
Amstrad PC. When | pointed out that it 
wasn’t supposed to work on his PC, 
Amstrad or otherwise, he suggested 
that the entire staff of the magazine 
were the vilest things imaginable on 
the surface of the earth, for we must 
surely have contrived to trick innocent 
PC owners into buying our magazine 
by putting a disk on the front, because 
all PC owners would expect it to work 
in their machines. There’s no pleasing 
everyone, or even accounting for some 
of the strange notions your readers 
come up with. They obviously watch 
too much TV. 

But it is important to decide which 
complaints are merely the ravings of 
extremists and which are valid 
complaints. The majority of complaints 
you receive are likely to be reasonable, 
and usually fall into two distinct types: 
Errors and omissions: Making 
mistakes is unfortunate. Making 
mistakes which people take the time to 


Theres no pleasing everyone, 
or even accounting for some 
of the strange notions your 
readers come up with. 
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write in about is very unfortunate. 
Sayings involving pots and kettles and 
their relative dark hues may spring to 
mind if | say that everything should be 
checked and checked again (look, 
we're all sorry about the number of 
grammatical and spelling errors over 
the last few issues, but the powers that 
be have finally agreed that we need a 
sub, so | hope you'll find they are less 
frequent in this issue). It 
isn’t just a matter of 
pride, if you get details 
wrong, you are at the 
least misinforming your 
readers, or at worst, 
could find yourself 
printing lengthy 
apologies and facing 
legal battles. 
|2| Balance: You'll 
often find people 
complaining that 
there’s too much 
of one thing or not 
enough of another 
in your publication. As 
we've seen, balance is a tricky \ 
thing, and varies from issue to issue. jg 
It is never pleasant dealing with 
someone who is angry or upset 
about something you have written, but 
you do have to take responsibility for 
your own publication, and try to deal 
with all complaints fairly. Such 
complaints often mean that 
subsequent issues of your publication 
are much better, and you can get 
great ideas from such complaints. 


Final words 

The thing to remember is that no 
matter how bleak the outlook, no 
matter how hard things seem, no 
matter how much effort you have to 
go to, as long as you have readers, you 
have a viable publication. Do 
everything you possibly can to hold on 
to the ones you have, and do even 
more to attract the ones you don’t 
have yet. If nobody is reading your 
title, you have nothing. Q. 
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You can take 
it with you. 
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The art of 


Sub-editing 


One of the most important, and mysterious, stages in 
a publication’s production, subbing’s about meticulous 
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instinctive need to make things ‘right’. 
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visit this website — www.juvalamu.com/quotes 


There are five key concepts that 
provide the framework for sub-editing 
(listed below), each subdivided 
numerous times. However, before you 
immerse yourself in the wonderful 
world of words, there are a two things 
to remember that will help you out 
more than anything else. Firstly, in 
common with many elements of home 
publishing, the primary skill you'll need 
to be a successful sub-editor is patience. 
This might be dull, but it’s true. Very 
few people become master wordsmiths 
overnight. Secondly, you'll need to be 
aware that the golden rule of subbing 
is consistency. The ability to apply rules, 
standards and references consistently is 
what really shows in your subbed work. 


Why sub? 


Before you start to think about the 
process of sub-editing, it helps to have 
a clear idea in your mind of what you 
are trying to achieve. A piece of work 
that has been given the once-over by a 
sub-editor should demonstrate several 
key qualities: 


@ It will have consistent and accurate 
grammar and spelling. 


My favourite things 


We asked ten people who sub-edit 
for a living what their most-hated 
niggle is in other people's copy. It’s a 
surprising list, but gives you some idea 
of the breadth of the subject. It also 
clearly establishes the level of nit- 
picking to which you'll have to aspire. 


1) “The mixing of singular and plural 
references to a company in one 
sentence; ‘Dixons was the best in its 
category, but they were outranked 
by .... Pick one form of reference and 
stick to it.” 


2) “Anyone who writes a list, but then 
doesn't give it an order — numerical, 
alphabetical, most expensive, darkest 
shade of green — | don't care, but 
make sure it has an order.” 


3) “People who hyphenate 
‘coordinate’. | can’t stand i-t”” 


4) “Sentences that end with 
Prepositions: ‘where you came from’, 
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‘who are you going with’ and so on.” 
5) “Clichés. They drive me up the wall.” 


6) “Unnecessary capital letters — if 
the words you're saying don't have 
enough emphasis in lowercase, then 
think of some better words.” 


7) “The use of hyphens (-) instead of 
dashes (-).” 


8) “Referring to something as ‘centred 


” 


around’, rather than ‘centred on’ 


9) “The failure to acknowledge a 
Trademark by giving the product a 
capital letter; hoover, sellotape, 
cd, camcorder — they're all owned 
by someone.” 


10) “Contradictions — you'd be 
surprised how many people write 
articles that start out saying one 
thing, and then finish with a 
completely different opinion.” 
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On the shelf 


Here are some of the reference works 
that you might want to consider 
getting hold of: 


WA dictionary — it doesn’t need to 
be huge, the concise edition of 
Oxford or Collins will be adequate for 
most of the jobs you'll attempt. 


W@ A thesaurus — ditto. 


@ A writers’ dictionary — experience 
suggests that the Oxford Writers’ 
Dictionary (ISBN 0192826697) is as 
good a choice as any. 


BA dictionary of quotations — make 
sure that this is suitable for the 
audience you're writing for or you'll 
never use it. 


MA grammar guide — don't buy 


@ It will be appropriate to its target 
audience and will have a consistent 
style and tone. 


@ it will have a logical structure. 
@ It will be accurate. 
@ It will not break the law. 


Obviously most of these categories 
include subsections of their own, which 
are explained below. Additionally, there 
are numerous minor elements that you 
could add to this list, and as you 
become a more proficient sub-editor, 
you'll probably develop a checklist of 
your own. However, keep these five 
basics at the forefront of your mind 
while you work and you shouldn't 
encounter too many problems. 


Grammar lesson 
So why does the world need more sub 
editors? Well largely it is because your 
contributors’ grammar and spelling 
might not be to a standard you're 
happy to publish. However, even in 
areas such as these, there aren't always 
hard-and-fast rules to apply, so you'll 
need to establish your own standards. 
Grammar is no longer a subject 
where there is a simple right (or 
wrong) way to do something. Of 
course, there are rules that can’t be 


anything too in-depth unless 
youre fascinated by the 
subject; you'd be surprised 
how much of the existing 
English grammar is never used. 


WA legal reference work — 
Essential Law for Journalists by 
McNae (ISBN 0406981450) is 
excellent. You'll need it if your 
publication deals with contentious 
issues. Be sure to get the up-to-date 
version; it's updated every year. 


MA style guide — if you find yourself 
interested by style guides, check out 
how the professionals do it. Hard 
Wired's Wired Style (ISBN 1888869011) 
and The Economist Style Guide (ISBN 
1861971117) come from opposite ends 
of the literary spectrum, but are both 
full of useful information. 


broken, and you're still going to need 
a good grasp of disciplines such as 
punctuation, but there are many issues 
in the application of grammar that can 
now be resolved in a variety of ways. 
Gone, for instance, are the days when 
an unknown individual was always 
referred to as ‘he’ in text. Even Oxford 
English grammar now deems it 
acceptable to substitute the gender 
bias-free ‘they’. Similarly, the use of the 
split infinitive is often acceptable, as 
more and more magazine and 
newspaper editors realise that they 
have to represent the world in a 
language that reflects the way their 
audience uses the vernacular, 

If you're going to start sub-editing, 
you need to buy yourself a grammar 
book, and stick to the rules it 
represents. There are a variety available 
(see the On The Shelf boxout). If you 
find a rule you're not happy with, 
amend it in your own way by all 
means, but make sure that in any one 
publication you always apply the same 
version of that rule. It’s back to the 
watch-word of sub-editing: consistency. 

While you're in the bookshop, you 
need to pick yourself a dictionary and 
thesaurus, too. Surprisingly, different 
editions of English language 
dictionaries spell words in different 
ways — the Collins and Oxford editions 
are particularly different. Do you want 


ibs love books 


Digital 


an instance that 


because they can 
point at them if 

someone accuses 
them of making a 
mistake. Heaven 
forbid... 


your words to —_ 

end ‘-se’ or ‘-ze’? Are you ™ay / 
going to refer to a child of the 

flower generation as a ‘hippie’ or 
‘hippy’? Is the beautiful game ‘footie’ 

or ‘footy’? Each of these is technically 
accurate, but it’s up to you to 
standardise your usage (or useage). 

Once you've decided how you're 
going to apply different grammatical 
principles and spell different words, 
you need to collate your own list of 
personal rules into a single document. 
Every professional newspaper or 
magazine has a list of these rules 
which is distributed to all sub-editors 
and writers: it's known as a style sheet. 
Your style sheet should list all the 
things outlined so far, and also rules 
on subjects such as how you're going 
to deal with weights and measures, 
computer-specific terms and company 
names (ie. whether companies are 
going to be singular or plural). 

Of course, a style sheet is only an 
important part of sub-editing if you use 
it. Keep it next to you while you work 
and don't be afraid to change copy if it 
doesn’t match your rules — even if it’s 
technically correct. Whenever you find 


isn’t covered in 
your sheet, 
make a decision 
about the solution 
and then add it to 
/ your list. A constantly 
/ updated style sheet is a 
very valuable tool. 
Finally, make sure you 
use your word processor's 
spell checker. To do so isn't 
{an admission of poor spelling 
skills, it's your last line of defence 
against silly mistakes, like missing 
spaces between words. If your spell 
checker’s dictionary has an edit 
function, use it to make its spellings 
match those you've decided to use in 
your style sheet. 


Hardly appropriate 
As useful a tool as a style sheet is, 
though, it’s no good if the rules it 
contains create finished copy that’s 
inappropriate to the reader. While 
you're building the sheet, think about 
who's going to be reading your 
material and then think about how 
they communicate. People who are 
reading their local church newsletter 
are probably going to be more worried 
about the use of split infinitives and 
obscenities in their reading matter than, 
say, the readers of a football fanzine. 

Try to picture an imaginary reader 
in your head. This spectre should 
possess all the attributes typical to a 
reader of your publication. When 
you've imagined this person, think 
about how they would react to the text 
you have in front of you. After that, 
don't be afraid to alter the text (even if 
it's not your own) to make it suitable 
for your imaginary reader. 

Sadly, it’s for work like this that 
sub-editors are sometimes vilified by 


tricks of the trade 


writers, but you need to be firm. Most 
publications exist not to please their 
writers, but to please their readers. 
Making such alterations will ensure 
that your publication has a consistent 
tone, and that tone appeals to the 
kind of people who are likely to be 
reading it. Expect your writers to 
complain — you probably know from 
experience how upset people can 
become when their magnum opus is 
changed — and be ready to explain 
exactly why you made the changes. 
Be nice about it; not only will this 
soothe people's ragged feelings, but 
it's also likely that they'll think about 
what you've said and the next piece of 
writing they submit will be all the 
more appropriate, saving you work in 
the long run. Don’t expect miracles, 
though; as a sub-editor you often 
have to learn to value someone's 
writing for the information it contains 
rather than for the stunning quality of 
their prose. 


Building blocks 


Think about reading a long article in 
your favourite magazine. It might be 
5,000 words, or even 10,000, but you 
can follow it with ease. Whether it’s a 
piece of good fiction, a discussion of 
the lives of women in post-perestroika 
Russia or a detailed description of how 
to grow variegated begonias from 
cuttings, the information you need to 
understand the story is always 
presented in an order that makes it 
easy to follow. No concept is 
introduced without you first being 
provided with the necessary 
precursors that enable you to 
understand what's going on. 

Unfortunately, however, a lot of 
copy doesn't arrive at the sub-editor in 
that state. It’s a fact that the more 
knowledgeable a writer is about a 
subject, the more likely they are to 
race ahead in their writing, either 
omitting pieces of data that they are 
so familiar with they assume everyone 
else knows, or dropping things in later 
as an afterthought. 

As a sub-editor it’s up to you to 
read the piece in the way it would be 
approached by someone who is 
unfamiliar with the subject matter, 
making sure it contains all the 
information required, and that the 
information it does contain is 
presented in a logical order. 

Don't be afraid to take oe 
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Endless repetition of the same word makes for 
tedious copy. Do what the writer should have 
done — look up the appropriate synonym. 


Crossheads are regarded as essential structural 
signposts by some, and cheap tabloid devices by 
others. So what will your readers think? 


computer publishing | 59 


SUB-EDITING 
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The art of 


Sub-editing 


Check all spellings you are unsure of against your 
style guide, dictionary and, finally, spell checker. 


tricks of the trade 


paragraphs and put them in different 
places — it's for purposes such as this 
that the Copy and Paste functions of 
your word processor were invented. 
Without these features, the structuring 
of a piece of illogical work would 
become a nightmarish task. You might 
sometimes feel like you're doing a 
complete hatchet job on someone's 
precious copy, but don’t worry — if you 
didn’t understand the piece when you 
read it, you can be sure that your 
reader won't be any more successful. 

Years of painful experience suggest 
that when it comes to subbing a piece 
of copy, it’s best to undertake this 
structural task first. Make yourself a 
paper printout and — avoiding the urge 
to start correcting spelling and 
grammar — read the whole thing 
through once. If it makes sense, then 
you're in luck and it’s time to start 
addressing other issues. If the thread of 
the text jumps from place to place, or 
fails to explain the subject, then it’s 
time to start reordering the sentences 
and paragraphs. 

Be careful as you undertake this 
task; it might look simple, but it’s very 
easy to make a bad situation far worse. 
It's also easy to become confused while 
working on screen, however much 
experience you've had. So always work 
on a copy of the article, and make 
yourself a guide on paper first and 
stick to it. Under no circumstances be 
tempted to use multiple Clipboard 
functions (available to add to your 
word processor's standard Copy 
function as shareware). You could end 
up with ten mystery pieces of copy 


But where should | start? 


When you sub, don’t make the 
mistake of attempting to complete 
every task in a single run through the 
copy. You can break the job down 
into as many separate passes as you 
think you need. Try approaching the 
task in roughly this order, but don’t be 
afraid to develop your own process. 


1) Address the structure of 
the piece. 


2) Ensure all the necessary facts 
are included. 


3) Insert your instructions to 
the artist. : 
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4) Do any re-writing necessary 
to correct the grammar. 

5) Correct the spelling. 

6) Check both of the above 
against your style sheet. 

7) Ensure the article will appeal 
to your typical reader. 

8) Check your facts against a 
writers’ dictionary. 

9) If necessary, check the legality 
of the piece. 

10) Run a spell check. 

Yes, again! 
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and heaven knows how many 
duplicates. Murphy's law, however, 
suggests that you won't notice that 
vital missing paragraph you forgot to 
paste back in until the finished 
publication returns from the printers. 

The final operation of the 
structuring process is for you to ensure 
that a piece of work includes all the 
elements of page furniture that it 
needs. Do you need to write a 
headline or introductory strap line? 
Should there be a boxout on the 
page? While you're structuring a page 
you can include instructions to 
whoever’s laying it out (or reminders to 
yourself, if it's going to be you) about 
how it’s going to look. Any instruction 
that you do not intend to be printed 
should be put in double slashes //like 
this//. If you do this work at the sub- 
editing stage, rather than later on while 
you're proofreading, you can save 
yourself a lot of time — nobody ever 
had to redesign a page if all the 
information to get it right was there 
the first time round. 


Deadly accuracy 

So now your piece has a logical 
structure and you're sure it includes all 
the information that it needs to make 
sense to the reader. But is the 
information that's included correct? At 
this point, we're not talking about 
massive technical diatribes or 
discussions of the finer points of 
contract bridge — if these aren't right, 
then it’s not up to you to know they 
aren't, you just have to trust the writer. 
No, instead here we're talking about 
the day-to-day screw ups that wander 
into people’s writing because they 
make a guess at information — like the 
standard words and spellings that you 
might get wrong every day. Think 
about it — do you really know whether 
Weston-super-Mare should be 
hyphenated? Should Westward Ho! 
have an exclamation mark? Is it St. 
James’, James's or James Park in 
Central London? 

The essential thing here is to get 
into the habit of looking things up. 
Writers’ dictionaries are great for this 
sort of information — from the correct 
spelling of Kazakhstan, to the year of 
George Orwell's death — and you can’t 
go wrong with a decent dictionary of 
quotations, either. With all the 
reference resources available today 
there’s no excuse to get any of this 
sort of information wrong. Take a look 


at the On The Shelf boxout to see 
what's available. 


Legal necessity 


And while we're on the subject of 
reference works, you need to make 
sure that you have a book that will 
help you to navigate the vagaries of 
the British legal system. 

One of the chief jobs of the sub- 
editor is to make sure that all work 
reaching the print stage is free from 
material that might land you in court. 
This isn’t as easy as it may sound, 
however, since there are a remarkable 
number of ways to break the law in 
print, and not just by committing libel 
as so many people assume. Even if 
you only ever make a single copy of a 
publication to be read by one other 
person you can still end up in a lot of 
trouble. We could devote pages and 
pages to this subject alone — as many 
people have — but the key rule when 
you begin subbing for a publication 
with any size of circulation is: If in 
doubt, leave it out. Very few things in 
life are worth the financial cost of a 
libel action or the pain caused when 
you accidentally identify a minor 
involved in legal problems. A mistake 
caused by revealing unknown 
information or prejudicing public 
feeling over a case in court can even 
cause proceedings to be abandoned. 
You don’t want to be implicated in 
such a situation — it can result in 
lengthy and stressful proceedings which 
may cause your publication to close. 


Under pressure 

It's clear that there are hundreds of 
tasks involved in the process of sub- 
editing. In this piece we haven’t even 
begun to talk in-depth about 
grammatical concerns (but we'd have 
lost your attention somewhere back 
around paragraph six if we had), 
cutting a piece to approximate length, 
balancing the content of a page, 
captioning pictures, cross-referencing 
or dealing with the work of difficult 
contributors. Rest assured, however, 
that the whole subject really is only a 
matter of practice, and that whether 
you make only small tweaks to articles 
or undertake sweeping rewrites, the 
effects on the finished copy will be 
immeasurable. The more sub-editing 
you do, the more confident you will 
become — just make sure that you 
wield your red pen with thoughtful 
consistency and conviction. Q 
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If you'd you rather sit at home than 
trudge up and down the high street, 


you can still 


long with silver mini- 
skirts, flying cars and 
all-in-one food pills, 


online shopping was always 
one of the things that | was 
looking forward to doing 
whenever | finally reached 
The Future. (OK, to be honest 
| was also hoping that the 


click here Get the products 
for details outta here! 


Wantto know our specials on the 


You can buy almost anything from shopping websites, but — like any other form of 


shopping — 


computer publishing 


it pays to use a reputable outlet. 
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et your shopping done. 
explains how... 


moon would break out of the 
earth’s orbit with me in 
charge of a lunar base, but 
that’s another story). 

Being able to buy 
everything from books to CDs 
to your weekly grocery shop 
is a very tempting proposition. 
While there is no doubt that 
many of us actively enjoy 
walking around shopping 
centres or trudging up and 
down the high street in the 
rain, a lot of shopping is sheer 
hassle. By contrast, being able 
to order stuff from a web 
page is quick, convenient and 
doesn't involve finding a 
parking space. In many 
circumstances it can even 
save you a bit of cash. 

It seems every company is 
clamouring to get onto the ‘e- 
commerce’ bandwagon, 
helped I’m sure by the growth 
in free internet access. For 
some this means scanning 
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their catalogue, putting it on a 
web page and providing a 
telephone number to their 
sales desk. Others companies 
have more of a clue and 
spend a little more time and 
effort integrating online sales 
into their existing stock 
management, warehousing 
and sales systems. When it's 
done properly, you can check 
how many widgets the 
company has in stock, order 
one, and it'll turn up at your 
door in the next day or two. 

Online shopping will 
definitely shake things up a 
bit. At the moment, online 
book stores are indulging in 
something of a price war, 
which means the consumer is 
getting ever-better deals. 
Every other website seems to 
be spawning an ‘auctions’ 
feature, and there are an 
increasing number of ‘agents’, 
which will automatically hunt 
down the best price for any 
given item. 

If you've not yet ordered 
anything from an online shop, 
I'd encourage you to try it. If 
you haven't, it may be 
because you are scared of 
accidentally ordering twenty 
crates of herring by mistake, 
or of sending your credit card 
details to a small terrorist 
organisation in a former 
Soviet country. Thankfully, 
these sorts of things don’t 
happen very often. 

Online stores, especially 
those which accept credit/debit 
card details, are usually well 


maintained, logically laid out 
and make it obvious how to 
order stuff. From their point of 
view, they don’t want to 
frighten you away: they want 
you to have an enjoyable 
purchasing experience and 
come back for more. 

Of course, security is 
always an issue. How safe is it 
to send your credit or debit 
card number over the 
internet? Perhaps surprisingly, 
it's often safer than using it in 
a shop or restaurant. When 
you give your plastic to a 
waiter, how do you know he 
hasn't taken it into the kitchen 
to make a long distance call 
to his sister in Canada? At 
least when you order 
something over a secure 
internet link you know the 
details have been reasonably 
well encrypted and are 
unlikely to be seen by anyone 
other than the vendor. 

| know from experience (I 
did a little work for the online 
video and DVD store 
www.blackstar.co.uk) that 
companies go to great lengths 
to protect vital numbers. Not 
only do they use secure 
servers, but they also ensure 
that credit card data is quickly 
removed from any computer 
which the outside world could 
possibly have access to. 
Whether this means it’s stored 
behind a firewall, passed onto 
a bank for safe-keeping, or 
even simply used once and 
then discarded is up to the 
online store. 


Of course, in practice it’s 
not always plain sailing. For 
example, the DABS online 
store (www.dabs.com) offers 
free delivery if you order from 
their website, so | gave it a go 
when | needed a new 
graphics card. The system 
provided an online stock 
system, and there were ten 
cards in stock, so | ordered. 
Once I'd gone through all the 
motions, suddenly there 
weren't any cards in stock 
after all, and they were 
awaiting stock from their 
suppliers. Uh-oh. A few emails 
and many days later and 
finally | got promised a 
delivery date... which 
passed... along with another 
day... and then | thought 
“sod it” and mentioned that | 
was writing an article on 
internet shopping. The card 
duly arrived the very next day. 
| can thoroughly recommend 
the indignant “I'm working for 
Her Majesty's press!” 
approach if you are having 
problems, although it does 
tend to be more helpful if you 
really are writing an article on 
shopping via the internet. 

Insight (www.insight.com) 
also have a great online 
shopping system. Like DABS, 
you can check the stock and 
then order. And once your 
order is in the system you can 
monitor its progress. So | 
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placed my order, paid the 
extra £10 or so for next-day 
delivery, and then visited the 
website every hour. First | 
waited for my credit card to 
be authorised, then for the 
hardware to be packed, then 
for it to be shipped... 

Suddenly it stopped dead, 
and | got an email. “Sorry,” it 
went. “We can’t deliver to 
addresses in Northern Ireland. 
We'll have to get it sent 
directly to you from our 
suppliers, we don’t know how 
long this will take.” 

“But | live in the UK, and | 
ordered from the UK website. 
What's the problem?” | replied. 

“You don't live in 
mainland UK. In fact, there’s a 
charge of £38 plus VAT for 
delivery to you. But, as a 
goodwill gesture, we'll waive 
that this time. Not that we 
know when we'll be able to 
send it to you.” 

At this point | was 
annoyed. Over £40 delivery 
charges? Goodwill or not, that 
was Clearly well over the odds. 
For not much more | could 
have flown to England and 
picked the damned thing up 
in person. | found it especially 
odd as I'd ordered stuff 
previously without this inflated 
wrong-part-of-the-UK tax, and 
most couriers charge about 
£14 for delivery to Northern 
Ireland from England. | 
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decided to cancel since the 
thought of Insight even 
considering charging me £40 
was just too much — especially 
as the item in question was a 
Compact Flash card. Imagine: 
forty quid for delivering a tiny 
card less than an inch square. 
Without doubt my 
favourite online store is the 
Amazon online bookshop 
(www.amazon.com). They offer 
consistent speedy deliveries 
and good prices. You need to 
be careful to order several 
books at a time though, or 
you might find the postal 
charges push the price above 
what you would pay in your 
high street. Amazon have 
only once made a mistake in 
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@ Never send credit card numbers in an email. 
Emails are sent as plain text and are 
relatively easy to intercept. If you have to 
send details, use a secure website or send 
them some other way, like fax or phone. 

@ Use a credit card rather than a debit card. 
Credit cards offer more protection when 
buying goods. If you do have a problem with 
your order, contact the credit card company 
and they should help you sort it out. 

@ Be wary of using online stores you've heard 
nothing about, or ones which you've been 
told about in a spammed advert. Go by the 

recommendations of your friends. 
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the many, many orders I've 
placed — they accidentally 
sent me a rather nice 
computer book, completely 
out of the blue. And, yes, of 
course | sent it back! 

Many people who order 
online have a story like this to 
share: either orders are late, 
or wrong, or just vanish. But, 
to be fair, this also happens if 
you order by telephone or fax 
— web orders don’t magically 
make mail order one hundred 
per cent perfect all of a 
sudden. They do, though, 
make it easier to trace what 
has happened, complain and 
get things sorted out. So 
while it’s still caveat emptor, | 
still keep shopping! gq 


Top tips for online shopping 


@ Check the details carefully. Is postage 
included? Does the postage include your 
exact location? Some companies will 
attempt to charge extra if you live in 
Scotland or Northern Ireland. 

@ Fancy ordering from the US? If you're 
tempted by offers on US websites, you'll 
need to make sure the equipment is 
compatible with the UK mains supply (and 
video formats if you're buying video gear or 
tapes) and also that you'll have to pay duty 
and VAT. You might think you've got away 
with it until a large invoice from Customs 
and Excise arrives a week later. 
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John Kennedy’s bags are currently 
all packed for a move to the 
States. All he needs now is a visa. 
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reviews 


| THE EASY WAY TO BETTER DTP 


InDesign 
Adobe's flagship DTP software is finally here. Is it made 
of the right stuff to take on XPress? 


| Flash 4 


Web design for the next millenium gets a kick-start with 
Macromedia’ latest version of an internet essential. 


Microsoft Publisher 2000 


Updated for inclusion in Office 2000, this new version 
of Publisher has a few tricks up its sleeve. 


| zy | Catbase 
Every Issue We put all (72) Trying to do some business on the web? A custom 


sorts of DTP related ~~ dtatabase publishing package like this could be handy. 
hardware and — 
softwa re th rough its | Save time and effort by automating your software with 
paces with the single ~ this new hotkey software for Mac and PC. 
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j i i | There are loads of clipart collections on the shelves of 
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Please let us know if gems from the lemons? Our round-up can put you 
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Problems? Just ask ‘ Verdict 
If you don't understand something in our : bk t t VALUE KK Ik 
reviews, or have a technical problem, feel e ra ; ngs sys em 
> ; EASEOFUSE kek 
free to drop us a line. You can email ee 
www.computerpublishing.co.uk Or yOu can ur rating system is simple. products will score up to five stars, | PERFORMANCE x x 3% 
"write to computer publishing, We score each product on and may win a special Value award = OVERALL 


30 Monmouth Street, Bath BAT 2BW. value for money, ease of use and or perhaps our Excellence award, 
We can’t promise a personal reply, but we | 


will try to help in our DTP Doctor pages. 


| You'll find our verdicts 
how it performs. Truly exceptional reserved for the very best! very easy to follow. 
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InDesign 
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Adobe have put a lot of marketing muscle behind 


— InDesign, but will the software match up to the hype? 
(Wick Veitch invesigates 
Key features te Edit Layout Type Object View Window Help Satis2pm | Ey indesign | 


® Built-in PDF support 

® HTML export 

M™ Preflighting/packaging 
™ Extensive drawing tools 


System requirements 

@ PC: Pentium II, Win 
95/98 or NT4.0, 48Mb 
RAM, 800x600 display in 
256 colours or better, 
130Mb disk space 

™ Mac: PPC604 processor, 
System 8.6, 48Mb Ram, 
130Mb disk space, 


0131 458 6842 
bel www.adobe.co.uk 


832x624 display or a cheaper, better alternative Fy 
better, PostScript 2- to the incumbent technology. “ew.macromedia.com an 
compatible printer InDesign has been built = 

A aa 
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a 
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Price 

m £399 
(£199 crossgrade offer 
until end of December) 


The packaging option will automatically 
gather fonts and images — and let you 
know if there is anything wrong! 


or the last 10 years 
or So, virtually 
everybody in the 


design and publishing 
industry has relied on one 
key bit of software — Quark 
XPress. \t has such a hold on 
the professional publishing 
market that few people could 
ever imagine doing a design 
job without it. But a lack of 
competition can often bring 
on a touch of laziness, and 
Adobe are certainly 
convinced they can produce 


established Pagemaker 
software. This is a very good 
thing, not least because it 
allows the easy inclusion of 
new technology features that 
can be tightly integrated 
within the software. Features 
such as PDF support and 
HTML export are core parts 
of the /nDesign software, 
rather than plug-ins, which 
should make them less 
problematic and more 
efficient (see the relevant 
boxouts for more details on 
these features). 


The more extensive PreFlight option 
allows you to check the status of all 
the design elements. 
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Processor, Win95/98 or 
NT4.0, 32Mb of RAM, 


| 
i © PC: 133MHz Pentium 
: 20Mb of hard disk space, 


CD-ROM drive 


Mac: PowerPC processor, 
System 7.5 or later, 32Mb 
of RAM, 20Mb of hard 
disk space, CD-ROM drive, 


Macro 
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As well as featuring the familiar oalelai- -driven jaa as found i in aoshop, fitiadign also includes some of the same features — 
here we are making use of layers to add comments and different version information. 


InDesign also incorporates 
some of the core engines 
common to other Adobe 
software, such as the Adobe 
Graphics Manager, CoolType 
and Rainbow Bridge, which 
take care of EPS, text and 
colour management 
respectively. The benefit of 
this is consistency across the 
range of Adobe applications. 

But although the code 
may be new, some of the 
concepts are rather familiar. 
Text, for example, can be 
entered by simply clicking 
the text tool on an area of 
the document and starting to 
type. /nDesign doesn’t require 
you to create a frame first 


since the software will do that 
automatically — very 
Pagemaker. Also, it isn’t 
necessary to specify what a 
frame will contain when you 
make it since /nDesign will 
happily place graphics or text 
in any frame. This is a bit of a 
step up from XPress, which 
allows you to change a frame 
type between text and 
graphics, but it still has to be 
either one or the other. 
There's also built-in 
preflighting and packaging 
support. Although by no 
means as extensive as that 
found in something like 
Extensis Pre-Flight Pro 
(reviewed in issue 3), it’s 
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good enough to spot all of 
the most common problems 
with broken links, missing 
fonts and so on. The 
packaging system 
automatically collects data 
(including,most interestingly, 
the fonts) to make it easier to 
transport documents in a 
printable form to your 
output bureau. 


Features 

One of the more interesting 
features is the ability to layer 

your documents. Rather like 

in Photoshop, the entire 

document is built of layers of 
elements, which can be re- 

ordered, suppressed or be 
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Converting 


dobe have tried to make 

it as easy as possible for 
dyed-in-the-wool XPress fans 
to cross over to /nDesign. For 
a start, there is the very 
generous ‘crossgrade’ price of 
£199, which is basically half 
the normal price. 
Secondly, InDesign can 
seamlessly open Quark XPress 
documents and convert them 
to InDesign pages. | say 
seamlessly because /nDesign 
can just load them straight in 
— you don’t have to mess 
about with conversion 
programs as you do for 
converting Pagemaker 
documents to XPress or vice 
versa. But seamlessly doesn’t 
mean flawlessly. 

The conversion process 
isn’t perfect. Although pretty 
much all the font and graphic 
attributes seem to translate, 


» 


style sheets can be a bit of a 
problem. Also, the 
arrangement of boxes tends, 
on occasion, to be a bit 
suspect. On this magazine we 
use separate text boxes for 
drop caps, which, as you can 
see from the grabbed 
document shown at right, 
have lost something in the 
translation. But while not 
100% accurate, it is a fair 
attempt and most pages won't 
require a lot of tweaking to be 
faithful reproductions. 

Lastly, and perhaps most 
usefully, /nDesign allows you 
to completely reconfigure the 
keyboard shortcuts in 
whatever fashion you like. 
You could, if you wanted to, 
completely re-assign all the 
keys to perform exactly the 
same tasks as they do in 
XPress. There wouldn't be 


deleted. As objects can 


already be re-ordered on a 
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single layer, this might not 
seem like a major advantage, 
but it does open up 
possibilities for documents 


which have to be prepared in 
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much point though, because 
Adobe have already done this 
for you, and saved the result . 
as a settings file. The only real 
problem with this is that 
InDesign won't allow you to 
use unmodified numeric pad 
keys as hotkeys. Frankly, 
being a writer | applaud this, 
but many numerically 
challenged designers use the 
numeric pad as hotkeys for 
defining paragraph styles, and 
thus you'll lose the keys 
(though not the styles 
themselves) when you import 
these documents. 

All of this aside, the 
biggest problem facing 
converts is getting the hang of 
the user interface, which is 
more cluttered and fussy than 
the very simple one used by 
XPress. There are, in keeping 
with Adobe style, palettes for 


different languages (different 
language text can exist in 
distinct layers) or for creating 
a non-printing comment layer. 
On a simple level, it can just 
make it easier to work on 
complicated documents, since 


a 


publishing 


This is how well InDesign translates Xpress documents. (To see the original version 
turn to page 71.) The warning onscreen refers to styles which haven't translated, 


just about everything, and 
these are often the only way 
of changing attributes such as 
tracking values, leading and so 
on — the menu items simply 
display the appropriate palette 


you can lock some layers 
while you work on others, 


when you select them. This 
can make it slightly harder to 
get to grips with, especially if 
you aren't sure which palette 
the property you want to 
change resides on. 


specify most settings down to 
.0001 of a unit, which is 


without fear of accidentally 
repositioning important 
objects or selecting the wrong 
bits of text. 

It's also possible to have 
multiple views of the same 
document, so one window 
could always contain, for 
example, a ‘fit to screen’ 
representation, while another 
could be zoomed in on the 
actual area of the document 
you're working on. 

If you do happen to make 
a mistake, it’s reassuring to 
know that there’s an unlimited 
Undo/Redo feature. An 
unlimited level is perhaps 
going further than necessary, 
but it’s certainly more useful 
than a single undo — many 
things you might want to try 
in a document will require 
more than one step, so you'd 
really need to save a different 
version of the document 
before you try something. 

The precise control of text 
in this software is pretty much 
beyond reproach. You can 


perhaps a little excessive, but 
at least it provides an excuse 
for being able to zoom in to 
4,000% of the actual size. 

One of the more useful 
innovations is the multi-line 
composer. Typically, type is 
adjusted minutely to make it 
sit better on lines, especially 
when you're using fully 
justified text. The multi-line 
composer also looks at the 
following and preceding lines 
of text to make intelligent 
adjustments, resulting in 
better spacing throughout a 
paragraph. You can still use 
the more traditional single- 
line composer should you 
prefer to do so. 

In terms of drawing tools, 
you can make bezier curves 
and an assortment of 
polygons, draw your own 
clipping paths (or use the 
automatic option which is 
pretty good) and make text 
conform to a path. Usefully, 
you can also edit EPS 
graphics, and very usefully, 


PDF 


tisn’t a great surprise that 


InDesign has integrated 
support for PDF (Portable 
Document Files). Instead of 


having to use Adobe Distiller, 


PDFs can be generated 
directly from within the 
software, with the same level 
of control over features like 
image downsampling, font 
handling and so on. The 
process is, as you'd expect, 


quite a bit faster than using a 


separate distiller, and the 
PDFs generated seem to be 
robust and problem-free. 
But the PDF support doesn’t 
stop there, as /nDesign will 
actually allow you to import 
PDFs as images to use in 
other documents. This is 


you can convert text to 
objects so you can minutely 
adjust it, fill it with some other 
graphic or just generally 
express your creative genius. 


Cutting edge 
System requirements for this 
software are pretty high. On 
the Mac you'll need system 
8.5, a PPC604 and 48Mb 
RAM. The Windows version 
requires a Pentium II and 
48Mb RAM, and neither 
version will print to a non- 
PostScript printer. So although 


quite useful. EPS files have 
often been used for creating 
high res, scaleable versions of 
logos etc. within documents. 
The advantage of using PDF 
for these purposes is similar 
to the that of using PDF over 
normal PostScript — your 
document isn't going to fail 


program, so you won't need Distiller to 
create your PDF files. 


the price point may make you 
think that this is mid-range 
software, you're most certainly 
going to need a fairly-cutting 
edge computer to be able to 
use the package. 

This doesn’t mean that 
you have to be an expert to 
be able to use it, though. 
Although the interface may 
be confusing for complete 
beginners, it’s quite simple to 
lay out pages, design posters 
or whatever, without having 
to get too involved. The 
manual is quite informative 


‘Adobe lnbesign Help 


1E EASY WAY TO BE 


‘One of the tricky part} aby 
that the page you. desi 
it. Different browsdrs 
differently, and of ¢o 
available as you do. | 
| better web pages, most ai 
page$ as HTML documents. 


runaround path, while checking the effect on the text in the main window. 


to print because you have 
the wrong font. 

If you try to import a multi- 
page document, only the first 
pages will be used as a 
graphic, but there are no 
restrictions on how you use it 
— it can be scaled, pasted 
into paths and so on. 


You can also import PDF files and use 
them as normal graphics, as we have 
done here with the tutorial book! 


and the online help is helpful, 
which makes a nice change. 

For the more advanced, 
InDesign is still a good piece 
of software. It’s relatively easy 
to use and has enough 
features to competently 
produce professional 
documents. It’s also a very 
attractive proposition at a 
price of only £399, or £199 
as a crossgrade. 

But Quark XPress also 
offers a convenient, easy-to- 
use interface (which is less 
cluttered than /nDesign’s) and 
obviously has all the features 
required in the mainstream of 
professional publishing, 
though there are some 
surprising omissions as we've 
already mentioned. Although 
InDesign does offer many new 
features, Adobe have really 
failed to provide a truly 
compelling reason for 
designers currently using 
Quark XPress to go to the 
time, effort and expense of 
switching to new software. 

InDesign does lead the 
way in emergent areas of the 
publishing industry, and its 
seamless support of PDF 
technology (which is only to 
be expected) may prove to be 
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InDesign incorporates what it calls Optical tracking. Sophisticated routines attempt 


files to download. ; 


to get the best letter spacing possible, though you can still do it manually. 


Drawing tools are pretty good, and text can be converted to paths inside /nDesign, 


SS EE 


allowing some of the effects usually reserved for Illustrator or Freehand. 


a lure to some. It also has 
attractions for those who are 
very familiar with Adobe 
software such as ///ustrator or 
Photoshop, since the interface 
is very similar. However, it 
seems unlikely that as a 
whole, in this version, it offers 
enough to have hordes of 
professional designers 
deserting Xpress. 


Verdict 
VALUE 

EASE OF USE 
PERFORMANCE 
OVERALL 


kk kkk 


Kk kkk 


wk kkk 


Kak KK 


“Certainly worth 
considering if you're 
looking for a powerful, 
flexible DTP solution.” 
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We used the autoclipp’ 
strip out the background on this image 


for some quick and dirty layout. 
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Flash 4 


Animated graphics are ideal for catching the eye of a 


Mac 


Key Features 

Support for MP3 streaming 
Editable fields 

Improved web publishing 
Enhanced interface 
Improved scripting 


System Requirements 

i PC: 133MHz Pentium 
processor, Win95/98 or 
NT4.0, 32Mb of RAM, 
20Mb of hard disk space, 
CD-ROM drive 

li Mac: PowerPC processor, 
System 7.5 or later, 32Mb 

of RAM, 20Mb of hard 
disk space, CD-ROM drive 


Distributor 
Macromedia 
01344 458600 
www.macromedia.com 
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Price 
im £199 


One of the best improvements in Flash 
4 is the interface itself, with floating 


window-style inspectors making it 
easier to get to the tools you want. 
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browser, but aren’t they a ni 


you use Flash 4, as 
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NEW MEDIA DESIGN CONSULTANCY - Microsoft Intemet Explorer 


htmare to download? Not if 


ijous.com/3d/ 


i7V8sO “VALGLs 


Flash is the most common web browser plug-in on the net, and easily one of the most impressive. 


hen it comes to 

creating a website 

with that extra bit of 
interactivity and impact, there 
are really only two formats 
from which web designers 
can choose: Shockwave and 
its little brother Shockwave 
Flash. 

For years now, the original 
Shockwave format and its 
accompanying plug-in has set 
the standard for high-end 
multimedia on the internet. 
And this has been despite the 
large size of the files it 
produces compared with 
standard HTML and images. 
However, the format has 
really experienced an 
explosion in popularity since 
the acquisition of the Future 
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Splash technology — and the 
purchase of the animation 
software of the same name — 
and the introduction of the 
Flash variation of the 
Shockwave format. 

Part of the reason that the 
Shockwave Flash format has 
done so well in recent times is 
that it’s vector-based. Unlike 
bitmap images, vectors are 
descriptions of shapes rather 
than shapes defined by, and 
filled with, lots of individual 
pixels. (Flash can, however, 
handle both types of images.) 
This results in smaller files, 
which is good news in the 
bandwidth-conscious world of 
the internet. It also means that 
the images produced are 
resolution-independent and 


can be re-sized with no 
change to the file size or 
pixellation. You get the best of 
both worlds; graphics that are 
smooth at any size yet 
download in a... erm, flash. 

These factors have been 
enough to see Shockwave 
firmly in the number one 
browser plug-in spot for some 
time now. And this has 
prompted Netscape and 
Microsoft to include it with 
their browsers, while Microsoft 
and Apple have included it in 
the latest versions of their 
operating systems. 

In case you haven't 
already guessed, Flash is the 
program that’s used to create 
Shockwave Flash web content, 
and it's now in its fourth 


To help you get started using Flash, 
there are several very helpful tutorials 
and exercises included on the CD-ROM. 
version. While Flash has much 
in common with its older 
Macromedia stablemate 
Director, it has, by contrast, 
been specifically designed for 
the quick and easy creation of 
multimedia internet content. 
In previous versions this 
simplicity has come at the 
price of power, and Flash has 
looked more than a little 
wimpy when compared with 
Director and its powerful 
scripting abilities. This is quite 
understandable since 
Macromedia seemed to be 
positioning Flash as a tool that 
was simpler to use and 
quicker to learn than Director. 
However, to a certain 
extent, the early Flash 
interface failed to meet these 
criteria. For a beginner, a well- 
designed interface is generally 
one that, once you 
understand the basic rules of 
its design, allows you to put 
the manual down, start 
experimenting, and be able to 
produce something of worth. 
For more experienced 
users, a good interface needs 
to satisfy different demands. It 
should conform to common 
graphical application design 
conventions and make the 
mouse-jockey feel cosy and 
comfortable. It should also be 
possible to work more 
efficiently once a greater 


Among other things, the CD-ROM contains some top-notch examples of what Flash 
can do. They're a great source of inspiration. 


degree of familiarity with the 
program is achieved. 

Previous incarnations of 
Flash presented problems for 
rookies and experienced users 
alike. The interface made it 
difficult to access tools, and 
failed to provide the user with 
a clear view of what was 
happening at any particular 
moment in a movie. 

Thankfully, some of the 
more annoying elements of 
the Flash interface have been 
fixed in the latest version. A 
prime example of this is the 
timeline area of the screen. It’s 
now possible to include 
comments here, making it 
easier for you, or somebody 
who works on a movie after 
you, to see exactly what's 
going on. Layers have also 
been reworked to include 
icons that indicate the status 
of layers and enable you to 
change that status with a 
single mouse-click. 

To bring Flash into line 
with Macromedia product 
standards, ‘inspectors’ have 
been introduced. These are 
Macromedia’s equivalent of 
floating windows and enable 
you to access the program’s 
features more quickly. They 
also provide information on a 
selected object and will help 
anyone who already uses 
Freehand or Director to get 
that all-important feeling of 
comfortable familiarity. 

The way that Flash works 
is quite similar to Director in 


that it uses film-making 
terminology to describe its 
components and structure. 
The document you create, 
and which the viewer sees, is 
called a ‘movie’. Just like its 
real-life counterpart, a movie 
can contain several scenes, 
and is based on a timeline. 
The viewable area of each 
scene is called the ‘stage’, and 
this where all the graphics 
and placed. 

To help you organize your 
movie and control which 
items appear in front of or 
behind others, Flash employs 
layers in much the same way 
as a graphics program. To 
illustrate how this works, 
imagine you are creating a 
movie that features a 
character walking along a 
street. This movie would have 
elements in the background 
that may not change much 
throughout the animation, 
and would also have 
foreground elements, such as 
the character and elements 
with which he might interact. 

This keeps the major 
elements of the scene 
separate so they don't all have 
to be redrawn for each frame. 
Flash's layers do the same 
thing, and they also help you 
keep track of what's going on 
in the movie. Layers can be 
turned on or off — so you can 
get to elements that are 
covered up; or locked — to 
ensure you don’t accidentally 
change finished layers. 
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Flash can do more than just create pretty animations — it can even create 


web-based applications. 


If you find that the movie 
you are creating contains 
several elements that are the 
same or similar, you can save 
yourself time and effort by 
creating what Flash calls a 
‘symbol’. Symbols are 
reusable graphics that can 
include images, movies and 
buttons — you can even layer 
symbols inside other symbols. 

Each time you place a 
symbol in your movie, an 
‘instance’ is created. An 
instance is a snapshot, or a 
‘keyframe’, of a symbol at a 
given moment in the timeline. 
Instances can be modified so 
that the symbol is animated 
over time with effects such as 
fading in and out, morphing, 
tinting, scaling and rotating. 
However, if you edit the 
symbol itself, all instances of it 
are updated automatically, 

The real beauty of 
symbols, though — aside from 
the work they can save you — 
is that no matter how many 
times you use them, the 
movie sees it as many 
instances of just one graphic. 
This means that only one 
copy of the graphic is stored, 
making the movie smaller and 
therefore quicker to 
download. You could 
practically fill an entire screen 
with instances of a symbol 
while only making the file 
marginally larger. 

If you have created a 
symbol you think may come 
in handy in another movie, or 


would like to share with a 
friend, you can add them to a 
‘library’. This is similar to the 
library you find in programs 
like Quark Xpress — essentially 
an archive of reusable 
elements. A healthy selection 
of libraries is provided on the 
CD-ROM which includes 
things such as buttons, 
animations and sounds. There 
are also collections available 
on the internet, and some 
even include entire ready- 
made website interfaces. 

It’s all very well having 
nice-looking graphics and 
impressive animations, but the 
main reason for most of us to 
use Flash is to add interactivity 
to our web pages. In order to 
enable an interactive element, 
it has to be made into a 
‘button’ symbol. 


The real beauty of Flash’s scripting is 
that you can use its excellent menu 
system to create Actions. 


Creating all kinds of visual effects 
within Flash is a fairly straightforward 
process, but the ones shown here only 
work on Symbols. 


>» 


Flash in Action 


www.insomnious.com/3d 

This 3D navigation system is 
built with Flash 4 anda 
third-party plug-in. 


www.matinee.co.uk 


One of the best sites of last 
year, it provides a quality 
experience, both visually and 


aurally. 
www.flashzone.com 


A superb source of tutorials 
and information on Flash, 
not to mention plenty of 
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files to download. 


www.shockwave.com — This official 
Macromedia site includes games, 
cartoons and other goodies. 
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kedine a finished Shockwave Flash 
movie in a web page can cause 
problems for novices — but not with 
Flash’s Publish tool. 
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after installing Flash you ou should 
find that, without referring to any 
documentation, you will probably 
be able create some basic graphical 
elements. You will probably also be 
able to modify their attributes such 
as their fill, lines and scale and be 
able to rotate them. 
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A button is the same as 
any other symbol in Flash, 
except it can have ‘actions’ 
assigned to it so that when 
the user clicks on it, 
something happens. Just like 
any other multimedia 
application, Flash uses a 
scripting language to make 
something happen. When 
most designers hear the 
words ‘scripting language’ 
they generally screw up their 
faces with an expression of 
either disdain or fear. This is 
because those who are not 
technically-minded find it 
difficult, or lack the time, to 
learn even supposedly simple 
scripting languages. 

Flash’s scripting language 
is not as complicated or as 
powerful as Director's Lingo 
language, but it has more 
than enough features to 
enable most designer to add 
as much interactivity as they 
would like. Between them, 
Flash’s actions enable you to 
control the playback of a 
movie, open URLs (such as 
web pages or even CGI 
scripts), jump to points in a 
movie, load other movies and 
pass and receive variables. 

However, one interesting 
and powerful action is the FS 
command which can be used 
to pass messages to 
whichever program is hosting 
the Flash Player (typically a 


After being stumped by trying to 
animate something, you will, no 
doubt, have taken a quick peek at 
the manual or gone through the 
introductory movie that appears 
the first time you start Flash. This 
will point you in the direction of 
the Timeline window. 
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web browser or Director. This 
enables your movie to interact 
with HTML pages and use 
JavaScript functions in the 
page to do things like 
opening windows and 
dialogue boxes or changing 
the source for an image. 
Within Director this FS 
command can be used to 
send messages that register as 
Lingo events. For example, 
clicking on a button in a Flash 
movie contained within a 
Director movie could cause 
the Director movie to jump to 
a certain frame or marker. 

The beauty of Flash’s 
actions are their incredible 
simplicity. This is partly 
because Flash doesn’t have a 
huge vocabulary of commands 
and partly that they are very 
English-like. But the really neat 
feature is that it uses an 
excellent menu system that 
can assign actions and their 
options without having to type 
them or worry about their 
syntax. You can even create 
variables and assign values to 
them in this way. 

The more adventurous 
among you can even tap into 
the power of the Expression 
Editor. This can be used to 
create expressions that Flash 
will interpret to create a value 
which can, in turn, be used to 
create a variable or to give it a 
new value. 


2 hours 

After playing for a couple of hours 
you will probably have got to grips 
with basic animation, although you 
may not be too sure how it works. 
If you've followed the lessons 
provided, you will understand the 
basics of animation in Flash and be 
itching to add some interactivity. 
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PUBLISHING AND EXPORTING 


Leam how to use JavaScnpt methods and FSCommands with Flash 4 


Flash enjoys the support of good printed and online manuals, as well as more 


advanced information on its website. 


Another potentially tricky 
aspect of the Flash production 
cycle is publishing your 
movie. This can be especially 
tricky if you want to publish 
your movie on the web but 
don’t know HTML very well. 
This is where Flash’s Publish 
command is very useful, since 
you can tell it how you want 
your movie published, and 
then sit back and let it take 
care of all the dirty work. 

Before you send your 
multimedia masterpiece to its 
final destination, you can 
perform a Publish Preview. 
This enables you to see how 
your movie will behave in its 
destination environment and 
format without having to go 


through the trouble of posting 


© Time Line — a day in your life with Flash 4 


After your first day of following 

the excellent tutorials, you will 
probably have a fully interactive 
movie or two, and have uploaded 
them to internet and be showing 
them off to your friends and family. 
Then you'll ied ats eae a : 
into Flash’s abilities. 


it on the web. 

A criticism frequently 
levelled at this type of product 
is poor quality documentation. 
With Flash, however, 
Macromedia have set new 
standards for such manuals. 
The printed manual is well- 
written, chock-full of examples 
and structured in such a way 
as to let you easily dip in and 
out without having to wade 
through endless pages of text. 

The online help — 

HTML - is also superb and 
well-structured. A further aid 
to learning how to use Flash 
are the example movies and 
their associated tutorials. Yet 
more help is available on the 
internet from the Support 
section of the Macromedia 
website and their forum. 

It looks like Macromedia 
are going to gain even more 
fans — of both Flash 4 and of 
the work created with it. (@” 


Verdict 
VALUE kk tok 
EASEOFUSE ok kk kk 


PERFORMANCE *&&*&*&* 
OVERALL kkk kk 


“You simply will not find a 
better way of creating 
Flash multimedia on the 
web for under £400. In a 
nutshell, it’s a must-have 
package for pro-quality 
web design, and yet the 
new interface makes it 
pretty simple to use.” 


Publisher 2000 
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Key features 

W Key features 

® Drag-and-drop frames 

™ Saves publications as HTML 
M® Integrates with Office 2000 


System requirements 


® Pentium 75 or faster, 
32Mb RAM, 100Mb hard 
disk space, Win95/98 or 
NT4.0 


Manufacturer 

© Microsoft 

‘S 0345 002000 
 www.microsoft.com 


Price 

®@ Publisher 2000 — £94.70 
(upgrade — £45.52) 
Office 2000 Small Business 
Edition — £439 
(upgrade — £199) 
Office 2000 Professional — 
£569 (upgrade — £279) 
Office 2000 Premium — 
£669 (upgrade — £349) 


This is the catalogue containing all the 
available document templates. There 
are literally hundreds in each category. 


Publisher's Wordart does the job, but 
for colourful, 3D Wordart you'll need 
to use Word. 


As low-cost layout packages go, Publisher is right up 
there. But to get the most out of it, you'll robably want 


to get the latest Office suite. 


ith the release of the 
latest version of their 
extremely popular 


Office suite, Microsoft are 
seemingly throwing all their 
eggs into one basket, since 
certain editions of Office 2000 
now contain the standalone 
products Frontpage, 
PhotoDraw, and most 
importantly for the purposes 
of this review, Publisher. 

The screen that greets you 
when you start the program is 
the Catalogue, which is where 
you get to see Publisher's 
most boast-worthy feature — 
the 2,000-odd templates 
which you can use to kick- 
start your publications. And, 
once you've chosen from the 
range of newsletters, 
postcards, business cards and 
many more, you'll find each 
template has a wizard to help 
you add the relevant headings 
and styles to your publication 
(and generally do much of the 
work for you). 

Once you actually get 
down to adding text and 
graphics frames to your 
documents, you'll probably 
find Publisher's interface 
remarkably intuitive. Microsoft 
have retained many elements 
of the Office house style — 
buttons for all the major 
commands positioned on the 
left of the screen and toolbars 
which can be re-positioned — 
while also making the 
functionality as straight 
forward as possible. Simply 
dragging a frame onto one of 
the pages will allow you to 
enter text — which will 
automatically be sized and 
fitted for you — or tables, 
which are actually generated 


in Excel or graphics, of which 
there'll be no shortage — 
Publisher ships with around 
15,000 clipart images! 

One important and highly 
noteworthy feature is Office’s 
— and therefore Publisher's — 
ability to save files as HTML. 
Simply look under the File 
menu, and you'll see a Create 
Web Site option. By 
supporting HTML as a 
primary file format, Publisher 
— and all the other Office 
applications — can now 
generate documents which 
can be viewed by anyone with 
a web browser. Not only that, 
but the accuracy with which 
Office ‘HTML-ises’ your 
publications is truly stunning. 
While Frontpage 2000 is also 
included with Office Premium 
for the purpose of creating 
websites, using Publisher to 
create individual web pages 
could well prove to be the 
easiest option. 

There is, unfortunately, a 
slightly greyish cloud to this 
silver lining; features such as 
Word's extensive 3D Wordart 
and 3D Shapes are lacking 
from Publisher. And while it's 
perfectly possible to create 
such imagery in Word and 
then cut-and-paste, if you 
choose to buy Publisher as a 
standalone product, you 
simply won't benefit from it's 
full functionality. The drawing 
tools, for instance, lack the 
finesse and versatility of 
similar tools in Word or 
Powerpoint, which leaves you 
wondering why. The most 
probable explanation is that 
Publisher was added to the 
Office line-up at the last 
minute, and consequently 


‘Dan Hobart ex 


reviews 
LAYOUT SOFTWARE 


replace the content with your own. 


didn’t get to benefit from the 
tight integration that the 
backbone applications of 
Word, Excel, and Powerpoint 
have perfected over the years. 
The thing that’s so 
appealing about Office 2000 
in particular, and software 
suites in general, is the 
integration between the 
various applications; objects 
created in one program can 
be copied and embedded in 
documents created by 
another. To give an example, 
if your aim is to create a 
website, you could fire up 
Publisher to organise the 
various objects which would 
be used to create each web 
page. The objects could be a 
combination of text written in 
Word, pictures opened and 
edited in PhotoDraw, and 
worksheets and graphs 
generated by Exce/. You 
could then use Frontpage to 
organise and link all the pages 
and publish them to the 
internet. If you wanted to 
move into more advanced 
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The newsletter wizards can be a real timesaver — simply pick a design you like and 


territory, you could even link 
your website to an Access 
database to store customer or 
user information. You can 
even send emails from within 
virtually all of the Office apps. 
The crux of the argument 
is this: if you buy Publisher 
2000, you'll get a highly 
capable piece of DTP software 
which can do everything its 
predecessor could do, and 
more. But if you get Publisher 
as a result of buying Office 
2000, you'll gain a DTP 
solution so comprehensive 
that you might not want for 
any other software. QQ 


Verdict 

VALUE tok kkk 
EASE OF USE tO kk 
PERFORMANCE & & kk 
OVERALL kkk 
“A great DTP package, 


but go for full-blown 
Office if you want the 
most out of it.” 
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Catbase 4 


__ 
PC 


Key Features 

Relational Database 

®@ Support for Quark Xpress 
3 & 4, PageMaker 6.5+, 
HTML and RTF 

™ Portable Style Sheets 


System Requirements 


™® PC: 486 or above, 
Win95/98 or NT4.0, 
32Mb RAM, 15Mb hard 
disk space (minimum) 

™ Mac: PowerMac, System 
7.6 or above, 50Mb free 
RAM, 15Mb hard disk 
space (minimum) 


Distributor 
Catbase Software Limited 
01920 871866 

“= www.catbase.com 


Price 
W £695 


We all know there’s not an ounce of | 
data entry. That's why we asked 


e had from 


take a look at a tool which should keep it to a minimum. 


t's a wonderful 
feeling when you've 
finally completed a 


long publishing project. 
Especially if the project has 
included a great deal of, shall 
we say, less-than-inspiring 
data entry. 

However, this post-project 
euphoria may turn out to be 
short-lived if your customer 
needs you to make changes 
to data-heavy publications or 
websites. And it’s here that 
the ability to publish from a 
database can save you from 
hours of tedious data entry 
and can also help alleviate the 
pain of performing updates. 
Unfortunately, the data you're 
supplied with won't always 
turn up in a format that can 
be easily imported to your 
preferred publishing tool. 

Catbase attempts to bridge 
the gap between the data 
format your client or company 
can provide and the formats 
required by the particular 
application you use to create 
your publications. It does this 
by importing delimited text 


eathace’ 


Products 


Find Products: macromedia 


Q Starts with 


Search on: Company Name Sort: | Company Name | 


© Contains 


a 


Special Options | 


Search Editor 


eee 


All records 


— | 


Catbase includes many of the features you would normally expect to find in a 
relational database — including record filtering. 
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(text that is separated by 
particular characters to form 
database fields and records) 
to a relational database and 
then exporting the data you 
wish to use in your 
publication in a format that 
can be readily accessed by 
your application or target 
audience. And it can handle 
an impressive array of 
applications including Quark 
Xpress (vers 3 and 4), Adobe 
PageMaker, RTF (Rich Text 
Format), Multi-Ad Creator2 
(Mac only) and HTML. 

Meddling with file formats 
is nowhere near all it can do, 
either. Catbase also gives you 
control over how your data 
will appear — both in the 
reports you generate within 
the package and when they 
reach their final destination — 
by supporting Style Sheets. 
These perform much the 
same function as their word 
processing and HTML 
equivalents; that is, they 
enable you to define the way 
that text is formatted and can 
be saved and applied as 
required thereafter. All the 
usual format options are 
there, such as Bold, Italic, 
Superscript, Uppercase, 
Underline, Typeface and 
Colour. The style information 
you apply then becomes an 
embedded property of your 
selected export format. And 
that, in a nutshell, means that 
your data arrives at its 
destination looking just as you 
intended. Nifty, eh? 

Far from just being a 
rather effective text and file 
handling package, Catbase’s 
functionality is also caught up 
in the web — or, more 


Catbase has its own reporting and 
chart-drawing tools, so you won't have 
to use another program. 


accurately, it incorporates a 
webserver. So rather than 
having to export data you 
have authored as static HTML 
pages and incorporate them 
into existing sites or pages, the 
Catbase files can be browsed 
directly. This feature should 
harbour immense appeal to 
folks who have to generate a 
whole new web document 
each time there is any minor 
change to their company’s 
web product catalogue. 

The process of setting up 
the webserver is well- 
documented and should 
prove straightforward enough 
for webserver rookies. There 
are also sufficient options to 
satisfy the more advanced 
user, and to help the Catbase 
server work alongside any 
existing webserver — such as 
a company intranet — 
peacefully. It's probably not, 
however, practical for Catbase 
to act as a webserver for sites 
with a high volume of traffic 
or a slow connection. 

Installing Catbase is a 
breeze and within minutes 
you should be up-and- 
running using the demo data 
supplied with the product. 
Importing your own data may 
take a little longer and 
requires an understanding of 
your source application. And 


Publishing your catalogue data to a 
company intranet is a simple process, 
even for webserver rookies. 


while the documentation is 
comprehensive, its structure 
doesn't really lend itself to the 
kind of dip-in-and-out 
referencing that experienced 
database users might expect. 

The program’s interface is 
quite well thought out, too. 
Windows users may find the 
context-sensitive menus a bit 
confusing at first — the menus 
available depend on the 
section of the program you're 
in — but a little practice should 
make everything clear. 

In conclusion, Catbase 
delivers a vital link between 
your data and your publishing 
program and quite a bit more. 
It's a solution that can save 
you time and effort. However, 
at nearly £700 for the full 
single-user version, Catbase 
may remain a missing link for 
many potential users. 


Verdict 

VALUE kkk kk 
EASE OF USE kok kkk 
PERFORMANCE **&*&*&* 
OVERALL kkk kk 


“Can save you hours of 
tedious data entry and 
endless reformatting of 
your final publication, but 
at a price.” 


CO? 
PC 


Key features 

®@ Create hotkeys 

™ Records and plays back 
tasks 

™® Integrated web support 


System requirements 
li Mac: PowerPC, MacOS8, 


16Mb RAM, 8Mb disk 
space 

™ PC: 486, Win95/98 or 
NT4.0, 16Mb RAM, 8Mb 
disk space 


Distributor 

& CE Software 
0800 138 5118 

“| www.cesoft.co.uk 

Price 

@ £75 (Mao, £30 (Win). 
from Dabs Direct 
www.dabs.com 


QuicKeys allows you to construct 
floating toolbars of your hotkeys. You 
can even edit the icons. Nice... 


If you're always using the same string of commands, you 


might benefit from a utili 
own hotkey shortcuts. 


hoever invented the 
Ww hotkey probably 

didn’t get paid 
enough. Being able to do 
something at the touch of a 
button which would 
otherwise mean dragging 
your mouse across several 
miles of desk space, through 
interminably complicated 
hierarchical menus, is a real 
boon. The only real problem 
with hotkeys (or keyboard 
shortcuts, as some call them) 
is that they never do the 
specific job you want, or are 
always assigned to the most 
bizarre keys imaginable. 

For a while now, CE 
software have produced an 
excellent utility for the Mac 
which allows you to define 
your own hotkeys for the 
Mac desktop and your own 
applications. This is now 
shipping in version 4.0 and 
has been joined by a new 
version for Windows 95 
users. In terms of features, 
both versions are pretty 
much the same, so you may 
consider this review equally 
accurate for both. 

QuicKeys works on a 
number of different levels. 
The simplest of these is as a 
simple hotkey execution 
program, working at desktop 
level. For example, if you 
found you were often 
opening and closing Adobe 
Photoshop, you might like to 
set up a key combination 
which would automatically 
launch this software. Then, 
every time you pressed Ctrl+P, 
or whichever key you'd 
assigned, Photoshop could 
launch automatically. 


that allows 


To extend this idea, it’s 
also possible to record what 
QuicKeys refers to as 
‘sequences’. These are 
represented in a script form, 
which allows you to imitate 
mouse positions, key presses 
and so on. Thankfully, it’s not 
necessary to learn some 
arcane gobbledegook to 
write these scripts as you can 
simply use the software to 
record your actions as you 
perform a task. 

These tasks can be 
simple, such as the one 
QuicKeys sets up for you 
when you install it. This 
example simply enters key 
presses to make whatever 
software you're using think 
you've typed in your name 
and contact details. 

So far we've only 
discussed general hotkeys, 
but it’s possible to set up 
application-specific ones too, 
which is where this software 
can come in really handy for 
DTP users. Most DTP 
packages have loads of 
hotkeys set up already, but 
QuicKeys can help you string 
them together. For example, 
in Quark XPress | now have a 
hotkey which will 
automatically put a keyline 
round a selected image box 


= S— (oF |= | 9=.| a—| w~-| 
Se es) ee | Gee ae] 
rs | |4-- | e= | 


The QuicKey wizards turn what could 
have been an impenetrable piece of 
software into a stroll in the park. 


ou to define your 
estigates. 
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QuicKeys 4.0/1.0 


© SEE | 
ve TAi2 men a 


= 


As an example, here's what we managed to do with one hotkey assignment for Xpress. 
The function resizes a graphic to fit its box, applies a keyline and adds a 6pt runaround. 


and give it a 6pt runaround. 
You could set up dozens of 
such sequences for 
commonly used constructions 
in your own publications. 
There are limitations to 
such sequences, though, and 
although you can record 
mouse movements, you can’t 
always guarantee requestors 
are going to be in the same 
place on screen. Still, for the 
most part, you can make a 
lot of complex tasks easier. 
The tasks themselves can 
then be integrated into 
QuicKeys toolbars or menus. 
QuicKeys can create floating 
toolbars and you can even 
customise the icons for your 
tasks, to make things obvious. 
QuicKeys on the Mac has 
always been great. In some 
ways the concept works 
better for the Mac’s more 
intuitive user interface, but 
the Windows version also 
aids productivity. Although 
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setting up truly useful 
shortcuts might be a little 
complex for the beginner, 
there are plenty of simple 
hotkey assignments you can 
make easily enough. 

It isn’t transparently easy 
to use, but what could be a 
very complex piece of 
software is made somewhat 
easier to use by wizards 
which will take you through 
the necessary steps for 
setting up common 
hotkey assignments. 


Verdict 

VALUE tk kk 
EASE OF USE ok kkk 
PERFORMANCE kk 
OVERALL ORK IO 


“An excellent utility for 
anyone, bordering on a 
must-have for designers 
short of time!” 
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Reasons To Get IT Certified 
sing ForeFront’s ClassWare’ 


“It’s like having instructor-led training on-line...” 
@ Co-developed by Industry Leaders! 


We have special co-development partnerships with many of 
today’s leading IT vendors including Microsoft and Cisco. 
These industry leaders not only approve our courses, they 
also help develop the course material. This ensures that you 
get everything you need to get certified! 


@ Award-Winning CourseWare! 


Our computer-based training courses won the 1997, 1998 and 
1999 Gold Awards for Self-Study Course of the Year from the 
Institute for IT Training. Each course includes in-depth content, 
hundreds of practice questions and hands-on exercises so you 
can practice everything you learn! 


® 24-hour On-line Mentoring! 


Our On-line Mentors are available via email 24 hours a day, 

7 days a week to answer any questions you have about your 
studies. Our mentoring service also includes peer-to-peer 
chats, moderated chats with guest speakers from the IT indus- 
try, daily email scenarios and a variety of reference materials. 


@ Money-back Guarantee! 


We are so confident ForeFront’s ClassWare will get you certi- 
fied, that we offer a complete 90-day money-back guarantee. 
If you do not pass your exam after taking our courses, we will 
give you a full refund. This is a bold guarantee, but when you 
have the best courses in the industry, it’s an easy guarantee 
to make! Call for full details. 


@ Customers Praise Our Courses! 


Large companies throughout the world rely on our training 
programs. Our customers include Lucent Technologies, IBM, 
Compaq, British Airways and many others. In addition, we 
have successfully trained over 2,000 individuals just like you 
for IT certification. 


With ForeFronts ClassWare You Get: 


* Co-developed Courseware 
¢ 24-hour On-line Mentoring 


laniis.cn Exemdone Course Titles Include: 
* Practice Test Questions MCSE, MCSE+Internet, MCP, 
* Money-back Guarantee MCP+lInternet, A+, and Cisco! 


Call Now to Find Out How to Get IT Certified...Fast! 


FOREFRONT FREEPHONE 0800 2789 2009 


EUROPE LIMITED Tel: (353) 16703177 Fax (353) 16703211 
A CBT Group Company 6-8 Wicklow St., Dublin 2, Ireland 


Copyright © 1999 ForeFront’s ClassWare, ForeFront Europe and the ForeFront Europe logo are trademarks of CBT Group, PLC. All other trademarks are the 
properties of their respective owners. CCP 


| Art Explosion Clipart 
Good all-round 
proposition. p76 
MasterClips 375,000 
Not-so-cheap and not-so- 
cheerful bunch. p76 
MasterClips 3D 
Artist 


Worthy collection — offers 
clipart with a spin. p77 
10,000 Photos Vol.1 
Questionable array of 
low-res piccies. p77 
30,000 Clipart 
Images 

Budget offering, but 
plenty of choice. p78 


Hemera Photo 
Objects 

This is truly the hazelnut 
cluster in the box. p78 


10,000 Clipart 
Low-cost, uninspiring and 
sparse. But low-cost... p79 
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PC CLIPART ROUND-UP 


Where do you turn when you need a picture of a 
lemon, a photograph of a sun-kissed beach or an 
arsenal of symbols to liven up your publications? 


f a picture paints a 
thousand words, it 
goes without saying 


that you'll want to include a 
few in just about every DTP 
project that you get stuck into. 
But it’s one thing having an 
eye for on-page design, and 
quite another having the nous 
required to come up with 
your own illustrations and 
images. Getting to grips with 
drawing applications means 
climbing a steep learning 
curve, and heading off into 
the wilds to bag your own 
photographs takes time and 
requires either a scanner or a 
digital camera to get your 
handiwork onto your 
computer. Worry not, though, 
because there’s a world of 
logos, symbols, photos, and 
drawings ripe for the 
plundering — going by the 
collective name of clipart, 
we're talking about millions 
upon millions of images just 
waiting to be published. 
Armed with a decent 
library of clipart, you'll never 
again be stuck for images to 
use in your creations. And the 
good news is that most discs 
now doing the rounds (and all 
of the collections we've taken 
to task), are packed to the 
gills with royalty-free images. 
You only need to fork out the 
once for the software, then all 
the pictures you've ‘bought’ 
are yours for the taking. This 
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eckons he knows the answer. 


doesn’t necessarily mean you 
can use your clipart for any 
means imaginable though: 
you won't be able to pillage 
your images to take on the 
likes of Hallmark in the 
greetings card market. 
Choose wisely, though, and 
you'll have an indispensable 
collection of images to use in 
your day-to-day work. 

Another great thing about 
clipart is that, because the files 
are generally small, you can 
expect to wind up with tens 
of thousands of images for 
your wonga. Vector-based 
drawings invariably make up 
the bulk of most packages, 
with photographs and web- 
specific graphics bringing up 
the rear. The latter are 
becoming more prevalent as 
DIY websites find increasing 
favour, so look out for a 
package that includes 
animated GIFs if you're 
publishing to the internet. 

In short, a decent library of 
clipart is a must. But we do 
stress the word ‘decent’. 
Given the swathes of clipart 
doing the rounds, it shouldn't 
come as too much of a 
surprise to hear that there's a 
lot of tat vying for your cash. 
Choice is important, so 
quantity has its merits, but 
blindly wading through 
thousands of inferior images 
is no fun. Read on and allow 
us to brighten your day... 
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f first impressions 
ee counted for 

everything this 
collection of 200,000 would 
be a non-starter. The jumbo 


box is packed to bursting 
point with fresh air — a small 
folder plays host to the 
software and there’s little else 
here to wow about. No 


Art Explosion contains an impressive collection of images on (CD-ROM and DVD- 
ROM). Installation takes a bit of faffing about, but the browser works a treat. 


MasterClips 


ot-so-cheap and not- 
Ni so-cheerful is the 

phrase that springs 
to mind here. The first four 
discs are presented in a plain 
white folder, with a further 


three web-specific discs | 
housed in — you've guessed it | 
— a plain white folder. That 
IMSI want to keep production 
costs down is crystal-clear, but 
even with seven discs in the 


MasterClips 375,000 promises prime rump and delivers a burger. If you want that 


steak, you better make sure you've got an internet connection. 
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bulky guide listing all the 
images and a truly feeble 
excuse for a manual. What 
really riles, though, is the 
installation procedure. If 
you're PC-literate, it beggars 
belief that you should have 
to read the instruction 
manual to set up something 
as basic as clipart. But read it 
you will, because the set-up 
icon is tucked away, out of 
sight, in a sub-folder and 
there’s no auto installation 
procedure in place. 

Once set up, though, Art 
Explosion is actually a well- 
considered collection of 
200,000 images. There are 
no less than nine whole 
CDs here, all neatly tucked 
away in the simply designed 
portfolio folder. And the 
even better news is that, if 


375,0 


offing, you're still limited to a 
mere 175,000 images. So 
where, pray tell, are the other 
200,000 images? Er, on the 
internet, that’s where. Read 
the small print on the front of 
the box and you'll see that 
you get a one-year 
subscription to IMSI's online 
clipart server included in the 
price. A reasonable idea, but 
badly executed. There's 
nothing by way of integration 
between the on-disc library 
and the clipart floating around 
on the web. You'd figure 
there’d at least be a link 
ready and waiting on the 
interface to take you off to 
SMSIs site... 

The interface does little to 
improve the stack-’em-high, 
sell-‘em-cheap feel of the 
package. Looking like 
something from the bygone 


Art Explosion Clipart 


you have a DVD-ROM 
drive installed on your PC, 
there's a DVD version ready 
and waiting in the box. 
Imagine that: browsing 
through swathes of clipart to 
the tune of 200,000 images, 
without having to juggle 
CDs. You'll have to flip your 
DVD over from time to time, 
but in the big scheme of 
things, you're laughing. 

Finding your images is 
straight forward: Art 
Explosion eschews the idea 
of listing all its clipart in a 
huge book. Instead simply 
refer to the Image Directory 
(a double-sided piece of 
card), choose a category, slip 
in the relevant CD, and the 
powerful Extensis Portfolio 
Browser helps you browse all 
the available images. 


days of Windows 3.1, you're 
faced with crude buttons 
which conspire to make it 
difficult to find what you’re 
looking for quickly and easily. 
There's a book listing the 
clipart, but with little rhyme or 
reason to the order of the 
listings, you'll have to be 
either eternally bored or 
extremely patient to find what 
you're looking for here. And 
even then there’s no clear 
indication of where the actual 
file exists on which of the 


described as cutting-edge. 


Alongside the 90,000 
vector images, you'll find 
21,000 bitmapped pictures, 
35,000 photographs, 3,000 
backgrounds and 250 
animated gifs. 


Verdict 
OVERALL 


wk KKK 


A good all-round 
proposition if you're 
after a single package 
that'll go most of the 
way to meeting all of 
your publishing needs. 


Distributor 

= Nova Development 
01752 202507 

© www.nova- 
development.com 

Price 

@ £29.95 


seven discs — unbelievable 
and unprofessional. 

It's not all bad news on 
the find-it-fast front end, 
however. Thankfully, there’s a 
simple search facility to hand 
from the Edit menu: type in a 
keyword or two, and 
MasterClips quickly returns a 
selection of suitable clipart. 


Verdict 


OVERALL Ook kk 


Frankly a bit of con - the 
bulk of the clipart still has 
to be downloaded from 
the internet. 


Distributor 
== IMSI 

0181 581 2000 
© www.imsiuk.co.uk 
Price 
B £39.99 
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MasterClips 3D Artist 


n entirely different 
proposition here. As 
the monicker 


suggests, 3D Artist is all about 
bringing a little more depth to 
your clipart. There are 500 


3D models to hand on the 
CD with “hundreds more 
online”. The internet 
integration is as ill-considered 
as that peddled by the other 
IMSI offering reviewed here, 


3D clipart can add an extra dimension to your publications, particularly if you're 
producing a newsletter for the local Green Fish Appreciation Society. 


his collection of 
images does what it 
says on the tin — 


but, sadly, not very well. 
These 10,000 photographs 


10,000 Pho 


from Focus Multimedia are 
all very well if you're looking 
for a bare-bones stack of 
images to use on your 
computer, but if you're 


Oooooh, look! A picture of Tower Bridge. Sadly, you'd get better quality by 
pointing your Brownie at the TV and scanning the resulting print. 


MasterClips 375,000. Again, 
there’s no button or link to 
whisk you off to the website, 
and once there, you'll need a 
decent connection to trawl 
through all the available 
images, never mind actually 
download them. 

But we digress, Essentially, 
3D Artist is a powerful tool 
that'll add a new dimension to 
your publications (groan). The 
great thing about all the 3D 
images here is that you can 
customise them on-the-fly to 


And, as if green fish weren't enough, 3D 
Artist includes insects, too. 


hoping to use them as a 
resource for your DTP 
creations, you'd do well to 
look elsewhere. All the 
images come with a bottom- 
of-barrel-scraping resolution 
of only 72dpi — theoretically 
fine for onscreen work, but 
next to useless when it 
comes to printing out. The 
problem is that, thanks to 
some pretty poor JPEG 
compression, they're not 
even much cop onscreen. 

Sorting through the ten 
thousand images brings the 
words pin, tail and donkey to 
mind. The Kudo Catalogue 
Reader harks back to the 
dark old days of Windows 
3.1 and DOS, with the 
upshot that everything is 
named with a maximum of 
eight characters. Thus 


os Vol 


rotate, resize, and alter the 
lighting and shading of your 
objects. The available effects 
are by no means 
comprehensive — a choice of 
14 textures isn’t bad, but 
there would certainly be 
scope for more. Simple zoom 
and rotate controls enable you 
to manipulate your 3D image, 
and once you're happy with 
the size and style of your 
clipart, it’s a simple task to 
import it to the DTP program 
of your choice. 

When it comes to subject 
matter, you can choose from 
household items, food, 
hobbies, animals, sci-fi, 
military... In truth, the range 
of images is poor, but the 
relative dearth (when 
compared to the behemoths 
typical of the clipart genre) 
does at least make finding 


ume | 


‘Animal Kingdoms’ is listed 
as ‘an_domes’; ‘fordthtr’ we 
can only assume alludes to 
the Ford Theatre. Which 
brings us on to the subject 
matter — everything from 
water sports to skeletons; 
England to the Wild West. 
Again, there’s very little in 
the way of rhyme or 
reason here. 

So, a seemingly random 
collection of poorly 


At least you can’t knock the artistic 
integrity of the images. Cough! 
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your picture of choice 
something of a breeze — if, of 
course, it is there. 

An unusual take on the 
clipart theme, 3D Artist is 
worth a peek if you're looking 
for something a little out of 
the ordinary. Pay their 
dedicated website a visit to 
see if it’s for you. 


Verdict 


OVERALL kKkkkk 


By no means perfect, but 
a worthy package if 
you're after clipart with a 
different spin. 


Distributor 

IMSI 

0181 581 2000 

/ www.imsiuk.co.uk 
Price 
® £14.99 


compressed images saved at 
a resolution that makes them 
next-to-useless for day-to-day 
DTP. Good job, fellas. It goes 
without saying that this 
collection ain‘t going to cost 
you the earth, but frankly, 
that’s no excuse. 


Verdict 
OVERALL Ok kk 
Truly dreadful quality 


photographs - all but 
useless unless you're 
planning to publish to 
the internet. 


Distributor 
Focus Multimedia 
01889 570156 
 www.focusmm.co.uk 
Price 
® £9.99 
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nother budget 
offering from Focus 
Multimedia... and 


the same rules apply. If 
you're after a stack of cheap 
clipart to fill a hole, then you 


might want to check out this 
single disc — but we doubt it. 
There are loads of categories 
to flick through, from the 
necessarily mundane 
(people1, people2, flowers 


30,000 Clipart Images’ GraphicsView32 browser does perform better than the 
Kudo Catalogue Reader of its stablemate 10,000 Photos, but is that enough? 


30,000 Clipart Images 


and food) through to the 
laughably off-the-wall (aliens, 
angels, teenlove and titanio). 
Flicking through the 30,000 
images is easy enough. 
Focus has thought better of 
the Kudo Catalogue Reader 
used in its photo offering, 
and replaced it with the far 
more user-friendly 
GraphicView32. That said, it 
still imposes a ceiling of only 
eight characters for each 
category name, so you'll 
have to decipher the likes of 
“yungwomn” — not too 
difficult that one, admittedly 
— while you're searching 
through the collection. 
Once you've spotted an 
image that you like (or you 
can at least use), simply 
double-click to open it up in 
GraphicView32. Now you 
can zoom into your vector 


images and save them out 
using any one of a number 
of frequently used file 
formats. There's also some 
very basic image 
manipulation in place (so 
basic that you're limited to 
rotating your picture), and a 
facility to create a slide show. 
Okay, so there’s a decent 
range of images and an 
acceptably intuitive 
interface... and all housed 


crsarermnraahs SS ee | 


The naming system would probably 
have this image down as ‘drngbabe’. 


Hemera Photo Objects 
1 Ei 


vector-based clipart and photo 
library stock shots. The gist is 


that Hemera takes a photo 
and then removes the central 
image from its background, 
so you Can use it just as you 
would a standard piece of 


Images stripped from real photographs and presented on transparent 
backgrounds: what a great idea. The supporting functions are also excellent. 
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clipart. The difference, of 
course, is that you wind 
up with an actual 
photographic image, 


| will also be shown). You can 
simply double-click the 
image to export it. 
Again, there's 


not a pasty publishing $e half-hearted 
approximation. _ 4 — ere: you can 
It's not just the NY ar 4 choose to export the 


photographic quality 

that lends itself to pro-level 
DTP, however. Because all the 
images here are on 
transparent backgrounds they 
can be slotted into your 
documents with consummate 
ease, and even overlaid onto 
other images. Brilliant. 

The professional approach 
shines through in all areas of 
the package. The interface is 
by far the best of the bunch. 
Simply type in what you're 
looking for, and thumbnail 
images instantly appear (some 
fuzzy logic means that words 
containing the letters you type 


image for word 
processors, slide presentation 
software, web authoring 
packages, graphics apps (with 
a transparency mask) or as an 
image file. When exporting 
your image, you can also 
choose the size, aspect ratio 


wy 


Beautifully clear and easily located 
images make HPO the best of the bunch. 


on a single CD. So what's 
the problem? In short, the 
quality. As clipart collections 
go, this is the tackiest we've 
seen, with dreadful colour 
tones and poses throughout. 
Still, if you like bad art, you 
might be onto a winner. And 
for a mere £10, it’s not 
going to cost you an arm 
and a leg to find out. 


Verdict 


OVERALL kok kkk 


Poor quality images, but 
plenty to browse for 
under a tenner. 


Distributor 
© Focus Multimedia 
+ 01889 570156 
2 www.focusmm.co.uk 
Price 
m@ £9.99 


and level of resolution. 
Although the range and 
quality of the images is good, 
there is — as the name 
suggests — a bias towards 
objects. There’s also a fair bit 
of repetition: in some 
instances there are several 
shots of the same object, 
albeit at different angles. 


Verdict 


OVERALL kK Kk 


Hemera Photo Objects is in 
a class of its own. It'll cost 

you a tad more than most, 
but it’s worth every penny. 


Distributor 

= MediaGold 

S 0171 372 9733 
© www.hemera.com 
Price 

B® £49.99 


10,000 Clipart 


t's ironic to think that 
10,000 clipart images 
should be best 


summed up by the word 
piddling. But, compared to its 
peers, piddling it is. Thankfully 
it is the cheapest of the 


bunch, though, and you can 
reckon on saving yourself a 
seriously attractive 4p if you 
decide to plump for this 
package over its Focus 
Multimedia counterpart. 
Not surprisingly, it’s not 


Some of the offerings here are a little on the daft side. For example, you can’t really 
imagine using this for anything other than a Government pamphlet on air quality. 


In conclusion... 


Clipart is great, but bear in 
mind that there's a lot of dross 
out there. Too many 
distributors are all too happy to 
think of a big number and 
ignore the quality of the 
images that they're peddling. 
Of course, it’s great to have a 
diverse selection to hand, but 
not if it means that quality is 


unceremoniously thrown out of 


the window. The trick is to try 


and find a compromise, and go 


for a package that offers a little 
bit of everything: which, in the 
realm of this round-up really 
means Nova Development's 
Art Explosion. Thanks mainly 
to its clunky installation 
procedure, it’s by no means a 
panacea, but as a well-priced 
means of kitting yourself out 
with images of all types, it 
doesn’t go too far wrong. 

The real class act, as far as 


we're concerned, comes from 
Hemera. If clipart’s great then 
Hemera’s Photo Objects is 
nothing short of a radiant 
source of eternal youth. Sadly, 
the very fact that all the images 
are photographic means that 
it's unlikely to satisfy all of your 
needs: you're still going to 
need a decent selection of 
vector clipart to fill the gap 
between your imagination and 
photographic reality. And a 
library of royalty photographs 
must also be considered 
something of a must. 

So, if you want a 
comprehensive pool of royalty- 
free images at you fingertips, 
your best bet is to dig deep and 
treat yourself to both packages. 
Too extravagant? Then you're 
probably better off arming 
yourself with Art Explosion in 
the first instance. 


exactly inspirational stuff. The 
interface is easy enough to 
navigate, but once you've 
located an image you think 
you might like, you can’t do 
as you should and simply 
double-click to see it in all its 
glory. Instead, Greenstreet 
require you to drag-and-drop 
the thumbnails into your DTP 
or image-editing application. 
And because there’s no 
manual, don’t expect any 
hand-holding or printed 
summary of the images to 
help you through. 
Considering that this 
offering only contains a 
fraction of the images of the 
other packages on test, the 


range is surprisingly complete. 


By no means could the 
package be described as 
great, but for the asking price, 
it's certainly reasonable. Areas 
covered include animals, 


l'm free 


here are no two ways about it, the 

internet is blarney brilliant. You see, if you 
have a net connection, you can plunder 
thousands upon thousands of clipart images 
quickly, easily and for free. There tends to be a 
bias towards web-related graphics (no surprise 
there, then), so expect to see a glut of 
animated gifs and borders as you surf through. 


reviews 
PC CLIPART ROUND-UP 


The images are sorted into logical categories and sub-categories. 


Verdict 
OVERALL 


history, nature, people and 
society, but within each of 


: kk Kk 
these categories there are 


further subject areas to 
explore. Curiously, the style of 
images lurches from the 
laughably silly (of which there 
are ample examples to 
browse) to the downright 
dowdy, with little in-between. 
You'd be ill-advised to rely on 
this collection for all your 
clipart needs, but as a 
supplementary 10,000 it’s 
certainly worth a punt. 


Ironically, these 10,000 
clipart images from 
Greenstreet work out to 
be the most expensive per 
image in their class. 


Distributor 
&= Greenstreet 
01480 496789 
‘= www.gstsoft.com/greenst 
Price 
@ £9.95 


a ETE ERE IE! 
This site (which appears to be nameless) is a great resource 
for clipart of all descriptions. Make it your first port of call 
(once the flood subsides). webclipart.miningco.com 


But you'll also find that there is a fair bit of 
clipart that’s suitable for printed media— even 
if it does take a little bit more finding. 
Although the vast majority of web-based _ 
clipart is free, there can be copyright strings. 
attached, so be sure to read the small print 
before you plunder. Point your browser to. 
www.clipart.thelinks.com to see what's available. - 


i 


Animated Gifs 


Icons 
‘Thur page may take a few mumtes to load 
Kenan To Arumaved GS 


¥. £2. eme0.000 
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Oll Korrect? 


| have just bought a copy of the 
September/October issue of your 
magazine. This is the first | have 
bought and, on first glance, was very 
impressed. | thought the format, layout 
and graphics were excellent, and went 
almost immediately to the subscription 
page for details, since | would very 
much like to receive further copies. 

| applaud your efforts to inform and 
educate people on how to improve 
their publications since it’s becoming 
increasingly obvious that even 
professionally produced material is 
lacking the cutting edge of expertise. 

There is never a day goes by that | 
don't cringe at the mis-use [sic] of 
grammar, double spacing, and — the 
Most misused item in the English 
language — the apostrophe. Words fail 
me. So, to my way of thinking, 
anything that can improve the 
alarming rate of horrors in print has to 
be a great idea! 

However, when | came to read the 
articles in more detail, | was horrified 
to see the very errors that your 
magazine is surely trying to stamp out! 
In your Tutorial on page 32, under the 
heading Things to Remember you say: 
“It [the text] might need sub-editing 
and correcting to remove grammatical 
and spelling errors before the final 
formatting is applied.” How very true; 
but surely you must practice [sic] what 
you preach? Pages 15-17 have so 
many unforgiveable [sic] mistakes that 
| find it hard to believe they have been 
printed. | haven't yet read the 
magazine from cover to cover, but 
have read enough to realise that you 
definitely need some help! 

Kath Leaver, 
via email 


november/december 1999 


And again 

I've just received, and read through, 
my first copy of Computer Publishing 
(issue 3) to which, after reading about 
it in MacFormat, | took out a year’s 
subscription. | felt that | really had to 
write to you. 

Everyone knows that first 
impressions are always the most 
important. The content is quite 
interesting, which is what | was 
expecting. But, | am absolutely amazed 
at the number of spelling mistakes, 
grammatical errors and missing words. 
There’s almost something on every 
page. How can you? What happened 
to the “Dictionary / Check spelling / 
grammar” tools that you can find in 
every application? Doesn't anyone do 
any proofreading any more? | find 
myself reading an article and looking 
for the next typo rather than 
concentrating on the content. It’s 
unbelievable. Even the cover of the 
CD-ROM has a spelling mistake — it 
jumps out at you. 

Secondly, | was really disappointed 
to find that most of the articles are 
written with the PC in mind. I've come 
to expect that in general publications, 
but when a magazine is advertised as 
being for both Macintosh and PC, | 
expect equal treatment. Many of your 
features don’t mention what platform 
they are dealing with. You can tell 
from the content that it’s obviously PC. 


180 200 


No thought has been given to setting 
things straight in the introduction. That 
should be the first thing you stipulate, 
especially when you're reviewing 
software or hardware. 

Will next issue be more 
professional? | really hope so. | could 
offer you my services — for a fee ! 

Philippa Martin-King, 
Switzerland 


Sorry Kath, | just couldn't help but 
point out the misspelling of the words 
‘misuse’, ‘practise’ and ‘unforgivable’ in 
your letter! 

Many thanks for all of your letters in 
a similar vein. We have had some staff 
shortages here, which left us producing 
an issue which, frankly, we weren't 
100% happy with either. Thankfully, 
these have now been resolved, and | 
hope you'll find far fewer mistakes. | 
couldn’t claim the issue to be 100% 
grammatically correct, because, as I’m 
sure you well know, with approximately 
60,000 words in each issue (the size of 
the average novel), it’s difficult to get 
everything perfect. Many thanks for all 
your offers of help, too! 

On the Mac/PC issue, we do specify 
at the top of review pages if the 
software under review is PC or Mac 
only. We rarely mark hardware unless it 
is specifically designed for a particular 
platform (as so many printers, scanners 
and other peripherals will work with a 
Mac, PC Acorn, Amiga or whatever). 

Most, if not all, of our features are 
completely platform-independent. 
Articles such as Dealing with Printers, or 
the flatplanning feature we ran last 
issue, don’t require any specific software 
or hardware. Even most of the tutorials 
are applicable to both Mac and PC. 

Please keep your suggestions 
coming, though — we want to make the 
magazine easy for everyone to use. 


ss 


Web ware 


Well done on an excellent DTP 
resource. Your articles are well- 
presented, informative and intelligent, 
and strike a good balance between 
what is achievable by the ‘amateur’ 
DTP designer and what a more 
ambitious reader may choose to do. 

|am a DTP/web lecturer in an FE 
college in Dublin, and am delighted to 
have available such a great new 
resource. | fully intend to make 
Computer Publishing compulsory 
reading for my students in the new 
academic year. 

| have one bone of contention, 
however. Why is your website not 
updated to support the current edition 
of the magazine? The home page 
refers to the first issue available in April 
‘99, and the graphic refers to the last, 
and not the current, issue. Ironic, when 
one considers the nature of your 
business. Don’t you agree? 
| don’t wish to detract from your 
otherwise excellent editorial content, 
but you do invite reader feedback, and 
this is one major area where 
improvements will further reader 
loyalty. The website could be used to 
showcase reader projects in a 
downloadable format like PDF. A 
discussion forum could be run sharing 
‘top tips’ on all matters graphic 
design/DTP etc. | don’t know that I'd 


visit the website again unless | felt 
there would be something in it for me. 
Patrick Condon, 
via email 


Sorry about that. The website did lag 
behind the last issue for about a week. It 
will definitely be updated more 
promptly in future. We would also like 
to develop the site to bring more 
resources to our readers, and the idea 
of a chat forum is a good one. 

As you may have noticed, we are 
now going to be publishing the 
magazine more regularly, and we are 
concentrating our resources on that at 
this precise moment, but a more 
interactive and useful website won't be 
far behind, | promise! 


First of all, let me congratulate you on 
a brilliant magazine. I've subscribed to 
it and will continue to do so. It covers a 
wide range of subjects, and so far I'm 
very pleased with the results. | love the 
Tutorials and have found them to be of 
great help. | currently use PagePlus 6 
and several cheaper drawing packages. 

| must say | found the letter from 
Mr E A Wade in issue 2 very arrogant. 
Yes, I'm sure lots of people use Macs 
running Quark Xpress, but a lot don't. 
Besides which, | thought your 
magazine was aimed at good design 
techniques, not specific computers 
running particular software. 

| recently took a course at my local 
college called ‘Advanced Desktop 
Publishing’, which | thought was awful. 
| passed, by the way, but so could 
anybody with half a brain cell. All we 
had to do was print out some Help 
files from PMS on certain subjects — 
like tracking and kerning — and do a 


the letters page 
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lace to send comments, queries and ideas. 


30 Monmouth Street, 


or email us (including your name and 


address, please!) at computerpublishing@futurenet.co.uk 


few exercises, and that was that. It took 
a whole academic year to produce a 
folder that’s useless. Nothing had to be 
in colour. We didn’t learn design 
techniques. In fact, I've learnt more 
from your two issues of CP than | did 
in a whole school year. 

I've also taken a one-day course at 
the same college supposedly on web 
Page design. Actually, it was a lesson in 
HTML taken from the website of some 
university in the USA. We learnt 
nothing about web page design at all. | 
know it would have been difficult to 
learn everything in one day, but 
planning, good design techniques and 
safe colours to use might have been a 
good idea. To put it mildly, | could 
have taught a better class. 

Also, I've been volunteered to 
produce a newsletter for our local 
quilting group and wondered if you 
might be able to offer a little advice. 

Joy Smith, via email 


Thanks for your kind comments — it’s 
gratifying to hear that our magazine is 
helping you to improve your skills. 

On the matter of courses, there are 
an awful lot of design courses to choose 
from, and not all of them are terrible, | 
assure you. Perhaps some of our 
readers could write in and let us know 
about their experiences — it might help 
others find an appropriate course. 

As for your newsletter, the first 
thing to decide is how it’s going to 
be reproduced — whether it is to be 
photocopied or printed etc. — and 
the physical dimensions. These 
have a profound effect on your 
design. Next, select a small 
number of fonts you will use 
throughout, design grids or 
templates for all the pages (there’s 
a whole feature about this in our 
next issue), and off you go. Just 
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experiment, and see if you can't pick up 
a few tips from the Makeover section of 
the magazine, which illustrates common 
problems and how to get around them. 


War rages on 
What a twist of fate, a magazine that 
lets both sides of the office 
communicate. | have a small DTP 
business in Canada with a couple of 
G3s and a few higher-end PCs. In the 
office the war wages on between the 
two factions. | congratulate you on 
such a well-written set of articles which 
were so useful to both platforms. The 
Makeover section is clear and 
intelligently conceived. | will forward 
my subscription immediately. 

Tim West, Canada 


Many thanks for your letter, | hope both 
sides continue to find plenty of 
ammunition to support their respective 
viewpoints in these pages. 


Rubber Gloves 


Thanks for another amazing edition of 
Computer Publishing. \n particular, I’ve 
found the 5000 free images to be 
extremely useful. 
| read the inkjet printer tests and 
rued the lack 
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of information on the ink supply. What 
irritates me most about desktop 
printers is not so much the speed or 
look of the printer, but the fact that 
the ink seems to run out all the time. 

My Epson Stylus 400 produces 
excellent quality output, but after a 
few full-colour pages | have to get my 
rubber gloves on in order to inject 
more ink before it runs out (which is 
the worst case scenario). And then I'll 
have to clean the heads at least four 
times. What a trip! And, if you're not 
careful, you cover your whole desk in 
ink... 

Is there no way around that? Has 
nobody thought of an external ink 
tank of considerable volume that can 
somehow be connected to the 
printer's cartridge? The original 
cartridges are way too small, and too 
expensive to buy every week. 

Mr Gert Hirschfeld, London 


Sorry that the inkjet printers round-up 
wasn't quite as informative as you 
might have liked. There is obviously a 
limit to the amount of 

information we can include in 

such features. 

The problem is that desktop 
inkjets are not really designed for 
high volume work, although some 
of the larger, more expensive 
printers do contain larger 
reservoirs. Epson reckon you 
should get 300 A4 colour pages 
from a single cartridge, but that’s 
only assuming 15% coverage. For 
most graphic-heavy design work 
you are obviously looking at a lot 
more coverage than that, but you 
should still manage to print around 
100 pages per cartridge. 

Something like the Stylus Colour 
3000 has a cartridge life of 2,100 
pages (according to the 
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manufacturer's figures), so a larger 
printer may be the answer if you want 
less hassle. But I'm sure some of our 
readers will have other useful ideas... 


Crackers 

Very many thanks for the Makeover of 
Animal Crackers, it’s really great! | 
think some major sock pulling-up is 
going to have to be done here! 

We really are very pleased with Jenny's 
results, and the free photocopier is 
beyond our wildest dreams. 

Thanks muchly from all the animals 
we're doing this for — especially the 
four orphaned ten-day-old kittens who 
came in last night which are on two- 
hourly feeds. Yaaaawn! 

Pat B and the Small Paws Gang, 
via email 


We're glad to be of help; that’s what 
the Makeover section is all about. Good 
luck in the future, and perhaps you 
could send us some /ater issues so we 
can see how well you are getting on. 
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First Pages 

John Kennedy, in his internet feature 
of issue 2, suggests that authors should 
brush up on HTML. | hope you will 
enjoy our attempt to launch into this 
area. It's a start and the home page at 
www.dreame-scape.co.uk | hope, says it all. 
We have plans to expand the site and 
the titles will grow as we gain 
experience and confidence 
in this new medium. 

Your article was timely, 
and we did panic a bit to 
think that perhaps the idea 
was not altogether new. 
But then again, we 
realised it didn’t matter 
too much — we would be 
judged on the content as 
much as the idea. Oddly 
enough, it was the 
design work and trying 
to make it easily 
navigable which we 
found the most ein: 
demanding aspect of the work. 

| hope that, now it's set up — using 
Frontpage 97 — we can concentrate on 
writing again. 

If you want to give the site a plug, 
that would be just great. By the way, 
we have contacted Rocket Books to 
see whether we can include their icon, 
and we're also looking at Betsie, the 
program being promoted by the BBC 
for the visually impaired. It’s apparently 
a screen reader, which would be a 
great asset to include. 

Jan Turney, via email 


—<tscape 


# File Edit view Go 
Fj =a Raifeaey Bi 


This is lan Turney’s first crack at a 
website, and very fine it is, too. It was 
built with Frontpage 97 (and a bit of 
advice from CPs John Kennedy). 


I'm glad that you found John’s feature 
useful. | did take a look at the site. and 
I'm pleased to see that it’s well 
organised (though I’m not so sure about 
some of the colour combinations!). 
Good luck with it anyway, and thanks 


for writing in. Q 
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THE PROBLEM PAGE 


EPS Nightmare 


Could you please include a feature on 
how to transfer files from a Mac to a 
Windows platform? | can’t open my 
Photoshop files, which | created on a 
Mac, in my Windows-based //lustrator. 
Although I've added file extensions 
and have copied it all on a PC- 
formatted disk, TIFFs and some of the 
EPS files don’t open in /ustrator. I've 
even used the PC byte order for TIFFs. 
As far as EPS files are concerned, is 
there a difference between //ustrator 
EPS and Photoshop EPS? It would be 
great if you could enlighten me as to 
how to overcome these difficulties. 
Gert Hirschfeld 


Ah, the old Mac-to-PC transfer 
problem. Hmm, it’s difficult to ascertain 
the exact nature of your problem 
because you don't give enough specific 
information about the software youre 


File Edit Object Type filter View Window Help 


doctor 


using (such as the version numbers) and 
what happens when you try to open 
them (error messages or whatever). 

One potential problem would be if 
the EPS file had a clipping path, which 
can cause problems with \llustrator 7.0. 
The best way to get around this is to 
link the graphic. When you choose 
Place from the menu, simply check the 
Link box. This means the graphic will be 
linked, rather than embedded within 
the document, and this should solve 
the problem. 

However, if the problem is that the 
files come up with a default icon and 
won't launch, it’s probably because the 
registry entry and filetype association 
are corrupt or missing — re-installing 
Illustrator should sort this out. 

In terms of differences between EPS 
files, yes, there is a difference, mainly in 
the content. Illustrator EPS files tend to 
consist mainly of structured art (although 


E [Bj Adobe tiustratore 80] 
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Structured art is all well and good, but what if you can’t open EPS files created in other applications? Don’t 


despair, the doctor has the prescription ready. 
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The DTP Doctor thrives on your woes and misery — 
send us your problems and make him happy. Keep it 
brief, though, be 


, 


The address is: 


busy individual. 
mputer publishing, 


30 Monmouth Street, Bath BA1 2BW. 


they can also contain bitmaps), which is 
why they must be rasterised if you take 
Illustrator EPS files into Photoshop. 
Photoshop EPS files always contain 
bitmap data, although they may contain 
some structured features, such as a 
clipping path. But still, you should be 
able to place EPS files from Photoshop 
inside an \llustrator document. 

/f you aren't using clipping paths, 
another solution would be to output the 
Photoshop document in a pure bitmap 
format, such as TIFF, which can easily 
be placed as a bitmap inside an 
Illustrator document. 

| hope this has helped, and in future, 
can everyone writing in please supply 
information such as the version of the 
software they're using, exact error 
messages and so on? 


Prints and Problems 


Two questions please: 


1. When selecting photographs for 
scanning to produce JPG images for 
my website, is a glossy or matt finish 
best, all other things being equal? 


2. When | produce images or pictures 
for the web, | produce them at 72 
pixels per inch as | thought this was 
the industry standard. In some quirky 
way | find that FrontPage Express has 
translated them all into 75ppi when | 
look at the Image Information. Would | 
be better off producing them at 75ppi 
in the first place? 


Could this also explain why, although 
my actual website produces all its 
images correctly when viewed over the 
web with my browser, some of these 
images don’t actually appear on the 
screen when I’m working on my site 
using FrontPage Express? Many thanks 


for a fantastic mag and for any help 
you can give. 
Eric Walker 
Bingley, West Yorkshire 


You shouldn’t notice a lot of difference 
between the two finishes. Obviously, 
high gloss will reflect back more of the 
scanner light, but this is easily overcome 
with proper scanning settings. Matt finish 
prints don’t reflect as much because 
they're textured, which can also cause 
problems. Most normal, slightly glossy 
paper will be fine for scanning. 

As to your second question, it’s long 
been assumed that screen resolution is 
72 pixels per inch, but in fact this is 
more a rule of thumb than anything 
eke. If you think about it you might be 
displaying an 800x600 resolution 
screen on a 21-inch monitor or a 15- 
inch one, so it’s just a guide. As far as 
your web pages are concerned. 
everything is measured in pixels, not 
inches, centimetres or anything else. 

/t may be an idea to save out at the 
slightly more decimal-friendly 7Sdpi 
resolution FrontPage seems to insist on, 
but it won't alter your image quality. It 
seems rather unlikely that this is 
responsible for the images not 
appearing in FrontPage. 

You don’t say which version of 
FrontPage youre using, and it may be 
that it’s an old version that doesn’t 
support whatever file format you're 
using — Progressive JPEG and PNG are 
more common now than when the first 
version of FrontPage was released. 


Alien Attack 


Re-page 93, issue 3. To have the little 
alien delete objects, you have to select 
it with the Object tool, press Shift, 
Option, Command and the letter ‘K’. 
I've checked, and it does the same 


thing in versions 3.3 and 4 of Quark 
XPress on the Mac. Where did you get 
the ‘Melt’ version? 
Anthony Liliefeldt 
via email 


Well, you must have some odd version 
of XPress, or some hotkey commodity 
running that changes the keys. | can 
assure you that the keys to press are 
ALT, Shift and backspace. The ‘Melt’ 
option is in XPress 4.04 for Windows. 


Extra Colour 


I've seen effects sometimes on covers 
of magazines where the picture seems 
to have just two colours, like red and 
black. I've tried to recreate this effect 
myself on posters by inverting an 
image and printing on coloured paper, 
but it never seems to come out right. 
The shades of grey on the red 
paper always seem to come out too 
dark and it’s impossible to recognise 
the picture. There’s obviously a way of 
doing it but | can’t seem to get it right. 
D.Shaw 
Newcastle 


/ rather suspect that the technique 
you're referring to is duotoning, and 
that’s where the answer to your 
problem also lies. A duotone is a 
greyscale image which is printed with 
two different coloured inks — for 
example, red and black. Instead of just 
an amount of black ink being used for 
each level of grey in the picture, an 


A duotone is an image which uses two inks to create a very stylised effect. Here the inks have complimentary 


other image manipulation software too. 


amount of black and a different amount 
of red will be used instead. By adjusting 
the way the two inks relate to the grey 

levels, you can come up with a number 
of striking effects. 

Your problem is that you aren't using 
two inks, just one. In the middle tone 
areas of black ink coverage, the 
placement of ink on the paper would 
normally show up as grey because of 
the white paper. 

Using red paper (and I’m not sure 
exactly what colour red you mean here, 
but I'm assuming it’s a pillbox red or 
similar) means that the background is 


rather than similar curves, giving red coverage in the light areas and black coverage in the dark. 


Adjusting the curves in Photoshop can help with printing on dark paper. You could create the same effect in 


Iss 


also dark, so the black no longer 
represents the right sort of grey. 

You can still achieve something like 
this effect using your much cheaper 
technique, but you'll have to adjust the 
amount of black ink which is used for 
different levels of grey. Most image 
processing software can do this for you, 
and it usually has a quite simple ‘curves’ 
way of editing the black ink ratio. For 
example, Photoshop uses a curves 
system. Basically, you start off with a 
straight diagonal line indicating 100% 
white at the low end and 100% black at 
the high end. You need to adjust the 


Double-sided printing is a doddle in Microsoft Publisher 2000, as long as you know where to look. You can 


DTP doctor 


THE PROBLEM PAGE 


curve so that it bends down and to the 
right, thus making the midtones brighter, 
without affecting the extremes. 


From Both Sides Now 


| wonder if you can help me with my 
publishing problem. 

| have Publisher 2000 and an 
Epson Color 640 printer. | want to be 
able to produce A5-size manuals with 
the paper printed on all sides. Excuse 
my ignorance but | have yet to work 
out how to set up Publisher so as to 
print to the above format (in other 
words, on both sides of a piece of 
Paper, and that goes for A4 as well). 

Does Publisher tell you when to 
insert the paper the other way round 
so that the printer can print on the 
other side of the paper? I'm confused 
and maybe haven't explained the 
problem very well, but | would very 
much appreciate your help. Anyway, 
thank you for publishing such an 
informative mag, and | hope to hear 
from you soon. 

Roberto Tavoni 
via email 


No problem. You can do all this when 
you set up the document in the first 
place. Use the publication wizard and 
select Special Fold in the publication 
type. Now you can specify the size (AS). 
Also check Double Sided Printing and 
Publisher will sort out the rest for you. 
The online help will sort you out if you 
get stuck — try reading it! @ 


publication in the Width and 
Height boxes _ 
® if Labels \s selected under 


Choose APublication Layout, 
click the label want 


easily create folded publications too, and all you need to know is in the online help. 
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try it for yourself p89 


Your fonts explored p93 


20 40 68 88 168 120 148 160 188 200 é 


It's another issue, and another great collection 
of full software, demos, utilities, fonts, clipart 
and whatever else we could find to cram on 
here. There’s plenty of stuff for Mac and PC 


was so impressed by last 
month's CD, she’s still 
holding it. But this one is 


Beran elcome to another Computer The interface remains the same for 
Publishing coverdisc. | hope the moment as everyone seems to be 
you'll notice that we've improved | finding it easy enough to use, but if 
things a bit, mainly in terms of you have any suggestions, why not 
content. For a start, we drop us a line or email 


actually have a fair computerpublishing@futurenet.co.uk 
number of Mac utilities 
and demos as well as PC_ | 
ones. Secondly, we have 
managed to get more This is our full software for this issue, 


PC only, full software 


variety on the disc, and | and it’s really useful. It might appear 

you'll find there are a | simple on the face of it, but try 

number of useful DTP following our tutorial (see page 31) 
| utilities and fonts, as well as and you'll find out just how useful it 


the usual fare. can be. 
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If you're in the habit of scanning in 
lots of images, you'll find that you can 
scan them directly into PhotoFX (if you 
have a TWAIN scanner) and 
immediately adjust anything that needs 
to be adjusted, from sharpness and 
contrast through to rotating and 
cropping images. 

If you use greenstreet’s Picture 
Browser you can also simply drag-and- 
drop any images you have directly 
onto the PhotoFX screen. Picture 
Browser is included on the CD. 

If you enjoy using PhotoFX you 
should check out the demo version of 
PhotoFX2 which is also on this CD. 


DEMO SOFTWARE 


Photoshop5 Tryout 


Mac and PC, Save- and print- disabled 


You certain to have heard of 
Photoshop. \t’s the image manipulation 
package of choice for designers in all 
fields of the graphic arts, and it’s 
certainly the one essential piece of 
software (after a layout package, of 
course) that you'll need for producing 
top-quality publications. 

This tryout version includes all the 
basic features of the commercial 
version, and many of the plug-ins too, 
so you'll be able to get a really good 
idea of how impressive it is. 

If you have the new version of 
PhotoshopLE, Photoshop5 might still be 
worth a look as it includes some of the 
features missing from LE such as EPS 
support and the ability to use channels 
and multi-channel image formats like 
CMYK and LAB. 

If you've never used Photoshop 
before, you should still be able to 
follow our introductory image 
manipulation tutorial which starts on 
page 35. This will soon give you a 


You'll find loads of things to do with the special 
tryout version of Photoshop on the CD this issue, 
for both Mac and PC. 


vlure 


If you are using a Mac or PC, you'll be able to 
experience the delights of our interactive CD 
front end, as lovingly prepared by CD editor 
Alan Seviour. 

If you have ever bought a copy of our sister 
magazine Computer Arts, then you might be 
familiar with this style of interface — but if 
not, it’s quite easy to get used to. 


The front screen will open automatically 
or when you put the CD into your drive. 
Don't be alarmed! To proceed, you must first 
agree to the disclaimer, then click once 
anywhere on the main screen to continue. 


The main menu will appear, and will 
02) allow you to choose between web- 
related links and software which is self- 
contained on the CD. Click on the ‘install 
software’ text to view that section. 


The window now shows all the software 
03 that can be installed to your machine. 
Clicking any link will decompress and run the 
installer software for that particular package, 
though you will have to quit from the CPCD 
interface to continue installing it. 


But there are more things on the CD 
(04) than just software! Why not use our 
clip art browser to take a look at some of the 
files contained on this CD? 
Any time you want to go back a page, just 
click on the pencil. To quit altogether, click on 
the rubber. It’s that simple! 


pretty good idea of the kind of things 

you can achieve with this software. 
One important thing to note is that 

as it's such a top-of-the-range package, 


ability to work with multi-channel images like 
CMYK TIFF files. 


The tryout version of Photoshop also includes the 


How do I start the CD? 

The CD should auto-run when you insert 
it into your CD drive. If not, run either: 

* CPiMac for Mac 

* CPiWin32.exe for Windows 95, 98 or NT 
To toggle auto-run on and off, use the 
Control Panel on your computer. 


Do I need any specific 
software to run the CD? 
You'll need Apple's QuickTime video 
software to use the CD interface. It's on 
the CD, and you will be prompted to 
install it if you haven't got it. 

If you're you're using Windows with 
QuickTime 3.X the interface may claim 
you haven't got it installed. If this 
happens, install v2.1.2 (on the CD), in 
addition to QuickTime 3.X. This will not 
erase your installation of QuickTime 3.x. 

You need web browser software and 
an active web connection to make use of 
the web-linked features of the CD. Latest 
versions of Microsoft Internet Explorer 
and Netscape Navigator are on the CD. 


What if I need help? 

Contact Technical Support via the 
following means, and in this order: 

* email: support@futurenet.co.uk 

* web: www.futurenet.com/support 

* fax: 01225 732 279 

« phone: 01225 442244 (lines can be busy) 
Visit www.futurenet.com/support to see 
a list of the most frequently asked 
questions about our CD. 


What if I have a faulty CD? 
This is rare — but return your CD to the 
returns address stated on the back of the 
CD case, and you will be sent a working 
replacement within 28 days. 


it does require a fair amount of hard 


disk space (both to install and to use as 


a temporary scratch disk while it’s in 
use). Also, depending on the size of 
images you load, it'll also consume a 
fair bit of memory. 


Flash 4 


Mac and PC, time-limited demo 


The Internet has spawned hundreds of 
new file formats and countless ways of 


wasting everybody's time, phone bill 
and bandwidth by pushing fancy 
graphics in their faces. 

One of the most successful of 
these formats is Shockwave Flash, 
simply because it creates small, 
powerful interactive movies that don’t 


» 
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Greenstreet Photo FX 2.0 
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PC Fonts 

39 Smooth (TrueType) 
Acid Bath (TrueType) 
Action Is (TrueType) 
Alan Den (TrueType) 
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Alphabeta (TrueType) 
AlphaBold (TrueType) 
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Mac Fonts 

SlabFace (PostScript) 
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Smiley Face 3 (Postscript) 
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Slither (TrueType) 
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Armed with the Flash 4 demo on the CD, you could soon learn how flexible and generally excellent this 
authoring utility is, Examples are included, and we have a tutorial in this issue. 
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take an age to download. Another 
reason for its popularity is that Flash 
movies are extremely easy to create, 
thanks to the authoring tools 
developed by Macromedia. 

Flash movies use a cunning system 
of vector graphics, which keep the 
overall size of the animations down. 
This also means you can do some 
pretty cool things and, of course, it isn’t 
just for creating stunning animations — 
you can create interactive 
presentations, chat rooms, shopping 
portals or whatever, using ‘symbols’ 
and assigning actions to them. 

Flash 4 is the latest version to hit 
the streets and it's packed with more 
new features, and yet it’s possibly 
easier than ever to use. You can check 
out the full details on this new software 
on page 68, where our tame 
webmaster gives us his professional 
opinion. Also, we have a whole new 
tutorial series starting, showing you 
how to get the best out of the 
software, including some tricks and tips 
you won't find in the manual. 


is x i) 
You can add all sorts of actions to Flash buttons, 
enabling you to set up complex pages for online 
shopping, chat forums or whatever. 
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greenstreet PhotoFX2 
PC only, time-limited 

This is the latest version of 
greenstreet's successful PhotoFX 
software. It has the same easy-to- 


There are many more useful, and occasionally 
wacky things you can do with the latest version of 
PhotoFX, a demo of which is on the CD. 


understand interface, but you'll find 
that there are loads more options and 
ways to enhance your images with this 
new version. 

Most of the options are ideal for 
photographs, including the ability to 
remove red-eye, compensate for 
hyperactive flash guns and more 
besides. You can even add frames and 
borders to images, and apply texture 
effects to completely transform them. 

The version on the CD is a 30-day 
trial version, but if you like it, check out 
the special offer at the end of the CD 
section on page 95. 


Paint Shop Pro 5.03 


PC only, demo version 


Every PC owner must have heard of 
this one. If your budget can’t stretch to 
Photoshop, this image processing 
software is well worth considering. In 
fact, it handles some types of graphics 
work better than Photoshop, so it 
should still be worth your while taking 
a look at anyway. 

Its simple interface hides a great 
deal of power. You can create layered 
documents, apply effects filters, 
separate RGB images to CMYK -— just 
about anything you need to do. 

JASC are releasing a new version of 
Paint Shop Pro imminently. Check out 
our news pages for more details. 


Repligator 5 


PC only, demo version 


Repligator is an image utility with a 
difference. The goal here is to create a 
completely different sort of image. 
Simply load in a picture, press F7 a few 
times and your picture will be 
completely transformed into a new 
image, courtesy of the built-in effects. 
You can, if you like, exert more control 


Repligator takes ordinary images and turns them, 
well, into something else. Here it is inaction -— can 
you tell what the original was? 


over the images created. There are 
plenty of options to explore but it can 
be really fun to just load in an image 
and see what the built-in wizards can 
come up with. 

This is a limited demo version, but 
you can still use it to create some great 
effects and it doesn’t take up acres of 
drive space, so why not give it a try! 


CrossFont 


PC only, demo version 


CrossFont is an excellent Windows 
95/98/NT4 utility for moving 
PostScript Typel and TrueType fonts 
between Macintosh and PC platforms. 
Below is a summary of its features: 


* 32-bit program for Windows 
95/98/NT. 

* Supports long file names. 

* Converts PostScript Type 1 fonts 
between PC and Mac. 

* Converts TrueType fonts between PC 
and Mac. 

* Character outlines, metrics and 
hinting aren't touched. 

+ Registered version can create font 
families with up to four styles. 

* Drag-and-drop interface. 

* Registered version can batch convert 
to many filetypes at once. 

* Automatic sensing of file type. 

* Automatic assignment of kerning 
from appropriate metric files. 


Crossfont will cure all your cross platform font 
problems by translating between Mac and PC 
font types. 
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For further information contact: 
Havas Interactive UK Ltd. 
2 Beacontree Plaza, Gillette Way, Reading RG2 OBS. 
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Cis Software Training CDs 


A “ADOBE Need to learn more software at a 
fraction of normal training rates?... 


VISIT US AT WWW.VTCO.COM 
COMPLETE COURSE ON ONE CD 


HOURS OF NARRATED MOVIES 


NO APPLICATION NEEDED 


Flash 4 2 ee 
Fireworks 2 
Canoma 

Javascript Fundamentals 
Authorware 

After Effects 4 


ALL VTC CDS 
ARE CROSS PLATFORM 


Photoshop 5 
Photoshop 5 Techniques 
Photoshop 5 for Photographers 
QuarkXPress 3.3 
QuarkXPress 4 
QuarkXPress 4 Techniques 
Illustrator 7 

Illustrator 8 

Director 7 + Lingo 
Poser 3 

Desktop Design 

Painter 5 

Painter 5 Techniques 
ImageReady 

After Effects 3.1 
Freehand 8 

PageMaker 6.5 
Dreamweaver 2.0 
Golive Cyberstudio 3.0 
PageMill 3 for Windows 
Premiere 5 

Mac OS 8.5 

HTML 4 

ClarisWorks 5 

MS Office 98 

MS Word 97 

MS Excel 97 

MS Outlook 97 

MS Access 97 

MS Frontpage 97 
Filemaker Pro 3/4 
Scanning & PrePress 
CorelDRAW! 8 

3D Studio Max 2.5 
Infini-D 4.5 


PRICES FROM £49 TO 
£96 INC. VAT & DELIVERY 


01982 560711 
ORDER TODAY! 
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Ray Dream Studio 5.5 > 
and the best flatbed News, Photoshop 
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>Cover CD and much 
Top demos including much more! 
Bryce 4, Media Cleaner 4, 
VideoStudio and the 
cream of the Star Awards 


The lazy fox couldn't be bothered anymore 
The lazy fox couldn't be bothered anymore 


The lazy fox couldn't be bothered anymore 


Have a really good look at your fonts with the 
rather useful Font Xplorer software. Check out this 
time-limited demo. 


Font Xplorer 


PC only, time-limited demo 


Font Xplorer is a program that allows 
you to choose the ‘perfect’ font for a 
specific job and do any kind of font 
management and printing jobs. There 
are several programs for this task 
already on the market, but Font Xplorer 
is different. The difference is that it’s 
very simple and intuitive to use. It has 
many powerful features that you won't 
find in any other programs: 


* Browse both installed fonts and un- 
installed fonts from disk. 

* You see what each font looks like, so 
it’s very easy to compare them. 

* Special user text compare mode 
allows you to find perfect font in 
seconds. 

* Loads, installs, unloads, uninstalls and 
manages fonts. 

* Prints pre-designed, professional 
sample sheets and font listings. 

* Saves bitmap images of fonts. 

* Searches for duplicate fonts and CRC 
check. 

* Renames font files to use font's full 
name with undo support (from 
arialbi.ttf to Arial Bold Italic.ttf). 

* Comprehensive font info is available 
(full name, copyright, embedding info, 
available character sets, eto). 

* Advanced, resizeable character map 
that shows all font’s scripts and allows 
you to zoom in on any character. You 
can even copy a symbol to the 
clipboard as rich text or vector image. 
+ View extended font metrics 
information. 

+ View installation status of fonts to 
instantly get to know if that font is 
already installed. 

* Filter fonts by character set, so you 
can only see symbol fonts, for 
example. 

* Mark fonts and optionally view only 
marked fonts. 

* Integrated Repair Wizard will solve 
most common problems with fonts. 


+ Extensive support for calling external 
programs, plus support for different 
variables in callable command lines. 


This is a time-limited demo version. 
The only limitation is that all printouts 
will have a “Demo Version” banner 
printed over the actual data. The 
evaluation period is counted as days 
when it's actually used, not continuous 
calendar days. 


Firehand Ember Pro 


PC only, demo version 


This useful piece of software may just 
change the way you use your PC. It’s 
essentially a thumbnail file viewer, but 
it’s also so much more. It enables you 
to create contact sheets, presentation 
files and even screensavers from your 
images. Great directory tools make it 
easy to shift your files around, and 
organise and delete them too. It might 
sound like just another image browser, 
but give it a go and you'll find out just 
how useful it is. 


Graphics Convertor 3.7 


Mac only, shareware 


Mac users will be glad of this excellent 
shareware utility this month. It’s useful 
for all sorts of graphics work, but 
particularly for converting images from 
one file format to another. It'll make 
short work of the WMF clipart on this 
month's coverdisc. 


Font Agent 


Mac only, demo version 


Do you ever have unexpected 
problems with your fonts? Do they 
show up all bitmapped on screen and 
print out fine, or worse, the other way 
around? Are you sure you only have 
one version of each font installed? If 
so, you're the lucky one, which is why 
we were delighted to find Font Agent. 
It systematically goes through all your 
PostScript and TrueType fonts, 
detecting incomplete installations and 


This is Font Agent in action, finding problems with 
fonts. On one of our Macs. Oh dear. 
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Pc only, demo version 
ICrossFont is an excellent Windows 95/98/NT utility for moving PostScript Type! and TrueTyp 
|| Below is e summery of its features 


He- 32 bit program for Windows 95/98/NT. 

fle- Supports long file names 

Je- Convert PostScript Type 1 fonts between PC and Mac 

je- Convert TrueType between PC and Mec. 

Je- Character outlines, metrics end hinting are not touched 

Jo Registered version can create font families with up to four styles 
lle- Drag and drop interface 

Hle- Registered version can batch convert to many file types at once 
Je- Automatic sensing of file type 

J}e- Automatic assignment of kerning from appropriate metric files. 


f| Font Explorer 
PC only, time-limited demo 
[|Font Xplorer is @ program thet allows you to choose “perfect font” for specific job and do any ki 
{this task already on the market, but Font Xplorer is different. The difference is that it is very sf 
[}find in any other programs: 


Je Browse both installed fonts and not installed fonts from disk 

Je You see how each font looks like, so it’s very easy to compare fonts 

je Special user text compare mode sllows you to find perfect font in seconds 
Je Load, install, unloed, uninstall, manage fonts 


fle Search for duplicate fonts, CRC check 
Je Rename font files to use font’s full name with undo support (from arialbi.ttf to Arial Bold Italic. ttt) 


He Comprehensive font info is available (full name, copyright, embedding info, available character sets etc.) 


lobs. There are several programs for 
ny powerful features that you won't 


je Advanced, resizeable character map thet shows all font's scripts and allows you to zoom any character. You can even copy 8 symbol to the clipboard as rich text or 


vector image 
je View extended font metrics information 


TextSpresso — it’s, er, well, it’s for doing stuff to text, okay? Especially text that has originated in some 


strange file format that nobody’s ever heard of. 


Firehand is more than just a picture cataloger, but why read about it in this caption? Why not install the 
demo and try out some of its great features for yourself? 


duplicates, and fixes all the problems. 
This is only a demo version, but you 

can still find out where the problems 
lie in your fonts folder. 


TextSpresso 


Mac only, shareware 


TextSpresso is an easy-to-use, pro-level 
text editor and cleaner, produced for 
Mac OS by Taylor Design. It has a 
wide array of features and filters, many 
of which are unique among Mac text 
cleaners. It's low in price and easy for 
the casual user to get to grips with, yet 
it's flexible enough to serve 
professional users and replace 
competing text filters that cost up to 
three times as much. 
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TextSpresso can: 


* Clean up Internet text, including 
emails and downloaded web pages. 

+ Prepare text for internet transport, 
HTML publishing and print publishing. 
* Hot Filter the selected text in virtually 
any Mac application. 

* Batch filter text files with a fast, multi- 
threaded batch processor. 

* Let you create filters for your own 
text filtering needs, using any one of 
seven core filter types. 

+ Serve as a nice text editor. 


Qpict Media Organiser 


Mac only, shareware 


QPict is a graphics browser/viewer. It 
helps you organise and find graphics 
on your hard disk, CD-ROM etc. The 
viewer part can display all common file 
formats and you can use QPict to 
organise your graphics the same way 
you organise files in the Finder, by 
using drag-and-drop. 

There’s a guide to using QPict on 
the CD. More comprehensive 


This is QPict, a rather handy multimedia organiser 
which understands more filetypes than our sub- 
editor, so it must be good. 


Laan wares fastens | veins | etn =r 


Settings»Control Panels. The Control 
Panel window will open up and, among other 


things, you'll find a shortcut called Fonts. Double- 


click it and the Fonts window will open. 
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From the Start menu in Windows, choose 
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documentation is available on the 
website at 


www.glunet.se/qpict/usersguide.html 


EPS Mover 


Mac, shareware 


This utility is extremely useful if you 
have to deal with EPS files which may 
have originated on a PC, or indeed if 
you're often creating files which must 
subsequently be used on a PC. 
Because both systems treat these 
files differently, you'll often find that 
although the files themselves are valid, 
the rather crucial previews won't work 
across systems. EPS Mover solves this 
problem completely and easily. 


Web stuff 


Mac and PC 


You'll find the latest browsers 
(Netscape and /E) and Acrobat readers 
on the CD every month. Just run the 
installers and off you go! 


Clipart 
PC WMF format 
Once again we have 5,000 clipart 
images for you. This time around 
they're all business oriented and 
organised into convenient categories. 
You can access the images easily using 
the clipart browser provided. 

Mac users can use the clipart, but 
only if it’s converted first. You'll need 
to open the images in Graphic 
Converter to make use of them. Sorry 
about this hassle — we're trying to sort 
out a way of presenting the clipart in 
EPS format so everyone can use it. 


[meme reer oo | eee | rs ean | min | — 
The fonts window will show you what 
02 
fonts you currently have on your system. 
You can simply add fonts by copying into this 
window, but you may find it easier, and safer, to 
use the Add Fonts feature from the File menu. 
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39Smooth AaBbCcDdEeFIGgHh123 
Acid Bath AaBbCcDdEeFfGgHhi23 
ACTION iS AABBCCDDEEFFGGHH { 23 


ALAN DEN AABBCCDDEEFFGGHHI23 
ALFRED ORAKE AABBCCOSEIZ3 


alphabete eabdcccdeeft gghbiiaakkllmmnnool2d 


alpbabold aabbcccedeef¥ggbhiiaakhllmmnnlZa45b 1848 
AMARILLOUSAF AABBCCDDEEFFGGHHI23 


AMDESTEFFOHCCOD EEF FOGHHIZS 


darrachtgutreqular aabbooddefin3a 


A sample of some of the useful PC fonts we have for you on the CD this month. | would like to tell you more 
about them, but Bob wants to send this page and go home, so you'll have to play with them yourself. 


FONTS 


We have 10 PC fonts (TrueType) and 
Mac fonts (TrueType and Type1) on 
the CD this issue. These fonts are all 
full and free to use, but please make 
sure you read the accompanying text 
files where applicable. 

We've reproduced all of the fonts 
here so you can see what they're like 
before you go to the trouble of 
installing them. Also, some PC users 
seem to be having difficulty in 
installing fonts, so we've produced a 
little guide here for you here at the 
bottom of the page — my mother can 
follow this, so you must be able to! 


=a Tel 
The folders here all contain fonts of the 
same name. Click on one of the folders 
and the font and its type will be displayed in the 
upper part of the panel. Click on it (to highlight it) 
and then click on OK. The font is now installed! 


What you'll get is simply a navigation 

tool. To install fonts from the coverdisc, 
simply choose the CD from the Drives pull-down 
list and then choose the PC Fonts folder in the box 
on the right. 


ADVERTISEMENT 


Upgrade 
PhotoFx 


Upgrade today and get 
one of the = 


"ee et Ceara: 
great titles... m Full undo m Save and print 


Free’ 


greenstreet® Calendar Makerlite 
greenstreet® 300 fonts 
Make’em Laugh cartoon sampler 
GST Border Creator 

GSP Home Publisher 


Offer available at most leading software stores or call 01480 496789 for your 
nearest stockist. Alternatively send a cheque or postal order for £11.90 
(includes £1.95 postage & packaging) to: 

greenstreet CD Offer, 

PO BOX 62, 

Meadow Lane, St Ives, 


Cambridgeshire, PE19 4LG. 


Make cheque payable to “greenstreet CD Offer.” 
Payment can also be made by credit card by phoning 


01480 496789 


Please llow 28 days for delivery. 
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Glossary 


To help you get the most out of this magazine, and to 
understand more about design and DTP, we have 
compiled this glossary of common terms. 


Fills — Backgrounds created 
using cross-hatch patterns, 
imported bit-mapped 
graphics, or transitions from 
one colour to another. 

Filter — Creative effects 
applied with an illustration 
program to selectively 
emphasise or de-emphasise all 
or portions of an image. 
Filters can be used to sharpen 
or blur images or apply 
special effects. Filters also 
allow text and graphic images 
to look like they were created 
using textured backgrounds 
or applied on various types of 
backgrounds using different 
types of paint or reflecting 
different light sources. 

Flip — Repositioning a text or 
graphic object end for end. 
Objects can be flipped 
horizontally or vertically. 

Font — Originally, one size 
and style of a single typeface 
design. Now, type can be 
scaled to size as needed, so a 
font refers to one variation of 
a typeface design, for 
example, Roman (or ‘regular’, 
bold, or italic. 

Format (files) — The way a 
file is saved to and retrieved 
from disk. There are many 
different file formats for all 
ypes of data. Some common 
graphic formats are JPEG , 
GIF, BMP and TIFF. 
Formatting — Altering the 
appearance of text, graphic 
accents, or visuals by 
changing their formatting 
attributes, which can include — 
in the case of text — typeface, 
type size, line spacing, and 
colour. Formatting attributes 
for a graphic object include 
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or absence of a border. 
Frames — (1) Containers, 
frequently used in word 
processing and DTP 


visuals to be moved and 
locked to a specific position 
on a page or locked to 


headlines to span more than 
one text column and allow 
pullquotes to be positioned 
between columns. (2) In 
internet terminology, frames 
are used to subdivide the 
browser window so that 


consistently appear in 


windows along the top, 


to navigate throughout a 
website while the firm’s logo 
remain visible. 


allows the uploading or 
transfer of files or websites 


to a host (or remote) 
computer. Also used to 


to a visitor's computer. 


an image. 
Gamut — Range of colours 


system space (or mode). 
GIF — Image file format 
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line thickness and colour or fill 
colour and pattern. Formatting 
attributes for a visual include 

size, colour, and the presence 


programs, which allow text or 


adjacent text. Containers allow 


different files or windows can 


bottom, or side of the screen. 
Frames permit website visitors 


or motto remains in the same 
position or all navigation links 
FTP — File Transfer Protocol; 


created on a local computers 


download files from a website 


Gamma — Measure of how 


compressed or how expanded 
dark or light tones become in 


available in a particular colour 


created by CompuServe. GIFs 


are the most common type 
of image used in websites 
because of their relatively 
small size and consequent 
short download time. GIFs 
cannot contain more than 
256 colours, and they can 

be animated. 

Gradient fill — Background 
fill created with illustration and 
presentation programs 
characterised by a smooth 
transition from one colour to 
another, or from one colour 
to white or black. The 
direction of the transition can 
be from top to bottom, 
bottom to top, side to side, 
diagonally, or from the title to 
the edges of a 35mm slide 
or overhead transparency. 
Text can also feature a 
gradient fill. 

Graphic text — Words 
formatted as graphic files, 
retaining the designer's 
original typeface, type size, 
type style, colour, and 
background choices. Graphic 
text always appears the same, 
regardless of the type of 
hardware or software used to 
display it or the fonts installed 
on, for example, the website 
visitor's computer. 
Greyscale — Depiction of 
grey tones between black and 


Different shades of colour can be represented as shades on the greyscale. 


white; usually composed of 
256 distinct levels. 

Gutter — Horizontal space 
between columns. Also the 
space between the right- 
hand margin of a left-hand 
page and the left-hand 
margin of the right-hand 


page. 


Halftone — Screen, or 
texture, applied to a photo so 
that it can be printed as a 
series of lines or dots. 

Hard copy — Material in 
printed, not digital, form. 
Home page - Refers to the 
first screen that visitors 
encounter when they reach a 
website. The home page 
typically contains a short 
introduction describing the 
purpose of the website or the 
association, company or 
individual's area of expertise 
plus links that will take visitors 
to different locations within 
the website. 

HTML — HyperText Markup 
Language; programming 
code, consisting of symbols 
inserted before and after text, 
and before and after the 
filenames of graphics to be 
downloaded, that browsers 


ih! 


use to construct a web page 
on a computer screen. 

Hue - The distinguishing 
characteristics between 
colours as identified by name 
— for example, red, blue, or 
green — distinct from their 
brightness or saturation. 
Hypertext — Characteristic 
of web pages that permit you 
to jump to a different page in 
the same site, or a different 
site altogether, by clicking on 
a word or graphic. 


Icons — (1) Graphic element 
used in place of something 
else, typically words or 
commands. (2) Graphic 
representations of links to 
various locations within a 
website. Icons visually reflect 
the purpose of the link, such 
as a question mark that will 
take visitors to the site’s 
Frequently Asked Questions 
page or a mail box that 
permits visitors to register. 
Imagesetter — Term used to 
describe high-resolution 
output devices found at a 
service bureau that create 
camera-ready artwork at 
1,270 or 2,564 dot-per- 

inch resolution. 

Inkjet printer — A printer 
which sprays ink in a precise 
pattern on the page to 
achieve its output. 

Inline — Graphics locked to 
text paragraphs, so that the 
graphic moves as preceding 
text is edited or deleted. 
Insertion point — Blinking 
vertical line indicating where 
the next keystroke will add or 
delete text. 

Interlacing — The 
progressive display of a 
graphic image in greater and 
greater detail as it downloads. 
Instead of displaying the 
graphic one line at a time, a 
rough outline of the entire 
graphic is downloaded before 
the detail fills in. 
Interpolation — The 
estimation of values between 
two known values and the 
subsequent assignment of an 
intermediate colour to a pixel 


An ISP is essential if you want to get on 
the web, but many of them now offer 
free access via local phone calls. 


based on the colour of 
surrounding pixels. 

Intranet — An Intranet is a 
website designed for the 
exclusive use of a firm and its 
employees and — possibly — 
its customers. Intranets are 
usually password protected, 
which means that visitors 
must type in a code word or 
alphanumeric sequence in 
order to have access to the 
information. Intranets are 
commonly used for purposes 
like listing employee benefits 
and rules and regulations, as 
well as production information 
like inventory levels. 

ISP — An ISP is an Internet 
Service Provider who can host 
your website. Few non- 
corporate websites are placed 
on the individual or firm's 
own computers. Rather, 
individuals and businesses 
rent space on specialised large 
and fast computers located 
either in the area or across 
the country. Website files are 
uploaded from the computer 
where they were created to 
the host's computers. 

Italic — Typeface designs that 
have been redrawn to 
resemble human handwriting. 
In a true italic typeface, not 
only do the letters appear at 
an angle, but also the shapes 
of the letters are different 
from the Roman, or regular, 
version. Italic typefaces occupy 
less space than Roman type. 


JavaScript — An active script 
integrated with the HTML 
code of a web page. Once the 
page is received by a browser, 
it executes the code. 


JPEG — Graphics file format 
that uses a high level of 
compression to create smaller 
file sizes. Hence JPEGs 
download faster, but suffer 
some loss of quality. 
Justified — Text 
characterised by lines of equal 
length, which a software 
program achieves by varying 
letter and word spacing within 
each line. In justified text, the 
first and last letters in each 
line are aligned with the first 
last letters in the lines before 
and after them. 


Kerning — (1) Increasing or 
decreasing the spacing 
between certain pairs of 
uppercase and lowercase 
letters which might otherwise 
look awkward next to each 
other, particularly at large 
point sizes: for example, an 
uppercase “Y’ next to a 
lowercase ‘a’. (2) The general 
term which describes the 
spacing between letters 
Keyboard Shortcuts — 
Software feature that permits 
you to access frequently-used 
commands directly from the 
keyboard, without using the 
mouse to open a menu and 
select the command. 
Keyboard shortcuts save time 
and reduce unnecessary 


mouse motion as well as the 
frustration of returning your 
hands to the wrong position. 


Laser printer — A printer 
which works by heating up 
toner to the pattern of the 
document in the printer's 
memory, and then fusing the 
toner onto paper. 
Layering — Contemporary 
page layout technique 
characterised by text that can 
be read in a non-linear 
fashion, as the reader's 
interests dictate. Readers can 
read the primary layer, often a 
long article, and skip adjacent 
material set in a smaller type 
size, or read secondary articles 
as desired. 
Leading — In typography, 
leading refers to the vertical 
spacing between each line of 
text. Leading is as important 
as type size in determining 
the overall appearance and 
readability of a text element 
or column of type. 
Line break — Command 
that allows you to break 
headlines at logical pauses 
without adding paragraph 
spacing. Line breaks also help 
you to avoid an extremely 
long line followed by a very 
short line. 
Links — Links are 
navigational tools that allow a 
website visitor to move from 
place to place within a 

2 website, moving from 
me page to page or 
from location to 
location. Links also 
permit websites to be 
linked together, so that 
visitors to one website can 
easily visit a website devoted 
to a similar topic or area of 


text without eigen lea in 


text without enou 


eadin 


text with enough leading 
text with enough leading 
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interest. Links consist of 
different colour text or icons. 
When visiting a website, you 
can tell when the mouse is 
moving over a link because 
the pointer turns into a hand. 


Margin — The space 
between the live area, or 
space occupied by text 
columns or visuals, and the 
physical edge of a page. 
Margins provide white space 
— that represents a pleasing 
contrast with the text columns 
— as well as a place for 
readers to place their thumbs 
while holding a page! 

Mask — Tracing an object, or 
portion of a photograph, with 
an image manipulation 
program prior to applying a 
different creative effect to it, 
like a blur, different coloured 
ink, or texture. 

Masthead — A collection of 
information about a 
newspaper magazine or 
newsletter (editorial staff, 
publisher, business location 
and the like) usually placed on 
the first page. 

Measure — The width of a 
column of text. Usually, it is 
best that a column is no more 
than 12 or 13 words wide, 
otherwise the eye can have 
difficulty tracking back to find 
the start of the next line. 
Meta tags — Pieces of code 
which, together with the 
content of the web page, go 
to form an HTML document. 
The meta tags contain all the 
formatting information for the 
page which is interpreted by 
the browser. Thus, these meta 
tags are not visible to the 
person viewing the web page. 
Moiré — Undesirable optical 
interference effect caused by 
overlaying dot patterns which 
are incompatible. 

Montage — Collage of 
multiple images. 


Nameplate — Special 
typography and graphic 
accents used to create a 
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unique publication title. The 
nameplate often includes a 
background, horizontal rules, 
a subtitle, and a tagline 
explaining the purpose of the 
publication. Not to be 
confused with masthead. 
Navigation — Navigation is 
the act of moving from one 
location to another within a 
website, or between websites. 
Navigation is accomplished by 
clicking on links. Links consist 
of coloured and underlined 
text, or icons representing the 
link’s destination. 

Negative — Image in which 
tone values are reversed. 


Oblique - Typographic term 
referring to sans serif typeface 
designs with letters that have 
been slanted, rather than 
redrawn like a true italic. 
Offset — Term defining the 
amount of space between text 
and an adjacent border or 
graphic. Also refers to the 
amount of space between text 
and adjacent borders within 
the cells of a table. 

Optical alignment — Often, 
what your computer sees is 
not what your eye sees. In 
page layout terms, large 
characters containing 
overhanging elements like 
uppercase ‘Y's and ‘T’s may 
have to be moved to the left 
when they appear at the start 
of a multiline headline, in 
order to appear ‘right’. This is 
because your eyes focus on 
the vertical stroke of the letter, 
rather than the thinner 
horizontal element. Likewise, 
rounded letters often extend 
below the baseline or above 
the x-height of a typeface, in 
order to appear properly 
aligned with adjacent 
characters. 

Orphan - Line of text, or 
portion of a line of text, left 
over from the bottom of a 
previous column or page, 
isolated at the top of a new 
column or page. 

next month: we'll be 
continuing our glossary with a 
look at P to S. 
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What stuff we use 


Hardware Apple® Macs: G3, 
7600/120. IBM Vectra VL PC 
Software Quark Xpress, Photoshop, 
Freehand, Netscape Navigator, 
Nisus, Graphic Converter, Paintshop 
Pro, Corel Draw, Adobe Acrobat. 
Typography (Adobe®) 

MetaPlus family, Agenda family, 
Boton family, Delta family, 
FFDingbests and Magnum Software's 
Handwriting Fonts. 
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f The PC@Home and Internet4All series of shows are an entry point into the future of Informati' 
and Communication Technology. A comprehensive seminar programme, together with demonstrations a 


tutorials will enlighten the technologically Literate and technophobes alike. ‘Test drive alae 
Latest technology and sample the home-office of the future. We've catered for all the family wi 


f an Education Pavilion, Design Centre, Games Zone and much more... 
‘j/Check press for more information or call 0800 028 2815 
| Visit www.no1 event.com 
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With some designs, there’s more than meets the eye. A lot more. Discover 
anew dimension in creative freedom with the panoramic QuickTime™ VR 
Capabilities of Corel PHOTO-PAINT® 9. 


A complete application for powerful image editing and painting, Corel 
PHOTO-PAINT 9 delivers more. Artistic Media brushes, precision 
retouching features, more interactive tools than ever before—and 
QuickTime VR. 


Welcome to the big picture. 


Step into the picture at 


www. designer. com/photo-paint_gtvr 
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This advertisement was Oesigned and created using award-winning CorelDRAW and Corel PHO TO-PAINT graphics Software. 
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: . Corel PHOTO-PAINT 9 is also included 
Look again. And again. in CorelDRAW" 9 Graphics Suite 
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